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. line tax. House Ways and Means 
NEWS IN BRIEF New Marketing Area Committee and Treasury have re- 
Opens in Southwest served right to revise recommenda- 


January-February motor fuel demand tion. Page 8. 


hits 20-year peak. Page 19. TULSA Expanded marketing 
* * * areas to Colorado, New Mexico, Ok- 
Federal government pays less for lahoma_ panhandle _and perhaps 4 ‘ ’ 4 
gasoline in 53 out of 66 cities. Page 18. southeastern states is seen as re- Fuel Oil Top Prices 
* * * sult of Texas hiking truck load lim- 


U. S. to build 72 tankers within next it from 7000 to 38,000 Ibs. Heavy Set by Socony-Vacuum 


2 years; Socony-Vacuum launches new demand _ forecast for transport NEW YORK--Socony-Vacuum has 
defense-type tanker. Page 17. trucks. Page 7. announced fuel oil contract maxi- 
mum prices in New York and New 


England extending to Oct. 31, 1941. 
Truck helpers still under Wage-Hour Motor Fuel Demand New “tops” in both consumer and 


administration. Page 9. ° oe" —_ nieniin ‘indies : . 
. : : Rises 10% for May distributor contracts are for the 
most part same as those now in 
ICC sets May 19 hearings at Chicago. WASHINGTON Increase of effect. Page 7. 
Page 17. 10.5% in domestic motor fuel de- 
. ‘ 5 mand is seen by Bureau of Mines 


Pipeline defendants would re-open for May. Sales in first quarter were Trend of Lube Oils 
ICC “8%,” hearings. Page 16. 12% to 13% higher than year ago. Viewed by Refiners 


* * * Page 7. 
Oklahoma accountants broaden sur- HOT SPRINGS, Ark.--Lubricating 
vey on dropping ‘unwieldy’ price frac- ° ° trends discussed by il tech- 
Dr ~y To Hike Gasoline Tax oil trends discussed by oi ech 


tions. nicians at annual convention of 

: 7 . WASHINGTON Treasury De- Western Petroleum Refiners Assn. 

Nation-wide daylight saving time is partment’s huge excise tax program Further research is advocated. 
studied as defense measure. Page 19. includes 1c increase in federal gaso- Page 14. 


* * * 





Defense Work Hikes 
Illinois Oil Sales 


Two large defense plants, being built 
at a cost of $48,760,000 near Joliet, 
Ill., are creating increased gasoline, 
motor oil, grease and accessory de- 
mands. One used car dealer reports 
sales up 350%. Page 20. 
Illinois Defense Workers Start Boom For Local Oil Marketers 


Getting Under Locked Hoods 


There is no “Open Sesame” formula 
for getting under locked hoods of new 
cars, but experiences of oil company 
merchandising managers provide use- 
ful information for marketers. Page 32. 
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You can boost night volume with the help of 

genuine Tokheim Stationliter pumps. The only 

pump with the built-in light standard, Station- 

liter attracts business by providing better illu- 

mination precisely where you need it—on the 
islands. Available with or 


without Hose Reel feature. 
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adford District Pennsylvania Oil Pro- 
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Indepe! ndent Oil Men’s Assn. 
Annual Convention, Copley ‘Plaza 


Demand Rises 10.5% 
Sales In First Quarter 


Motor Fuel 


Society of Automotive: Engine i. n Tar ste: 
; Schroeder tate Produc- Bureau Forecasts; 


Up 12 to 13% 
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Areas Seen In Mid-West 
Hiking Truck Load 


West as Result 
Limit to 38,000 lbs. 
Socony Sets Fuel Oil 
Due to Possible Defense Demands 
Government 
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THIS WEEK 
WITH NPN 





A ‘CERTAIN SERGEANT’ 

NPN won't tell “a certain 
sergeant” the name of a 
reader who, in reply to our 
inquiry as to why he had 
not renewed his subscrip- 
tion, wrote: ‘New job, room 
and board and $21 a month. 
The sergeant isn’t enthusi- 
astic about people who read 
magazines.” Another sub- 
scriber asks us to transfer 
his subscription to a friend 
who has entered the Oil In- 
dustry. This subscriber 
writes: “I wish to compli- 
ment you on the general 
excellence of your news... 
this information has stood 
me in good stead on many 
occasions. Some day when 
I return to the oil business 
I will certainly subscribe 
to NPN once more,” 








s Still Subject to Wage- Hour 
Federal Government Pays Less for Gasoline in 53 

of 66 Cities 
January-February Motor Fuel Demand at 20-Year 
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HOLIDAYS 

National Park Service 
Travel Bureau recently pro- 
posed that all holidays be 
celebrated on Mondays. P. 
H. Patchin, director of 
Standard Oil Co. of Cali- 
fornia has endorsed this 
proposal, pointing out that 
Monday’ holidays would 
benefit the public by provid- 
ing more useful periods for 
rest and recreation. Mr. 
Patchin also says that the 
Defense Industry would 
benefit through elimination 
of mid-week shutdowns. He 
believes that a large seg- 
ment of the nation’s busi- 
ness, such as hotels, trans- 
portation companies and pe- 
troleum companies would 
benefit from the holiday 
traveling public. 











FORWARDER 

NPN editors are called 
upon at various times to 
act in other capacities than 
editing. For instance, there’s 
a letter received from a sub- 
scriber in Nazi -occupied 
Holland. This reader sends 
an envelope addressed to a 
U. S. refining company. He 
writes that because of cir- 
cumstances he is unable to 
obtain the correct address 
and asks NPN to forward. 
NPN gladly complied with 
the Dutchman’s request. 


OLD COPIES 


From time to time, NPN 
receives requests for old 
copies of NPN. While we 
try to maintain a stock of 
certain issues, the demand 
occasionally exhausts our 
supply. So we faced a 
dilemma when asked for a 
certain article that = ap- 
peared in an exhausted 1927 
edition. The problem was 
solved by having the 
article photostated from li- 
brary copies. 
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As foot valves are installed deep underground they discs or poppets are machined to a mirror-like surface Tes 

MUST be dependable. It is the dependability of and then lapped carefully to the seats by hand. N. 

Buckeye Foot Valves that have made them the choice Buckeye makes many other foot valves, in various Cal 

. ° — ‘ Re} 

of thousands of construction engineers and service sizes, such as single poppet, composition disc, and Est 

station owners everywhere. others with special strainers. wick 

The famous Fig. 439 is an all-brass Foot Valve. One 

outstanding feature of this valve is its flat seats and @ The COMPLETE Buckeye Line of Valves and Fittings for 
: . - service stations and bulk plants is known and used “from 
flat discs which are carefully machined to a smooth my ays . ; 
border to border and coast to coast.” It is fully described in 
surface and then finished by a special process. The our Catalog No. 11. Write us for your free copy TODAY. 
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BUCKEYE IRON & BRASS WORKS ee 

356 E. Third Street, Dayton, Ohio — 

1203 Santa Fe Building, Dallas, Texas —n 
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REFINERY PRICES N.P.N. Gasoline Index 








(Monthly prices in graphs are averages of daily high and low prices shown in Platt’s Oilgram. Dealer T k 
Ww y prices are averages of high and low prices shown in Monday Oilgram, and in National T.W. r 
Petroleum News.) Cents per galion 
April 21 9.25 
Month ago 8.78 , 
Year ago . ; 9.50 j M 
JFMAMJJASO 6 132027 3 017 24 3 10 172431 7 421 Dealer index is an average of “undivi 3 
HEAVY FUEL } dealer prices, ex-tax, in 50 cities. 
Tank car index is a weighted averag: f I 
9 wholesale markets for regular-grade g H 
line Bu 
Ni 
N 
° PI 
Crude Oil Stocks De 
B 
(U. S. Bureau of Mines Figures; Thousands of \ 
Barrels) = 
Change Ch 
from Cr 
Grade of Origin April5 April 12 April5 At 
Pennsylvania Grade 4,267 4,296 29 Ja 
Other Appalachian.. 1,429 1,495 66 Bi 
Lima-Michigan DY 1,070 17 Vi 
Illinois-Indiana ... 21,843 22,184 11 Mi 
Arkansas 2,796 2,853 7 Le 
Kansas 8,843 8,873 30) Yo 
Louisiana: : 12,754 12,617 37 50 
Northern 4,364 4,113 251 Ch 
Gulf Coast 8,390 8,504 114 
Mississippi 811 877 66 ae 
New Mexico 7,215 71,182 83 Fa 
Oklahoma 64,159 63,317 842 Ht 
Texas: 84,878 85,066 +188 On 
East Texas 20,549 20,677 128 De 
West Texas 15,811 15,575 236 St 
Gulf Texas ; 23,482 23,861 379 Wi 
Other Texas 25,036 24,953 83 Tu 
Rocky Mountain 15,577 15,569 by Lit 
+-REGULAR}+—+ Lo ee Noe Se Si. ead | ESS ee Ee Ce ee ee . California ae 37,245 37,251 6 Ne 
/. GER Rete as Foreign 2,606 2,560 465 Ho 
MJJASON FMAMJJASOND 6 G2027 3 1017243 0 17243) ; . ‘ ‘ All 
940 eee Total United States De 
refinable 265,540 265,160 380 Ca 
Heavy in California.. 11,936 12,055 +119 - 
Sa 
oge ° te 
Pacific Coast Taxable Gasoline Sales : : , Ph 
Ohio Gasoline Consumption Sa 
(Reported by California Oil & Gas Assn. Figures in Gallons) Po 
(Compiled by Ohio Petroleum Marketers Assn., SP 
February February Jan.-Feb. Jan.-Feb. Inc. from state tax reports) AN 
1941 1940 % 1941 1940 % M h , 
(28 days) (29 days) Gain (59 days) (60 days) Gain _ mont ; Gallons Ta 
Arizona 9,101,938 8,480,410 7.33 18,441,937 17,234,023 7.00 St a AE 92,848,510 
California 143,863, 446 129,099,384 11.44 294,065,143 269,834,621 8.98 a 9 we 098 
Nevada . 2,388,265 2,064,356 15.69 4,747,511 4,125,461 15.08 “a Gain’ ” "4379 
Oregon 18,848,782 15,810,960 19.21 36,767,389 31,803,436 15.61 , hone me 4 1A ROR 
: 4 . ’ malty ’ ’ ’ Ji é -Fe é 94( 1,62 
Washington 27,132,538 23,310,714 16.40 53,472,174 46,749,752 14.38 eee aoe mo a pee 
5 States Total 201,334,969 178,765,824 12.62 108,494,154 369,747,293 10.47 Gain p fey “27 424'729 
: Gain F 9'168 
Year (Cr 
: : 7 . ’ . 1940 1,398,039,100 fro 
Inventories, Feb. 28, 1941, of Pennsylvania Oils Other Than Lubricating Oils 1989 1,302,378.618 pla 
933 ,215,634,621 
(Compiled by National Pet. Ass'n. from reports of oil region refiners. Figures in barrels.) ae a aew ane ans 
. eet ; 1935 1,014.925,319 
1—Naphthas & Gasoline ; 1934 955,469 314 194 
(1) Straight run, unblended and/or unleaded, for sale as motor fuel 93,219 1933 ,; . 886,641,024 Fe! 
(2) Naphtha and gasoline, for sale for blending or further refining, or held at re- 1932 903,091,462 Ma 
finery for further distillation, reforming, blending or leading 173,662 1931 984,800,000 Ap 
(3) Below 65 octane, not included in (1) or (2) above 8,740 Ma 
(4) 65 octane & above 110,418 Jur 
2—Salable naphthas other than motor fuel material (does not include Refinery Process ’ . Jul 
Naphthas) 29.308 Mid-Continent Refined Au 
< cerosine 60,66 = aes Se; 
4-—36-40 gas oil (includes furnace oil) 42541 Products Statistics Oct 
5—Fuel oil (not reported above) 26,062 No 
6—Oils held as cracking plant charging stocks 241,812 (Compiled by Western Petroleum Refiners Ass'n De 
7—Non-viscous neutral ; 19,511 for February from member reports. Figures 194 
8—Wax distillate 86,792 in barrels of 42 gallons.) Tat 
9—Crude petrolatum 15,389 Inventory re 
10—Wax (lbs.) 5,575, 730 Pro- Ship- End of : 
Product duction ments Month 
Kerosine, 41-43 327,181 340,446 208 
Kerosine, 42-44 148,560 130,986 128,624 
° se Tractor Fuel A 79,829 61,826 10 . 
Oil Burner Statistics (Non-Taxable) a 
Trac tor Fuel B 53,177 21,293 ot ) 
(Compiled by U. S. Bureau of Census. Figures include only burners consuming Commercial (Taxable) 
Standard No. 1 fuel oil, or heavier.) Furnace & Gas Oil 
Total, 2 months No. 1 White 262,127 301,824 194,617 
1941 1940 1939 (January-February) No. 1 Straw (38-40) 140,851 167,642 119 t 
Item February January February February 1941 1940 1939 No 2 Straw (32-36) 201,357 169,371 35 } Imy 
New orders less cancellations. 16,328 18,513 11,239 7,981 34,841 24,347 17,597 No. 2 Dark (32-36) a. ae 6 
Unfilled orders, end of month 10,590 10,353 2 767 3,340 U. G.I. 37,843 Sates : 
Shipments: Fuel Oil 
Total 16,091 16,203 11,522 7,674 32,294 24,485 16,412 8-21) Zero a5 576 1) 443 108.078 
United States 15,876 16,035 11,298 7,378 31,911 24,008 15,808 5 2 “J om ona hen oe yt 
Canada 97 108 53 34 205 126 62 18-29 151.743 102.131 1.01 
Foreign 118 60 171 2°62 178 351 542 14-16 99 071 98,585 } 
Stocks, end of month 19,941 18,027 15,672 22,850 14 and Below 1,100,687 1,151,114 709,067 ( 


A NATIONAL PETROLEUM NEWS 














ym 
ril 5 


SSN., 


ns 


issn 


rures 


pnt 


nd of 


lonth 





Dealer & Service Station Gasoline 
Prices 50 Representative U. S. 
Cities as of April 1, 1941 


Reported in American 


Petroleum 


Industries 


Committee Tax Economic Bulletin) 


} tland, Me 
Manchester 
surlington, Vt. 
Boston 


Providence 
tford 

I falo 

New York 

Newark 

Philadelphia 

Dover, Del. 
timore 


Washington 
Charleston, W. Va. 
Norfolk, Va. 
Charlotte, N. C 
Charleston, S. C. 
Atlanta 
Jacksonville 
Birmingham 
Vicksburg 
Memphis 
exington 
Youngstown, O. 
South Bend 


Chicago 

Detroit 

Milwaukee 

St. Paul-Minneapolis 


Fargo, N. D. 
Huron, S. D. 
Omaha 

Des Moines 
St. Louis 
Wichita 
Tulsa 

Little Rock 
New Orleans 


Houston 
Albuquerque 
Denver 


Casper, Wyo 
guite, Mont 
Boise, Idaho 

Salt Lake City 
Reno, Nev. 
Phoenix, Ariz. 
San Francisco 
Portland 

Spokane 
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Mid-Continent Gasoline Statistics 


(Compiled by Western Petroleum Refiners Assn. 


from reports of 38 


plants in Mid-Continent 
rels of 42 


Gasoline 


1940 Production 
February 
March 
\ I 
+ 
. a 
igust 
» ember! 
O yber 
ember 6,155,431 
ember 6,157,386 
1941 
J iry 5,926,336 
ary 5,524,874 


companies 
area, 
gallons) 





6.354.515 


Gasoline 

Shipments 
4,634,875 
5,600,595 
6,198,006 
6,687,474 
7,620,968 
6,281,725 
6,833,309 
6,343,765 
6,616,521 
5,770,984 
5,447,664 


operating 46 
Figures in bar- 


Inventory 
End of Mo. 


7,300,575 
7,436,721 
6,941,683 
6,537,421 
»324,275 
5,166,419 
£999,402 
590,950 
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6,052,896 
6,457,396 


Crude & Fuel Oil Imports 


January-March, 1941 


{. S. Bureau of Customs figures, 
Imports are within quota 


under trade agreements.) 


eZuela 
eriands 


mbia 


(mostly Mexico) 





RIL 23, 1941 


Established 
Quota 
for 1941 
1,913,049,600 
578,806,200 
86,956,800 
138,587,400 


in 
limitations provided 


gallons. 


Imports 


as of 


Mar. 29, ’41 
459,928,695 
193,782,271 

10,355,189 


132,725,761 










Petroleum Supply & Demand, Comparative Analyses, 
February, 1941 


of Mines figures, thousands of barrels) 
January 


Crude Runs to Stills: 


Domestic 
Foreign 


Motor Fuel: 
Production 
Imports 
Exports 
Stocks: 
Finished gasoline 
Natural gasoline 
Domestic demand 


Aviation Gasoline: 


Production 


Transfers to regular 


Exports 
Stocks 
Domestic demand 


Kerosine: 


Production 
Imports 

Exports 

Stocks 

Domestic demand 


Distillate Fuel Oil: 


Production 
Transfers in Calif. 


Transfers east of Calif 


Imports: 
For domestic use 
In bond 
Exports 
Stocks: 
Refinery 
Bulk terminal 
Domestic demand‘ 


Residual Fuel Oil: 


Production 
Transfers in Calif. 


Transfers east of Calif. 


Imports: 
For domestic use 
In bond 
Exports 
Stocks: 
Refinery 
Bulk terminal 
Domestic demand 


Lubricating Oil: 
Production 


Domestic demand 


Wax (thousands of pounds): 


Production 
Imports: 
For domestic use 
In bond 
Exports 
Stocks 
Domestic demand 


Coke (short tons): 
Production 
Exports 
Stocks 
Domestic demand 


Asphalt (short tons): 
Production 


Imports (ine. natural) 


Exports 
Stocks 
Domestic demand 


Road Oil: 


Production 
Stocks 
Domestic demand 


Still Gas: 


Production (Millions 


Miscellaneous: 
Production 
Exports 
Stocks 
Domestic demand 


nfinished Gasoline: 
Rerun (net) 
Imports in bond 
Stecks 


Other Unfinished Oils: 
Rerun (net) 
Imports: 

For domestic use 
In bond 
Stocks 


Shortage: 


In bond “Includes 
‘Foreign bunker oil, 1941 
rels Diesel, 


N79 


on factor of 3,800 cu 


23,000 


272,000 barrels residual. 


February 1941 


Total 


97,058 
3,387 
48,374 
1452 
71,365 


88,697 
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79,101 
4,958 
30,917 


38,920 
1,990 


10,950 


119,150 


30,837 


102,600 


15,000 


375,000 
118,600 


306,400 


9,800 
13,400 


760,000 
231,800 


107 
760 
64 


18,848 


Includes 
as equivalent t 





~ 


barrels 


Daily av. 


3,466 


121 


TOK 


16 
19 


509 


633 


3,664 


536 


236 


943 
350 
478 


2.786 


Includes 


1,000 barrels 
barrel, 


1941 


107,536 


3,147 


sur 
_ 


17,018 
5 
176 


392 


595 


28,034 
9,904 
20,998 


7 GDS 


2,943 


5,080 


13,229 


120,027 


37,724 


125,800 


11,300 


106,000 
195,500 


303,100 


300 
21,900 


689,000 
206,500 


218 
717 
125 


, 
“x 
t 


282 
39 
360 


242 


590 


7.056 


63,000 


6 
1 


February 


1940 


99,600 
2.166 


17,596 
3 
1,903 


“I Sts 
cas re 


a— 


» 
5 
5 


“~ 


1,022 


‘279 
4,264 
397 


5,945 


‘298 
4,302 
6,263 


24,680 
364 
307 


1,709 
1,335 


769 


84,769 
5,015 
27,123 


3,108 
1,089 
,825 
hy 4 


al 


_ 
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Jan. 672,000 barrels Diesel; 1,315,000 barrels residual; Feb, 1,016,000 bar- 
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From Field Scout To Carter Oil President 


CO) 
to 
an 
fe’ 
at 
19: 


ToC 


Leonard F. McCollum 





From field scout to head of a large of 
% oil company in the space of 16 4 
years is the record of Leonard F. Mc- in 
Collum, who becomes president of re 
Carter Oil Company on May 1. ti 
Mr. McCollum, whose two hobbies a 
are oil field hunting and just plain ec 
hunting, was born in Trenton, Tenn., be 
March 20, 1902. His family later moved tk 
to Texas, and he _ graduated from 2 
Cureo, Texas, high school, completing . 
his formal education with a bachelor 
of science degree in geology from 
Texas University at Austin in 1925. I 
In July, 1925, Mr. McCollum started his career in oil when he joined Hum- : 
ble Oil & Refining Company as a field scout. He acted as geologist for ct 
the company in the Panhandle area of Texas, later becoming division geolo- Dp 
gist in Humble’s San Antonio territory. . 
Joining Carter on May 1, 1934, as manager of the exploration depart- s) 
ment, Mr. McCollum was elected executive vice-president January 1, 1938, at fe 
the same time retaining managership of the exploration department. He has th 
held these positions up to the present. . 
Mr. and Mrs. McCollum live in Tulsa, and have two children, Olive, age } 
12, and Leonard F. Jr., age 9. th 
b 
c 
I 
} 
rr 
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Socony Establishes 
‘41 Fuel Oil ‘Tops 


M.P.N. News Bureau 

NEW YORK, April 21.—Cur- 
rent maximum prices in So- 
cony-Vacuum Oil Co.’s contracts 
to supply fuel oil in New York 


id New England have, with 
few exceptions, been extended 
at the same levels until Oct. 31, 
1941, the company announced 
today. 


In announcing maximums for 
the next 6 months, Socony said 
it could not give assurance of 
a maximum price beyond Oct. 
31, 1941, because of the demand 
of the defense program and un- 
certain conditions generally. 
“This marks no change from 
the company’s fundamental pol- 
however, which is that of 
maintaining a competitive price 
level at all times and keeping 
the prices as low as possible,” 


icy, 


_Marketing Areas Expanded, 


Texas Ups Truck Load Limit 


N. P.N. News Bureau 

TULSA, April 21.—Texas re- 
finers see in the recently ap- 
proved increase in Texas’ truck 
load limits the removal of state 
transportation barriers and the 
widening of their “logical mar- 
keting areas” to include certain 
destinations in Colorado, New 
Mexico, the Oklahoma Panhan- 
dle and perhaps southeastern 
states. 

As finally passed by the Texas 
Legislature and signed by the 
governor March 24, H. B. 19 in- 
creases the load limit of trucks 
operating in the state from 7000 
Ibs. gross to 38,000 lbs. gross. 
To the refiner and the marketer 
this means they may now ship 
almost four times as much gas- 
oline in one truck, with result- 


4000 gals., or half a tank car, of 
gasoline in any one _ truck, 
whereas trucks formerly were 
limited to a pay load of only 
about 1100 gals. of gasoline. 
No cost studies have been 
made as to just how much the 
liberalization of truck limits will 
reduce the per-gal. cost of haul- 
ing gasoline. But one refiner 
with more than a hundred job- 
ber trucking accounts estimat- 
ed that on a 100-mile haul, the 
reduction might be evaluated at 
approximately 0.375c a gal. No 
other refiner would estimate the 
savings in transportation costs, 
but it was indicated it would be 
substantial and would go a 
“long way” in enabling them to 
extend their marketing terri- 


company’s announcement said. ant 
While Socony’s maximums up of 


(Continued on page 10) 


reductions in per-gal. cost 
transportation. In 


words, he may now ship almost 


tory into neighboring states. 


other “In other words,” 
16) 


(Continued on page 





Cole Sees Little Need for Federal Oil Control 


N. P. N. News Bureau 
TULSA, April 21. After another week 
of inspection tours of south and southeastern 
producing and refining states, Chairman Wil- 
liam P. Cole, Jr., of the House Oil Investigat- 
ing Committee, remarked that he thought the 
committee would not make any recommenda- 
tion “uncomplimentary” to the oil industry. 
Mr. Cole also indicated that he found little 
cause so far for recommendations for federal 
control legislation at this time. To some mem- 
bers of the reception committees escorting 
the group around producing and refining cen- 
ters, the chairman praised the “oil people in 
general for their Americanism.” 


Praise Oil Industry 


Cole Committee disbanded at Houston, April 
19 and headed back toward Washington. While 
all members were quiet as to what it might 
recommend to Congress in the way of federal 
control legislation, they were lavish in their 
praise of oil industry efforts in national de- 
fense and conservation. 


From other observers in the committee’s in- 
Spection group came reports of a “definite 
feeling tnat the committee was pleased with 

conservation work accomplished by the 
States through the Interstate Oil Compact.” 
[mpressed with conservation efforts, Rep. 
itward Kelly, Ill., is attributed with saying 
it the “amount of co-operation evidenced 
the states since creation of the oil states 
mpact, and the excellence of some of the 
te conservation laws seems to preclude any 
ed for federal control now.” Representative 
ly is member of the oil sub-committee. 
\fter touring the rubber plant of the Stand- 
| Oil Co. of Louisiana at Baton Rouge, Rep- 
entative Cole indicated surprise at develop- 
nts in the manufacture of synthetic rubber 
i marveled at its future. 
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While the Cole Oil Committee was touring the 
oil states, it sat in on the New Orleans Inter- 
state Oil Compact meeting and saw Louisiana’s 


Gov. Sam Jones (above seated) sign papers 

making his state a Compact member. Compact 

Chairman Leon C. Phillips, governor of Okla- 
homa, is looking on 





one shipper 


‘Gas’ Demand 


During May 
To Be Up 10% 


N. P.N. News Bureau 

WASHINGTON, April 21. 
Domestic demand for motor fuel 
in May is estimated as 58,500,000 
bbls., an increase of 10.5% over 
actual demand in May 1940, Bu- 
reau of Mines forecast today. 

Estimate for exports of motor 
fuel, based upon forecasts by the 
principal exporters, is 1,700,000 
bbls., or 200,000,000 bbls. less 
than the April estimate. Figure 
does not include any estimate of 
motor fuel imported in bond for 
re-export, Bureau said. 

Sales Up 12 to 138% 

Bureau, in discussing general 
situation, declared most notable 
change shown during the first 
quarter of 1941 has been the un- 
expectedly strong domestic mar- 
ket for motor fuel, with sales at 
a level of from 12 to 13% above 
1940. While these sales undoubt- 
edly have been inflated by buy- 
ing in advance of a rising mar- 
ket, report said, it seems a fair 
assumption that the trend of the 
domestic demand for motor fuel 
is from 10 to 11°% above last 
year. Stocks of finished and un- 
finished gasoline, as indicated 
by current figures, approximat- 
ed 98,000,000 bbls. on March 31, 
1941. This figure is about 6,000,- 
000 bbls. less than the peak of 
last year and includes several 
million bbls. more of essential 
aviation gasoline stocks. While 
some groups in the industry 
may still consider these stocks 
excessive, they do not seem to 
be sufficiently high to be a dis- 
turbing factor in view of the 
strong demand for motor fuel, 
Bureau said. With the increase 
in the demand for gasoline more 
in line with that expected for 
other products, higher and more 
normal gasoline yields and nor- 
mal seasonal stock reductions 
seem in order. 


Residual Demand Up 


Domestic demand for resid- 
ual fuel oil showed an increase 
of about 9% during the first 
quarter of 1941 and may show 
an increase over last year of 
15% in the second quarter, Bu- 
reau Said, adding total demand 
for distillate fuel oils will prob- 
ably be several per cent less in 
the first half of 1941 than last 
year because of a small gain in 
domestic demand and a large re- 
duction in exports. 

Appraising position of gaso- 
line stocks, Bureau estimates a 


7 











decrease of 3,000,000 bbls. in fin- 
ished stocks during May. 

Daily average supply of do- 
mestic crude oil to meet market 
demand in May, 1941, is esti- 
mated at 3,799,700 bbis. This 
is 90,400 bbls. higher than the 
estimated demand for April, 
and is 2% above the actual de- 
mand for May, 1940. 

Daily average crude-oil pro- 
duction and runs to stills dur- 
ing the 4 weeks March 8 to Ap- 
ril 5 were 3,651,000 and 3,608,- 
000 bbls. respectively. During 
this period, domestic stocks in- 
creased an average of 45,000 
bbls. daily, indicating a demand 
of 3,606,000 bbls., virtually the 
same as the runs. 


Runs to Stills Estimated 


Bureau said it believes that in 
view of the present trends of 
demand, runs to stills at a level 
close to 3,800,000 bbis. daily will 
be required during the summer 
months. However, prompt ad- 
justment either upward or 
downward may be essential as 
further evidence of the trend 
of actual demand becomes avail- 
able. 

Bureau, on the basis of exist- 
ing data and trends, anticipates 
that during the first 6 months 
of 1941 the domestic demand for 
all oils will be about 55,000,000 
bbls. greater than last year and 
that exports may be 25,000,000 
less, resulting in a total demand 


for all oils of about 743,000,000 
bbls., or a gain of 30,000,000 
bbls. (between 4 and 5%). 

Assuming a seasonal increase 
in total stocks of 6,000,000 bbls. 
and total probable imports of 
48,000,000 bbls. (a gain of almost 
10,000,000 bbls.), the required 
new production of domestic oils 
would amount to about 700,000.- 
000 bbls., or about 2% less than 
for the same period last year, 
Bureau Said. 

Estimated required gasoline 
production by refining districts 


follows: (Thousands of bbls.). 
East Coast 6,880 
Appalachian 2,110 
Indiana-Illinois 12,310 
Oklahoma 2,690 
Kansas 3,110 
Inland Texas 3,550 
Texas Gulf Coast 14,020 
Louisiana Gulf Coast 1,630 
Inland Louisiana-Arkansas 1,040 
Rocky Mountain 1,510 
California 6,650 


Estimated daily average crude-oil 
demand forecast by states for May 
follows: (figures in bbls.) 


Texas 1,382,200 
California 598,100 
Oklahoma 140,000 
Illinois 336,100 
Louisiana 320,300 
Kansas ' 213,900 
New Mexico 113,900 
Wyoming 90,900 
Arkansas 83,900 
Pennsylvania 49,100 
Michigan 40,000 
Indiana 23,900 
Mississippi 22,900 
Montana 21,300 
Kentucky 17,100 
New York 14,000 
West Virginia 11,100 
Ohio 11,000 
Colorado 5,200 
Nebraska 4,800 
Total 3,799,700 





Oil Industry Ready For All Demands 
Says Shell President van der Woude 


NEW YORK, April 21.—-“The 
oil industry stands ready to 
meet all demands for direct and 
indirect defense purposes and 
without curtailment of civilian 
consumption,” R. G. A. van der 
Woude, president of Shell Un- 
ion Oil Corp., told annual stock- 
holders’ meeting here April 18. 
He emphasized that the in- 
creased demands of the Army 
and Navy and of industry gen- 
erally can be met easily with. 
out resorting to government fi- 
nancial support. 

Observing that petroleum 
products prices have continued 
to decline in the face of a stead- 
ily rising price level in the na- 
tional economy, Mr. van der 
Woude said that using the 5- 
year period, 1934 through 1938 
as Index 100, the wholesale 
price level for all commodities 
is currently 102.6, while that of 
petroleum is 92.4. 

“The task of solving the prob- 
lems confronting the oil indus- 
try and meeting the prospective 
requirements has not been fa- 
cilitated by the various anti- 
trust suits to which the indus- 


try has been subjected. Co-op- 
eration in its true sense is of 
primary importance for the suc- 
cessful fulfillment of the na- 
tional defense program,” Mr. 
van der Woude said. 


Co-operation Essential 


“This means co-operation be- 
tween industry and government 
on the one hand and between in- 





R. G. A. 


van der Woude 





Seek One Cent Hike 
In Federal ‘Gas’ Tax 
N.P.N. News Bureau 

WASHINGTON, April 22. 

A lc increase to 2.5¢c in 
federal gasoline tax is recom- 
mended as part of Treasury 
Department’s “secret” $3,- 
500,000,000 excise tax pro- 
gram submitted to House 
Ways and Means Committee 
this week, NPN learned defi- 
nitely today. 

Present indications point 
to Treasury expectation that 
Congress will approve ic 
gasoline tax hike. Both 
Ways and Means Committee 
and Treasury, however, are 
reserving right to change 
latter’s gasoline tax recom- 
mendation before bill is pre- 
sented to House. 











dustry and labor on the other 
hand,” he continued. “In this di- 
rection lies the way to a better 
understanding of each other’s 
difficulties, and this understand- 
ing is absolutely vital at the 
present moment when the na- 
tion is faced with critical issues 
of tremendous import. 


“Closer co-operation and 
good-will between different in- 
dustries are also essential. The 
oil industry through its many 
activities from oil well to con- 
sumer has contact with almost 
every other industry. For ex- 
ample, the railroads derive a 
large income from the oil in- 
dustry, and yet we have for 
some time observed certain ac- 
tivities by the railroads to cre- 
ate difficulties for the oil in- 
dustry in its endeavors to de- 
velop the most economical 
means of transportation. 


“This has been particularly 
evident recently in connection 
with the proposed construction 
of pipelines in the Southeast, 
notwithstanding the fact that 
these lines under present con- 
ditions would be an important 
contribution to the national de- 
fense since they would greatly 
relieve ocean transportation and 
assist the already difficult tank- 
er situation.” 


Gasoline Tax Collections 
Almost Double in March 


N. P. N. News Bureau 
WASHINGTON, April 21. 
Federal gasoline tax collections 
totaled $26,439,543 in March 
1941, as compared with $14,- 
909,663 in March 1940, Bureau of 

Internal Revenue reports. 

March lubricating oil collec- 
tions amounted to $3,536,245 as 
against $2,074,041 in the same 
month of 1940, while transpor- 
tation of oil by pipeline in 
March brought in $1,291,550, 
compared with $1,032,149 in 
March 1940. 


Drop in Car Output 
To Boost Servicing 


N. P. N. News Burs 

CLEVELAND, April 21.—V: 
untary curtailment of 20% 
automobile production begi 
ning Aug. 1 and the dropping 
1943 models by General Moto: 
possibly to be followed by oth: 
car manufacturers, was seen ; 
accelerating sales of servici) 
by Automotive News, April : 
issue. 

“With the industry annual! 
scrapping around 2,250,0 
units, the 20% curtailment 
new car production is likely 1 
accelerate considerably the ad 
mand for service and recond 
tioning to keep most of thes: 
vehicles in use as an aid 1 
defense-plant workers and 
others. 

“Since U. S. Army vehicles 
being produced by the automo 
tive industry, are exempt from 
the curtailment, it would be as 
sumed that trucks for domestic 
use would be curtailed more 
than usual. However, since 
trucks represent a higher dol- 
lar volume per unit than cars, 
it is expected that there will be 
enough trucks provided even at 
the expense of further curtail- 
ing a company’s car output,” 
Automotive News reported. 


‘Gas’ Pump Defendants 
Given Time Extension 


WASHINGTON, April 22. 
Justice Department reports 
Federal Judge Walter C. Lind- 
ley has given 5 more defend- 
ants until April 30 to submit 
briefs in support of their de 
murrers to indictments filed in 
Chicago gasoline pump anti. 
trust investigation. (See NPN, 
April 16, 1941, p. 5.) 

Five defendants are listed as 
Veeder-Root, Inc., G. H. An 
thony, J. H. Chapline, Gasoline 
Pump Manufacturers’ Assn., 
and G. Denny Moore. 


Approves New York Entry 
In Interstate Compact 


N. P. N. News Bureau 

NEW YORK, April 22.—Gov 
ernor Lehman has_ approved 
Assembly Bill 2129 authorizing 
New York membership in In- 
terstate Oil Compact Commis 
sion Measure introduced by) 
State Assemblyman _ Ostertag 
together with a companion bil 
brought forward by 
Senator Crawford (S-1829) Ir‘ 
quires that a similar proposa 
be approved by the Pennsy! 
vania Legislature before Ne‘ 


York’s participation in compac' 


is authorized. So far, no bi 
has been introduced in Pen! 
svlvania. 
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Drivers Helpers Still Under 


Wage-Hour Act's Jurisdiction 


N. P. N. News Bureau 
VASHINGTON, April 21. 
Wage-Hour Division has issued 
revised edition of “Interpreta- 
tive Bulletin No. 9,” detailing 
its views on status of mechan- 
and drivers’ help- 
ers employed by common, con- 
tract and private carriers in in- 
terstate commerce, now that In- 
terstate Commerce Commission 
has found working hours of such 
employes to be subject to its 

regulation. 

Pertinent additions to bulle- 
tin, which include statement of 
Wage-Hour Division contention 
that mechanics, loaders and 
helpers are subject to Wage- 
Hour 40-hour week until ICC 
begins actual regulation of 
their hours, follow: 


ics. loaders 


Portions of Text 


“On March 13, 1941, the In- 
terstate Commerce Commission 
published a report in Ex Parte 
No. MC-2 and Ex Parte No. 
MC-3 to the effect that mechan- 
ics, loaders and drivers’ help- 
ers (including conductorettes 
and armed guards in armored 
trucks) affect the safety of op- 
eration of motor vehicles and 
are, therefore, subject to the 
Commission’s authority to pre- 
scribe qualifications and maxi- 
mum hours of service pursuant 
to section 204(a) of the Motor 
Carrier Act. As is apparent 
from the Commission’s opinion, 
loaders do not include em- 
ployes engaged solely in un- 
loading motor vehicles or red 
caps of bus companies engaged 
in loading baggage on _ busses. 
Similarly, mechanics do not in- 
clude garage employes who 
merely oil, gas, grease or wash 
motor vehicles, or painters, car- 
penters, or tarpaulin menders. 

“The Commission has not yet 
issued any regulations concern- 
ing maximum hours of service 
for mechanics, loaders and driv- 
ers’ helpers and has stated it 
will hold further hearings be- 
fore so doing. In accordance 
with the opinion which we have 
consistently maintained, it is 
our opinion that the exemption 
provided by section 13(b)(1) of 
the Fair Labor Standards Act 
will not become operative for 
echanics, loaders and drivers’ 
ielpers at least until the effec- 

date of any regulation of 
urs of service which may be 

‘scribed by the Interstate 
mmerce Commission for 
such classes of employes. (In 

S connection it is noteworthy 

t at least two courts have 

‘ady held that in suits un- 
section 16 (b), the courts 

y determine what employes 

within the Commission’s 
prescribe hours of 


wer to 
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service and may reach decisions 
different from those reached by 
the Commission.) All other 
classes of employes of common 
and contract motor carriers 
are clearly not within the ex- 
emption contained in_ section 
13(b) (1). 


Views on Truck Drivers 


“It should be noted that a 
truck driver employed by a pri- 
vate motor carrier who regu- 
larly spends a substantial part 
of his time during any work- 
week on non-exempt activities 
which have nothing to do with 
transportation (such as_ pro- 
ducing goods for commerce) is 
not within the scope of the ex- 
emption contained in section 
13(b)(1). It is our. opinion 
that the hours exemption grant- 
ed by Congress in section 13- 
(b)(1) was not intended to 
operate to remove employes 
from the overtime provisions 
of the law when they regularly 


engage in a substantial amount 
of nonexempt work during a 


workweek. Similarly any me- 
chanic, loader or drivers’ help- 
er who might otherwise be con- 
sidered to be within the 13(b)- 
(1) exemption after the Com- 
mission’s regulations become 
effective would not be within 
this exemption during = any 
workweek in which he engaged 
in a substantial amount of non- 
exempt work (such as produc- 
ing goods for commerce). 

“The recent decision of the 
Interstate Commerce Commis- 
sion in Ex Parte No. MC-2 and 
Ex Parte No. MC-3 in regard 
to mechanics, loaders and driv- 
ers’ helpers applies to private 
motor carriers as well as to 
common and contract motor 
carriers. Just as in the case 
of common and contract car- 
riers, it is our opinion that 
these classes of employes em.- 
ployed by private carriers will 
not be within the exemption 
provided by section 13(b)(1) at 
least until the Interstate Com- 
merce Commission prescribes 
and makes effective hours of 
service for such classes of em- 
ployes.” 





California Oil Producers 


View 2 Conservation Bills 


N.P.N. News Bureau 
LOS ANGELES, April 19. 
Two proposals legalizing co- 
operation of oil producers for 
the purpose of conserving oil 
and gas have been introduced 
in the California legislature but 
neither has received the unani- 
mous support of the oil indus. 
try in this state. 
Assemblyman Potter’s _ bill, 
No. 2483, would give legal rec- 
ognition to voluntary agree- 
ments entered into by oil pro- 
ducers. It has been termed 
the “Umbrella Act,” as it is 
supposed to offer some protec. 
tion from federal prosecution 
to those who have been active 
in voluntary curtailment in the 
state in recent years. 
‘Strippers’ Oppose Bill 
This measure has been ac- 
tively supported by some pro- 
ducer organizations, including 
the Oil Producers Agency, but 
has been vigorously opposed by 
others, including the Independ- 
ent Petroleum & Consumers 
Assn. and the California Strip- 
per Well Assn. Representatives 
of these organizations, as well 
as individual operators, have 
appeared before the legislative 
committee in charge of the bill 
and expressed their views. 
Richard Sashse, director of 
the State Department of Natu- 
ral Resources, has opposed the 
bill on the ground that it would 
“exempt the oil companies 


from federal prosecution for 
illegal combinations.” 
“This measure,” Sashse 
the committee, “would make 
the director a czar. He would 
have absolute authority to de- 


told 


termine whether agreements 
could be sanctioned and from 
this ruling there would be no 
appeal.” 

Assemblyman Doyle's _ bill, 
authorizing the state to sign 
the Interstate Oil Compact 


Commission has also been sup- 
ported and opposed by differ- 
ent producer groups. 


Proponents in Dilemma 


Proponents have had difficul- 
ty in convincing the legislative 
committee of the merits of the 


bill. They appear to be on the 
horns of a dilemma. If they 
argue that the measure will 
assist in regulating and con. 


trolling the oil industry, the 
legislators remember the defeat 
of the Atkinson bill and of all 
previous efforts of that kind, 
and refuse to vote in its favor. 
If, on the other hand, they con- 
tend that the bill is not intend- 


ed to change the _ present 
voluntary system of curtail- 


ment, the committee members 
ask why then is action neces- 
sary. 

Efforts to reconcile the di 
vergent points of view within 
the industry have, so far, failed. 
However, some opponents of 
the Potter bill are reported to 


be wavering from their uncom- 
promising attitude and are said 
to have admitted that the bill 
might have some advantages 
as a protection against federal 
action. 

Both bills are in the committee 
stage, with only slight prospect 
that either will be reported out 
favorably. 


Louisiana-Arkansas 
Refinery Output Up 


SHREVEPORT, La., April 21. 

Operations of refiners in the 
N orth Louisiana - Arkansas 
group showed a higher average 
during first 3 months of 1941 
than in corresponding period of 
1940, according to report of 
Western Petroleum Refiners 
Assn. this past week. 

Total crude runs to stills were 
5,337,684 bbls., increase of 
4.57% above last year; gasoline 
production was 2,391,927 bbls., 
up 6.72°; and gasoline ship- 
ments, 2,290,522 bbls., up 8.93%. 

Gasoline stocks on hand March 
31, 1941, decreased 15.98% to 
522,891 bbls. from 622,366 bbls. 
on hand March 31, 1940. Cur- 
rent stocks are said to repre- 
sent 20.5 days’ supply, as com- 
pared to 26.9 days’ supply a year 
ago. 

In March, 1941, refiner-group 
produced 842,754 bbls. of gaso- 
line, compared with 658,885 bbls. 
produced last March, an increase 
of 27.90%. This production fig- 
ure was Said to be the highest 
for the group since December, 
1939, representing 72.6°% of re- 
porting companies’ maximum 
producing capacity and com- 
paring with 56.8% in March, 
1940. Gasoline yield in March, 
1941, was 45.1%, compared 
with 39.3° last year. 


Texas Nominations 
Increased For May 


Special to N.P.N 

AUSTIN, April 19. Pur- 
chasers nominations for May, 
filed at Texas state-wide prora- 
tion hearing this week, showed 
increase of 16,924 bbls. over 
April nominations, totaling 1,- 
772,323 bbls. daily. Rex Baker, 
Humble Oil & Refining Co., told 
Commission there is greater de- 
mand for low cold test crudes 
than can be produced in state 
under present allowable and 
said 10,000 more bbls. should be 
allowed. 

Commissioner Sadler said 
May production order will con- 
sider market demand for state 
as a whole rather than market 
demands for any particular 
field, as has been case in past 2 
orders. Demands for particular 
types of crude will be split up 
among all fields producing that 
crude. 
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Socony Sets Fuel Oil ‘Tops’ 
Only Until October 31, 1941 


(Continued from page 7) 
to Oct. 31, 1941 will be approxi- 
mately 0.5¢c above those in effect 
up to Nov. 30, 1940, they are 
below those of the 1939-40 sea- 
son and for the most part the 
same as those in effect during 
the last half of the 1940-41 sea- 
son. 
No ‘Tops’ for Kerosine 
Socony has again pursued the 
policy of setting no “tops” in 





Tank Wagon Maximums 
Consumer Contracts 
To Nov. 30, 


To Oct. 31, 
1941 


New York* 7.6¢ 
Boston u Be 
Albany .. iy 
Buffalo .. 8.4 
7.8 


Portland 


*Barge. 





its contracts to supply kerosine 
or heavy diesel oil. Maximums 
for No. 5 fuel up to and includ- 
ing June 30, 1941, will be $1.55 
per bbl. for barge lots and $1.80 
for consumer tank wagon. For 
the six months from June 30 to 
Dec. 31, 1941, these maximums 
will be advanced 10c to $1.65 
and $1.90, respectively. “Top” 
prices for No. 6 and Bunker C 
fuels will be $1.25 per bbl. for 


barge lots up to June 30; $1.50 
for consumer tank wagon. 
These prices will also advance 
10c after June 30 up to and 
including Dec. 31, to $1.35 and 
$1.60, respectively. 

Following table compares So- 
cony’s maximum prices estab- 
lished in contracts to supply 
Nos. 2 and 3 fuel oils to Oct. 31, 
1941, with those in effect up to 
Nov. 30, 1940. 


Nos. 2 and 3 Fuel Oils—————_ 
Tank Car Maximums 
Distributor Contracts 

To Oct. 31, To Nov. 30, 

1940 1941 1940 


Z.1¢€ 5.6¢ S.ic 

72 5.8 5.3 

a2 5.8 5.3 

7.4 6.4 6.2 

7.3 5.9 5.4 
While maximum prices to 


Oct. 31 at mcst key Atlantic 
Coast points will be the same 
as those now in effect and due 
to expire May 31, “‘tops” in some 
Western New York cities will 
be slightly higher. At Buffalo, 
N. Y., for instance, maximum 
tank car contract price to Oct. 
31 is 1c above the “top” now in 
effect. 





Petroleum Accountants Broaden Survey 


On Dropping ‘Unwieldy’ Price Fractions 


N. P.N. News Bureau 
TULSA, April 21.—With its 
preliminary survey indicating 
widespread approval by Okla- 
homa refiners of a change from 
eighths and_ sixteenths’ to 
tenths of cents in quoting oil 
industry prices, the Petroleum 
Accountants Society of Okla- 
homa has announced its efforts 
at standardization of fractions 
will be spread to other Mid- 
Continent producing states. 
Letters went out late last 
week to all refiners and mar- 
keters in the Mid-Continent ex- 
plaining that the society “has 
undertaken the task of simpli- 
fying the present method of 
quoting tank car prices of all 
refined products, including nat- 
ural gasoline.” After describing 
the “unwieldy fractions’ or 
lengthy decimals resulting 
from use of eighths and _ six- 
teenths, the letter continues: 
“In these days of increasing 
costs in all business activity, 
every possible effort tending 
toward simplicity and = mini- 
mum of expense burden should 
be made. To accomplish this 
simplification and saving, it is 
proposed that all tank car price 
quotations be made, stated and 
published, in cents and tenths 
(decimals) of cents per gallon 
or barrel. This change at first 


glance may appear to be minor 
but when the difference in cler- 
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ical effort, computing and typ- 
ing of invoices, price bulletins 
and published quotations, to the 
entire industry is visualized it 
becomes much more important. 
In certain eastern sections this 
method has been used for sev- 
eral years where it has proven 
its advantages. 
Contracts Must Expire 

“It is recognized that sales 
contracts in force prevent mak- 
ing the change fully effective 
before the expiration of such 
contracts; however, this condi- 
tion will always exist under 
present industry practice and 
if the change is ever to be 
made there must be a starting 
point.” 


Plan New Refinery 
In Mississippi 
Special to N.P.N. 

JACKSON, Miss., April 21. 
Construction of a $1,000,000 re- 
finery and a chemical manufac- 
turing plant here has_ been 
planned, announces H. M. Chris- 
tian, president of Mid-South Oil 
and Refinery Co. 

Mr. Christian said the plant 
will have a capacity of 10,000 to 
12,000 bbls. a day, and will use 
Mississippi crude, making gaso- 
line, lube oils, bright stocks, 
kerosine, distillate, diesel oils, 
tractor fuel, road oils, butane 
and other products. 
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New Jersey Kerosine, 
Light Fuel Oils Hiked 
N.P.N. News Bureau 

NEW YORK, April 17. 
Standard Oil Co. of New Jer- 
sey has announced that effec- 
tive April 11, its dealer tank 
wagon prices for “Esso” kero- 
sine and Nos. 1 and 2 fuel oils 
were advanced generally 0.3c 
per gal. throughout North Caro- 
lina. At Hickory, N. C., how- 
ever, No. 2 fuel was advanced 
only 0.25c per gal., announce- 
ment said. 

In addition, Jersey Standard 
announced that effective April 
16, its tank wagon prices for 
Nos. 2 and 3 fuel oils in New 
Jersey were advanced 0.2c per 
gal., state-wide. Tank wagon 
price for No. 1 fuel in New Jer- 
sey was advanced 0.2c per gal. 
on April 11, according to the 
announcement. 

* * * 
New Jersey Standard 
Hikes Fuel Oil Prices 
N.P.N. News Bureau 

NEW YORK, April 19. 
Standard Oil Co. of New Jersey 
today announced that, effective 
April 11, its tank wagon prices 
for Nos. 2 and 3 fuel oils were 
advanced 0.5¢c per gal. through- 
out Delaware and Maryland. 
No changes were made at Bal- 
timore, Md., or Washington, D. 
C., company said. 

Effective same date, Jersey 
Standard advanced its tank 
wagon prices for Nos. 1, 2 and 3 
fuel oils 0.25c per gal. in Vir- 
ginia; 0.3c per gal. in South 
Carolina, according to the an- 
nouncement. 








| DEATHS 








Frank E. Van Tilburg 

Frank FE. Van Tilburg, 74, 
Minneapolis, vice-president and 
secretary of Van Tilburg Oil 
Co., died here at his home, April 
13. He is credited as having 
built the second drive-in filling 
station in Minneapolis. 

Mr. Van Tilburg was presi- 
dent of Independent Petroleum 
Marketers Assn. in 1917-18 and 
was active as a director. In 
1906, he organized Van Tilburg 
Oil Co. For many years, he 
promoted an oil refining proc- 
ess. He leaves a widow, 2 
daughters and a son. 

* 


* * 


Charles L. Tappin 

Charles Lamburn Tappin, 86, 
ex-oil operator and one of the 
first men in the United States 
to take up golfing as a sport, 
died April 13 at his home in 
Babylon, Long Island, after a 2- 
week illness. 





Edward F. Johnson 


Jersey Standard 
Promotes Johnson 


NEW YORK, April 21.—With 
the retirement of Guy Wellman 
as general counsel for Stand- 
ard Oil Co. (N. J.), Edward F. 
Johnson has been named gen- 
eral attorney for the parent 
company and Edwin S§S. Hall 
has been appointed to the same 
position for the Standard Oil 
Co, of New Jersey (Delaware), 
chief operating subsidiary. 

Mr. Johnson joined the staff 
of the late C. O. Swain, then 
general counsel, in 1926, al- 
though he had been associated 
with the Jersey company as 
far back as 1922 when he was 
retained as supervisor of its 
legal interests in the southern 
marketing territory. A gradu- 
ate of the University of Mary- 
land in 1914, he was admitted 
to the state bar that same year, 
and entered private practice 
later after a position with the 
Consolidated Gas, Electric Light 
and Power Co. of Baltimore. 


Named Director in ’33 


In 1927, when Stanco, Inc., 
was organized, Mr. Johnson 
was elected a director of the 
new affiliate and in 1933 he was 
named a director and vice-presi- 
dent of the Standard Vacuum 
Oil Co. when the Far Eastern 
properties of Standard Oil Co. 
(N. os) subsidiaries were 
merged. 

In 1933, Mr. Hall became se- 
nior counsel and was elected a 
director in the following yea) 
Last August he was appointed 
a vice-president of the Dela 
ware company. He has been 
an active member of the Na- 
tional Committee on Interpreta 
tion under the Code of Ethics 
for the Petroleum Industry, ap- 
proved by the Federal Trade 
Commission in 1929, and wa: 
also one of the original mem 
bers of the American Petro 
leum Institute Industries Com 
mittee and has served as it 
secretary since its formation i! 
1932. 
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Present Day Gossip Threatens 


To Defeat Oil Industry’s Conservative Price Policy 


[here are two outstanding facts that 
the oil industry wants to impress on its 
vn members and on the general pub- 


1—That the industry has more 
than enough supplies and manufac- 
turing facilities to take care of all 
estimated war and civil needs, and 


2—-That these supplies will be sold 
the public only at reasonable prices 

that there will be neither runaway 
nor speculative market prices. 


If the industry falls down in either of 
these, unquestionably much political 
capital will be made of the failure to the 
great detriment of the industry. 

This editorial is not written in any fear 
that the industry may not carry out its 
task in any particular but this editorial 
is written in fear that much of the talk 
that major oil companies are trying to 
buy allegedly large supplies of many pe- 
troleum products, especially gasoline, 
may seem to start a price boom and may 
cause the public to get stories of pros- 
pective shortages and government offi- 
cials seemingly to have evidence from 
right within the industry of speculative 
prices. 

Right now one can hear much gossip 
within the industry of this and that 
major company being in the market for 
seemingly large amounts of gasoline; 
and one can hear of their alleged failure 
to discover any one either willing to sell 
that gasoline or even who may have it. 

One also can hear various sellers in- 
dulging in large talk about this alleged ex- 
tra demand and who discount even quite 
considerably the estimates by the indus- 
try’s experts as to the industry’s ability 
to take care of this demand and the 
demand that the government officials 
estimate they will create with the war 
effort. Some sellers, unfortunately, can- 
not see beyond an immediate fraction of 
a cent higher price to them. But they 
are not exclusive to the oil industry by 
any means. 

The oil industry had an excellent price 
record in the last World War. The chief 
product that jumped considerably in 
price was fuel oil. The major companies 
made little of it then but the fuel oil 
of the smaller refiners was played by 
peculators, many of them new to the 
industry, and even backed by _ small 
banks. On gasoline the major and inde- 
pendent companies allied with the Pe- 
roleum War Service Committee just did 
lot raise their prices above a reasonable 
vel and they offered to sell freely at 
hose prices. The result was that despite 

' shortage of gasoline, due almost en- 
irely to lack of transportation facilities, 

price held level and reasonable. 
‘here is no reason to believe but that 

larger oil companies will follow the 
ne procedure in this war. They may 
never issue any statements to this effect 
the ever suspicious Department of 
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Injustice hail them into court for some 
kind of a “conspiracy.” But it is safe to 
say that the markets for petroleum prod- 
ucts generally will be held to sane levels 
by the ability and willingness of the 
majors to sell freely at those reasonable 
prices. 

In this war, the majors will be able to 
offer all products in all markets of the 
country. By reason of the large quan- 
tities that the government purchases, 
particularly the Army and Navy, the 
majors are and will continue to handle 
that business direct, mostly in tankers, 
barges and tank cars, even to fuel oil, 
so there will be no opportunity for specu- 
lators to worm their way into the mar- 
kets. 

Talk such as is now going through the 
industry does no one any good. As it 
may be heard by outside buyers, it will 
give a false conception of the industry’s 
ability to furnish adequate supplies and 
at fair prices. 

There are today needed advances in 
crude oil and hence in tank car prices 
and there are much needed advances in 
the tank wagon markets nearly all of 
which have been “sub-normal” for a long 
time, even years. As these advances are 
made every oil marketer should inform 
himself as to the reasons and the just- 
ness of them and so inform every em- 
ploye; put the story on all bulletin boards 
and make it a part of every price ad- 
vance announcement. 

A most important reason for these 
tank wagon advances and the resultant 
advances at service stations is that the 
oil industry has been carrying a big bur- 
den due to the depression and to unem- 
ployment. Thousands of men—and we 
are just now getting some idea of how 
many—have been allowed to take over 
marketing outlets that, in ordinary busy 
times, would have been closed. Thou- 
sands of the industry’s almost half a 
million outlets, do not do enough gal- 
lonage to maintain a wage similar to the 
more efficient and better located stations. 
If the industry had closed up these 
poorer stations these past dozen years, 
many thousands of men would have been 
deprived of even that modest paying 
employment. Men preferred to work at 
these stations, thus keeping them open, 
than working on WPA or living off char- 
ity. 

With all these men striving desperate- 
ly to get a living, or get a little better 
living, gasoline distribution has been sub- 
jected to an exceedingly destructive form 
of price competition. One cannot expect 
men who came into the industry rather 
than work on WPA or loaf to be the best 
marketers in the country. Many fought 
for an extra $10 or $20 a month in the 
only way they knew and that was by 
cutting prices. 

With better wages offered by war de- 
fense work and with the most desirable 
young men being drafted, a higher level 


of wages is being forced in these Inde- 
pendent outlets. Many are being closed. 
The result is that prices have to be 
raised. 

This winter and spring, the industry 
has met some spectacular increases in 
gasoline demand in areas where muni- 
tion manufacturing has boomed. But 
the oil men_ so fortunately situated 
should not interpret such rate of increases 
as applying all over the country nor, 
that the rate will continue to grow as 
the season progresses. 

Careful analysis of all consumption 
figures and frank statements to all in the 
industry as well as to the public of the 
facts, will bring the industry through 
this flurry of demand with the least of 
government interference. 

And no one should overlook the fact 
that the history of the oil industry shows 
that the stiffening of prices, such as 
obtained in recent weeks and following 
a long period of low prices, always speeds 
up the wild-catter who always finds more 
fields, always pumps more oil out of 
existing wells and flows more crude oil 
through refineries and, if the, industry 
is not careful, even increases stocks on 
hand, 

Conservative thinking, conservative ac- 
tion and conservative statements are 
what the industry needs today. 


Keener Competition for Car Servicing 


With the automobile manufacturers 
announced 20% reduction in the num- 
ber of cars they expect to make for 1941- 
42, oil marketers can expect increased 
competition from car dealers for lubrica- 
tion and other services to car owners. 

A recent survey by NPN (pages 28- 
30 and 32, April 16th issue) reports car 
dealers are improving their sales efforts 
for this business. 

Generally, the average car dealer has 
had his eye so much on the seeming 
long margin and profit from the sale of 
cars alone, that he has left the lubrica- 
tion and accessory services largely to 
the oil marketers. Of recent years, car 
makers have tried to teach their distribu- 
tors and dealers to go after this business 
so as to lessen their demands for wider 
margins on the price of cars. With fewer 
cars to sell next year and probably for 
several years, it is but fair to assume 
that the car dealers will make a still 
greater drive for this plus business. 

The forthcoming period of restricted 
car production will afford every oil mar- 
keter, and car dealer as well, the oppor- 
tunity of doing real selling to help keep 
the old cars in the best state of repair. 
Longer life for existing cars can only be 
had by better care of those cars. Better 
care is the result of salesmanship at the 
pump island and such salesmanship comes 
only from better management of dealer 
and his selling by the sales management 
of the oil industry, the oil jobbers and 
bulk plant and district managers of all oil 
marketing companies. 

Successful sales management to give 
proper care to old cars in the interest 
of greater war munition output should 
start today. 












Ohio ‘Trade Diversion Bill 


Now Being Viewed By House 


N. P. N. News Bureau 
CLEVELAND, April 21.—Pro- 
visions aimed to prevent many 
millions of dollars from being 
diverted from normal retail out- 
lets have: been’ incorporated 
in a proposed bill now before 
Ohio’s House of Representa- 
tives. 

This ‘trade diversion” bill 
would make it a misdemeanor 
for any person or firm found 
guilty of giving its employes 
a discount on products not han- 


dled in the regular course of 
trade. 


‘Trade Diversion’ In Oil 


“Trade diversion’, in the oil 
business, generally takes the 
form of commercial consumers 
buying at tank car price—or 
less—and reselling to their em- 
ployes and their friends at less 
than prevailing retail prices, 
Cleveland dealers report. 

It is estimated by Otto Hlad, 
president of Cleveland Assn. of 
Petroleum Retailers, that over 
$25,000,000 was diverted from 
normal retail trade during the 
past year in Cuyahoga county 
alone, and that about $750,000 
of this amount was diverted 
from the petroleum industry. 


To date, 850 firms throughout 
the U. S. have restored retail 
trade to its normal channel. It 
is estimated that this has af- 
fected 12,000,000 consumers. 


Text of Proposed Bill 


Text of bill (HB-327) “rela- 
tive to the sale of goods by an 
employer to his employe” and 
now before the Ohio House fol- 
lows: 


Be it enacted 


by the General As- 
sembly of the State of Ohio: 
SECTION 1. That supplemental! 


sections 12944-1 and 12944-2 of the 
General Code be enacted to read as 


follows: 
Sec. 12944-1, No person, firm or 
corporation engaged in any enter- 


prise in this state shall sell or pro- 
cure for sale to its employes or 
through an employe any article, 
product or merchandise not of his 
or its Own production or not han- 
dled in his or its regular course of 
trade, excepting meals, confections, 
tobacco products and excepting such 
specialized appliances and _ equip- 
ment as may be required in said en- 
terprise for the employes’ safety and 
health, or in the performance of his 
duties or work. The provisions of 
this section shall not apply to any 
non-profit co-operative association 
or organization organized and ex- 
isting under the laws of the State 
of Ohio. Provided also that nothing 
herein contained shall prohibit or 
prevent a person, firm, or corpora- 
tion engaged in industry or mining 


from owning and operating a bona 
fide retail store or stores, gasoline 
and service stations, conducted in 


whole or in part for the convenience 

or benefit of his or its employes. 
Sec. 12944-2. Any person, firm or 

corporation on violating the provi- 


sions of section 12944-1 of the Gen- 
eral 


Code shall be deemed guilty 
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of a misdemeaner and upon convic- 


tion thereof shall be punished for 
the first offense by a fine of not 
less than twenty-five dollars nor 


hundred dollars and 

subsequent offense 
by a fine of not less than fifty 
dollars nor more than three hun- 
dred dollars. Each act prohibited 
by the preceding section shall con- 
stitute a separate violation and of- 
fense hereunder. 


more than one 
for a second or 


Members of Cleveland Retail 
Petroleum Assn., who recently 
attended a hearing on this bill, 
included Hugh Pallister, chair- 
man of legislative committee, 
Paul Hudson and H. R. Mathew- 
son, all Cleveland dealers. 


Senate Sets May 5 To Act 
On Texas Distillate Curb 


Special to N.P.N. 

AUSTIN, April 18.—Decision 
on proration of distillate well 
production moved nearer today 
when Senate set bill on calendar 
for action May 5. Distillate 
wells are at present unprorated. 

Railroad Commission mean- 
while ordered hearing here 
April 28 on request of inde- 
pendents in new Hawkins field 
for discussion of allocation 
methods in that field. 

Hearing on application for in- 
junction against commission for 
enforcing current proration or- 
der in Gulf-McElroy field was 
postponed in District Court 
here until Friday, May 5. 








NPN’s Log On Oil Legislation 














Oil legislative information, sum- 
marized below, is based on reports 
deemed reliable although NATION- 


AL PETROLEUM NEWS assumes no 
responsibility for the accuracy or 
completeness of this information 


Florida 

H-83, Holt 

Imposes an additional le tax on 
gasoline and other petroleum prod- 
ucts of a similar nature. To Finance 
and Taxation Committee. 
S-69, Parker, et al 

Same as H-148. Levies and im- 
poses excise tax on gasoline and 
other like petroleum products in ad- 
dition to other taxes thereon; im- 
poses license taxes on any dealer 
in gasoline or other like petroleum 


product. To Finance and Taxation 
Committee. 
SJR-68, Parker et al 

Proposes constitutional amend- 
ment creating board of administra- 
tion and providing for use of pro- 
ceeds of 2c per gal. of gasoline o1 
other motor fuel tax. To Constitu- 


tional Amendment Committee. 
S-148, Whitaker 

Same as H-293. Encourages 
ploration for petroleum and gas 
Judiciary Committee “C’’. 


exX- 
To 


Illinois 
S-388, Benson, et al 


Imposes tax of 3% on all oil pro- 


duced in State. To Revenue Com 
mittee. 
S-387, Gunning 

Appropriates $100,000 to Depart- 


ment of Finance to administer oil 
products tax. To Appropriations 
Committee. 
H-535, Donnelly 

Authorizes cities to license and 
tax filling stations; tax to be based 
on front footage at rate of 25c per 


foot. To Municipalities Committee. 
H-565, Green 

Appropriates $75,000 to Depart- 
ment of Public Highways and Build- 


ings from motor fuel tax fund for 
maintenance of highway garages 
throughout state. Deficiency. Emer- 


gency. To Appropriations Committee 


Oklahoma 


H-477, Hughes 

Authorizes state Board of Agri 
culture to lease college lands fo! 
oil and gas or to have same drilled 
under contract 

Pennsylvania 

H-1287, Bradley et al 

Imposes a tax of gross receipts 
of companies, limited or co-partner- 
ships, associations and joint stock 
associations, and persons engaged 





in furnishing natural or manufac- 


tured gas, 
H-1300, Baker, et al 


Creates temporary state commis- 
sion to investigate gasoline price 
wars and apportions $10,000 for 
commissions’ expenses. 

South Carolina 
H-559, Grant, et al 

Provides for refund by state tax 
commission of taxes paid on fuel 
purchased for farm tractors and 
used for agricultural purposes. To 


Ways and Means Committee. 
H-569, Merchants and Mercantile 
Committee 

Provides for inspection of petro- 
leum products used for heat, power 
and illuminating purposes; inspec- 
tion fee, labelling of gasoline pumps, 
registration of products, fines and 
penalties. To Ways and Means Com- 
mittee. 


Changed Status 


Connecticut 
H-412, Clarie 
Excise tax on sale or use of mo- 
tor fuel; regulates storage and sale 
of motor and lubricating oils, liquid 
fuels. Killed in House. 
H-468, Entres 


Refunds tax on aircraft fuel. 
Killed in House. 
Florida 
S-7, Kammer 
Re-enacts 7e gas tax and pro- 
portions it between General Fund 
and Schools. Passed Senate. 
Michigan 
H-273, Hooper 
Regulates retail selling and ad- 
vertising of motor fuels. Passed 
House. 
New Mexico 
H-226, Adair 
Restricts size and weigh? ot 


trucks, Killed in House. 
HJR-7, Heimann, et al 
Anti-diversion constitutional 
amendment. Reconsidered and 
passed in House. 
H-131, Daughtry, et al 
Requires preference of New 
ico motor fuels in state cars. 
in House. 
H-306, Lopez 
Zequires that land commissione! 
approve all state oil lease arrange- 
ments. Passed House. 


Mex- 
Killed 


Approved 
Minnesota 


H-259, Swanson, et al 
Same as S-136. Apportions $1,- 
200,000 of gas tax to state-aid roads. 
H-374, Covert, et al 
Same as S-287. 


taises gasoline 


NATIONAL 


tax to 4c per gal., effective 20 day 
after approval. 
H-961, Peterson 

Same as S-786. Provides for r 
fund of gasoline tax paid by certai 
villages in connection with the WI 
program. 

New Mexico 


H-230, Richardson, et al 

Repeals 1939 laws prohibiting ga 
oline adulteration. 
H-283, Tomich 

Provides fines for violating 
regulating sale of petroleum 
ucts. 
H-257, MeCormick 

Prohibits oil and gas production t 
producer in excess of his share 
the pool. 


ia\\ 
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Florida Lawmakers 
Get Oil Tax Bills 


N. P. N. News Burea 

NEW YORK, April 21.—On 
of the first bills introduced ir 
the Florida legislature, which 
convened last week, proposed 
re-enactment of the state’s 7% 
per gal. gasoline tax. This bill 
which would apportion tax be- 
tween schools and the general 
fund, passed the Senate the day 
after introduction. Other “oily” 
bills introduced in the Orangé 
State included a proposed addi- 
tional 1c per gal. tax on gaso- 
line and other similar petroleum 
products, and a proposal to levy 
an excise tax on gasoline in ad 
dition to other taxes, togethe) 
with a license tax on all dealers 
in petroleum products. 

Among the bills approved last 
week was one to raise the 
Minnesota gasoline tax to 4c per 
gal., effective 20 days after ap- 
proval, and another to appor- 
tion $1,200,000 of gasoline tax 
revenues to state-aid roads. Gov 
ernor of New Mexico signed a 
bill to repeal a 1939 law pro- 
hibiting adulteration of gaso 
line. 


Compact Membership 


During their regular sessions, 
several states undertook the 
subject of entrance into or ex 
tension of the Interstate Oil 
Compact which expires on Sept. 
1 of this year unless renewed. 
Bills introduced in Texas, Kan- 
sas and Oklahoma have been 
approved and the governors of 
those states have been legall 
authorized to extend the life o! 
the Compact for 2 years, until 
Sept. 1, 1943. Similar extension 
proposals are either in_ the 
hands of the governor or have 
been passed in both branches o! 
the legislatures of Arkansas, I) 
linois, and New Mexico. 

Many states are introducing 
or acting upon measures 4! 
ready brought forward to en 
able them to join the Compact 
New York has passed its pro 
posal in both houses but can d 
nothing, according to the bil 
until Pennsylvania énacts fort! 
a similar measure. Ohio, Wes' 
Virginia and Michigan also ar‘ 
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Up to specifications 


The refiner has to sell his products on the 
buyer’s specifications but it’s mighty seldom 
he can buy his crude that way 


He generally has to take what he can get 
and take it as is—specifications by Nature— 
and pay the seller’s price for it 





He can’t even be sure of uniformity from 
day to day 


But one thing he can be sure of 


U.O.P. will help him to make the most of 
any crude 


Whatever the specifications of his oil, Dubbs- 

cracking, catalytic polymerization and other 

Universal processes will give him the highest 

| possible yield of wanted products to meet the 
; buyer’s specifications— whether the buyer is 
jobber or dealer or motorist—or Uncle Sam 


Universal Oil Products Co 


£245 F\ Dubbs Cracking Process 
Chicago, Illinois & 





Owner and Licensor 








considering linking up with the 
Compact as is California, al- 
though in latter state consider- 
able opposition to passage ex- 
ists. The Wyoming legislature 
earlier in the year rejected an 
attempt to bind it to the Com- 
pact. 


Coal Group Favors 
Fuel Oil Tax Bill 


N. P. N. News Bureau 
WASHINGTON, April 18. — 
prompt enactment of the Bo- 
land bill (HR-6), which levies 
a 2c per gal. tax on fuel oil, 
was urged by the joint wage 
conference of anthracite opera- 
tors and United Mine Workers 
of America, according to a tele- 
gram to Rep. Daniel A. Reed, 
N. Y., made public today. 


Telegram, which was signed 


by John’ Boylan, secretary, 
read as follows: 
“The _ following resolution 


adopted at today’s conference 
of anthracite operators and 
United Mine Workers of Amer- 
ica: Resolved that the anthra- 
cite joint wage conference of 
the anthracite coal operators 
and the United Mine Workers 
of American international union 
and districts 1, 7, and 9, re- 
spectfully, asks Congress to en- 
act as promptly as_ possible 
House Bill HR-6 levying a tax 
on fuel oil. Resolved further 
that copies of this resolution be 
transmitted to Congressmen 
Boland and Flannery and the 
members of the House Ways 
and Means committee.” 


Texas Senate Gets New Bill 
To Hike Oil and Gas Taxes 


Special to N.P.N. 
AUSTIN, April 17..-Approved 
unanimously by committee, 
Texas Senate Thursday had be- 
fore it a new $23,661,000 Omni- 
bus tax bill greatly increasing 
taxes on natural gas and crude 
oil. Based on bill already passed 
by House, Senate measure 
raises crude tax from 2.75c to 
4c a bbl.; 5% of value of gas 
production compared with cur- 
rent 3%. New tax levies 0.1c 
per 1000 cu. ft. on commingled 
gas, and 0.1c per gal. on lique- 
fied gas. 


False Lube Oil Branding 
May Be Outlawed in Texas 
Special to N.P.N. 
AUSTIN, April 19.—A bill 
outlawing false branding of lu- 
bricating oils and greases, al- 
ready passed by Texas House, 
was sent to Senate this week 
with favorable committee re- 
port. Bill sets penalty for re- 
filling trademarked containers 
with inferior oils and greases 
at a fine of $25 to $1000 or 90 
days in jail or both. 


Lube Oil Trends Discussed 
At Annual W.P.R.A. Meeting 


By N.P.N. Staff Writer 

HOT SPRINGS, Ark., April 
21.—Technical problems dealing 
with the manufacture of lubri- 
cants and discussions on the by- 
products of the oil industry fea- 
tured technical sessions of the 
Western Petroleum Refiners 
Assn. annual convention here 
last week. 

In a symposium on lubricat- 
ing oil trends, it was forcefully 
pointed out that these trends 
call for an improvement of 
lubes hand-in-hand with forward 
strides to be made in “every- 
thing mechanical’. It was 
agreed that additives were 
“here to stay,” to be used in 
supplementing deficiencies of 
the raw stock and not to re- 
place the best retining methods. 

“Wheels and levers moved 
before recorded history began,” 
W. H. Oldacre of Chicago, D. A. 
Stuart Oil Co., said in prefacing 
the discussion, “and certain it 
is that when they moved the 
oil can and the tallow pot were 
not far away.” For centuries, 
oils of vegetable, animal, and 
marine origin met most of the 
lubrication needs, but forward 
strides in mechanics have re- 
sulted in a “magnificent indus- 
try and a truly great science” 
to develop and meet the ever 
increasing need for better oils, 
he said. 


New Lube Problems 


New problems in lubrication 
have been brought about by 
more severe service to which 
gasoline engines are subjected 
today, by the use of diesel en- 
gines in motor transports and 
by the increased use of hypoid 
gears in rear axles. 

Acknowledging that the 
knowledge of the mechanism of 
lubrication is “extremely 
sketchy and inadequate,” Mr. 
Oldacre suggested it would be 


a presumptuous admission of 
ignorance to risk the following 
definition: “a lubricant is any 
substance which between bear- 
ing surfaces promotes or main- 
tains their relative mobility.” 

Chemically, petroleum oils 
are complex hydrocarbons 
which under some conditions of 
temperature and pressure tend 
to change by oxidation, poly- 
merization and condensation 
resulting in undesirable corro- 
sion, formation of lacquers and 
sludges. Effort to inhibit or 
limit these undesirable tenden- 
cies and improve desirable char- 
acteristics of refined petroleum 
oils has given rise to a growing 
additive industry, the Chicagoan 
said. He mentioned pour point 
depressants, viscosity index and 
stringiness improvers and oxi- 
dation inhibitors. 


High Temperatures Cited 


Introduction of new bearing 
materials combined with higher 
crank case temperatures has re- 
sulted in increased speed of 
chemical reaction and annoy- 
ing problems, the technician 
pointed out. 

Quality of lubricant may be 
affected by a change in crude 
source, crude fractions, refin- 
ing process, oxidation inhibitor 
and detergent or suspension 
agent, Malcoln H. Tuttle of 
New York City, Max B. Miller 
Co., said in discussing “Trends 
of Lubricating Oil Manufacture 
and Utilization.” 

Oil’s Stability Discussed 

Outlining results of engine 
tests by engine makers and re- 
finers, Mr. Tuttle admitted re- 
sults were sometimes _ incon- 
sistent but it was generally rec- 
ognized that “high viscosity in- 
dex in itself does not guarantee 
the highest stability, although 
the stable oils are almost with- 


On W.P.R.A.’s Welcoming Committee 





On the welcoming committee for the 29th annual convention of 
the Western Petroleum Refiners Assn. were, left to right: Mary 


Sue Collins, W.P.R.A. 


treasurer; 
La., in charge of Ark-La-Tex Division offices of W.P.R.A 
John C. Day, W.P.R.A. 


Leon C. Grosjean, Shreveport, 
.; and 
secretary 


out exception of high V. I. 

“It is indicated there is a di 
ference in natural stability 
solvent extracted lubrican 
which is dependent not only « 
the source of the crude but . 
the fraction of the crude ut 
ized for lubricating oil prod 
tion. It is known that the si 
bility increases with viscosii 
and that highly refined resid 
oils are more stable than ov: 
head oils from the same sto: 
and when added to the ov: 
head oils, increase their resi 
ance to oxidation. This impro\y 
ment of stability by blending 
of interest, since it usually 1 
sults in giving to the blend 
viscosity index higher than th 
of either of the fractions.” 


Further Research Favored 


Further research was advo 
cated, he said, citing need fo 
increased stability and film 
strength in 10-W and 20-W oiis 

“New duties imposed on the 
lubricants by the engine are 
readily borne by the lubricant 
when an increase in its oxida- 
tion resistance protects it from 
one type of failure and an in 
crease in film’ stability and 
strength protects it from other 
types of failure,” Mr. Tuttle 
continued. 

“But there is no ‘cure-all’ ad 
ditive that can eliminate im- 
proper refining and selection of 
stocks, It is only after the best 
job has been done in the re- 


finery that use of additives 
should start.” 

After discussing improve 
ment in lubricant quality by 


solvent extraction, the author 
concluded that “since engines 
are now designed on the basis 
of the higher quality oils, it be- 
comes necessary for the manu- 
facturers of the lower grade 
oils to suit their product to the 
engine.” 

Displaying valves, pipes, fit 
tings, piston rings and pack: 
ings, bricks and Raschig rings, 
M. J. Doreas of Cleveland, Na 
tional Carbon Co., described the 
use of “black plastic’ made 
from elementary carbon-coal, 
charcoal and lampblack. 


Synthetic Rubber 


If the U. S. were deprived of 
its source of supply of rubber, 
97% of which comes from the 
Far East, it would be no “over 
night job” to replace present 
imports with a synthetic prod 
uct, I. E. Lightbown of New 
York City, Standard Oil Devel 
opment Co., told oil men, And 
should the 10,000-mile supply 
lane for U. S. rubber be broken, 
there is little doubt our present 
consumption of about 600,000 
long tons of rubber would have 
to be curtailed in order to e» 
tend into the total syntheti 
rubber phase. 

Since the basic material used 
in manufacture of synthet 


rubber is petroleum derivatives, 


there should be no concern ov¢ 
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question of 
Doreas said. 
speaking of synthetic rubber 

in our economy, it was said that 
“under normal conditions, with 
the synthetic rubber industry 
selling its products on a quality 
expectations would be 
that the synthetic would occupy 
a small percentage of the 
total rubber consumption until 
ever increasing volume per- 
mitted a steady increase in 
rice, and the time when both 


raw material, 


DaSIS, 


oniy 


output and price were in the 
neighborhood of those figures 
for rubber.” (See Page R-128, 


April 16, 1941 NPN for full text 
of Mr. Lightbown’s paper on 
synthetic rubber.) 

Technical sessions were 
over by W. M. Carney, 
El Dorado, Lion Oil Refining 
‘o., and C. W. Berger, McPher- 


pre- 
sided 


son, Kans., Globe Oil & Refin- 
‘ Co. L. D. Mann of Bartles- 


1] 


ville, Cities Service Oil Co., and 
his W.P.R.A. Manufacturing 
Committee arranged the _ tech- 
nical program. 


Henderson Renamed 
As WPRA President 


HOT SPRINGS, Ark., April 
19.—C. L. Henderson of Wich- 
ita, Vickers Petroleum Co., was 
again elected president of West- 


ern Petroleum Refiners Assn., 
as were the association’s vice 
presidents and most directors, 
at the convention here this 
week. 

Vice-presidents re-elected for 
the 1941-42 period include R. 
W. McDowell, Tulsa, Mid-Con- 
tinent Petroleum Corp.; C. W. 


Cahoon, Jr., Wichita Falls, Ol- 
ley Oil & Refining Co.; T. M. 
Martin, El Dorado, Ark., Lion 
Oll & Refining Co.; and H. E. 
Oller, Wichita, Derby Oil Co. 
john C, Day and Mary Sue 
ins of W. P. R. A.’s Tulsa 
office were re-named as secre- 
and treasurer, respectively. 
he directorate has following 
members: T. A. Helling, 
Dorado, Kans., El Dorado 
ning Co.; P. E. Lakin, Chi- 
Shell Oil Co., Ine.; Paul 
Cleveland, National Re- 
Co. and Rex H. Winget, 
ling, Okla., Cushing Refin- 
& Gasoline Co. 
elected to the directorship 
Messrs. Henderson, Mc- 
ell, Cahoon, Martin and Zol- 


N 
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ler; H. T. Ashton, St. Louis, 
Socony-Vacuum Oil Co. (Lu 
brite Division); Paul G. Blazer, 
Ashland, Ky., Ashland Oil & 
Refining Co.; H. W. Camp, 
Bartlesville, Cities Service Oil 
Co.; Sheldon Clark, Chicago, 
Sinclair Refining Co.; O. L. Cor- 
dell, Tulsa, Bareco Oil Co.; A. 
Danciger, Tulsa, Danciger Oil & 
Refineries Inc.; A. M. Hughes, 
Bartlesville, Phillips Petroleum 
Co.; R. R. Irwin, Kansas City, 
Socony-Vacuum Oil Co. (White 
Eagle Division); R. E. Luton, 
Robinson, Ill., Ohio Oil Co.; F. 
L. Martin, Tulsa, Sunray Oil 
Co.; W. E. Moody, Cushing, 
Deep Rock Oil Corp.; I. A. 
O’Shaughnessy, Minneapolis, 
Globe Oil & Refining Co.; L. H. 


Prichard, Oklahoma City, An 
derson-Prichard Oil Corp.; W. 
G. Skelly, Tulsa, Skelly Oil 


Co.; J. W. Warner, Tulsa, Tide- 
water Associated Oil Co.; C. B. 
Watson, Chicago, Pure Oil Co.; 
J. A. Welch, Shreveport, Ar- 
kansas Fuel Oil Co. and L. B. 
Simmons, Duncan, Okla., Rock 
Island Refining Co., ex-officio 
director, 


W.P.R.A. Members Discuss Refinery Problems 





In an “after session” 


discussion of refinery prob'ems at 
right, seated, W. M. Carney, W. H. Oldacre; staiding, M. J. Dorcas, Malcomb H. Tuttle, I. E. 
Lightbown, L. D. Mann, Cities Service Co., in charge of technical program and C. 
Globe Oil & Refining Co., c iairman of one of the sessions 

























































Role of U. S. Oil Industry In Defense 
Is Considered by 250 Refinery Members 


By N.P.N. Staff Writer men. It was a fundamental 
HOT SPRINGS, Ark., April Study of business in the light 
21.With Washington, D. C. of the U. S. foreign policy, the 


publisher said, predicated upon 
the assumption that we can 
“out-arm and out-produce any 
potential enemies.” 


again like the capital of a nation 
at war, with industry doing its 
utmost to keep the “arsenal of 
democracy” well filled, and with 
a situation that 
strengthens the hands of those 
who “make America 
over,” the membership of West- 
ern Petroleum Refiners 


tg See ‘Cloud’ Over U. S. 
existing 

While the new armament in- 
dustry is stimulating every part 
of our economy, the business 
man pointed to one cloud hov- 
ering over the country—that of 


would 


Assn. 


meeting here last week had as the government sticking its 
its theme topic this “baby in- hands into the economic pic- 
dustry” labeled “armament” and ture. In a hasty rearmament 


the part oil will play in its prog- program there is bound to be 
ress. Some 250 oil men regis- distortion, he said, and with 
tered and many others attend- this distortion has come the 
ed both the general and tech- strengthening of those who 
nical sessions of the two-day want to “make America over.” 
meeting. Citing the fact that tax col 

Oil men “reasoned together” lections from normal business 
with Col. Willard Chevalier, operations constitute the supply 
New York City, publisher of depot for financing national de 
Business Week, on the broad fense, Colonel Chevalier con 
problems confronting business tended the normal economy 
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must be kept at capacity to help 
carry the tax burden. He ad- 
vised against creation of a 
shortage of tax revenue by talk- 
ing about blind sacrifices by the 
people. ‘We must first make 
sure that any sacrifice actually 
is for national defense,” he said. 


McDowell Speaks on Profit 


Speaking principally on 
“things we run up against and 
haven’t done much about,” W. 
R. McDowell, Tulsa, vice presi- 
dent of the Mid-Continent Petro- 
leum Corp., and of W. P. R. A., 
stressed that oil men have a 
legal right to make a profit, to 
discuss industry problems with 
their competitors and to have a 
set of ethics. 

In discussing a few of the 
“things we’re doing wrong,” the 
sales executive advised against 
improper plant _ operations, 
“hard-headed stupidity” in hold- 
ing an account at any cost, 
sharp-shooting on contract ac- 
counts, below cost selling and 
chiseling, 

Injecting a “bright spot’ into 
his extemporaneous discussion 
of refiner problems, Mr. McDow- 
ell pointed to conditions he de- 
scribed as the ‘best in our his- 
tory,” adding that the “pendu- 
lum of supply and demand will 
save us from ourselves.” 


U. S. Price Policy Viewed 


From Fayette B. Dow, Wash- 
ington, counsel for the associa- 
tion, came the report he _ be- 
lieves the Office of Price Ad- 
ministration probably will con- 
tinue its present policy of not 
putting a ceiling on all product 
prices, but of fixing individual 
prices where necessary. 

Great Britain will lose south- 
eastern Europe and northwest 
Africa—maybe Iraq, but “will 
not lose the war,” was the pre- 
diction of Henry M. Busch of 
Cleveland, Western Reserve Uni- 
versity. 


The Fascists have plenty of oil 
at present from crude, synthet- 
ics and coal hydrogenation, the 
professor said. Great Britain 
may lose Iraq, but will still have 
80,000,000 bbls. of oil from Iran, 
8,000,000 from the  Bahrein 
Island—-and in case she should 
iose these oil supply depots, 
she has the resources of the U. 
S. and other American conti- 
nent countries to fall back upon. 
He estimated Great Britain has 
potential reserves of almost 1,- 
600,000,000 bbls. of oil available 
as long as her sea power can 
keep the supply lines open and 
in operation, 


‘Business Is Business’ 


Striking at business transac- 
tions whereby U. S. industry 
“furnishes the means by which 
our friends are liquidated and 
our security threatened,” the 
sociology professor added that 
this may be called “good busi- 


’ but as his friend said 
western civilization is 
buried, some lone survivor 
should erect over its grave a 
granite shaft on which is in- 
scribed this epitaph, ‘Business is 


oy 


business’. 


ness,’ 
“when 


Treble Damage Suit 
Dismissal Is Asked 


N.P.N. News Bureau 


CHICAGO, April 22.—Order 
for dismissal of actions by 2 
plaintiffs in a treble damage 


suit growing out of Madison 
Oil Case was entered here to- 
day in U. S. District Court. Or- 
der was on motion of the plain- 
tiffs and at their cost. 

Plaintiffs requesting dismis- 
sal were Eugene T. McNeil, do- 
ing business as George McNeil 
Teaming Co. and _ Broderick 
Teaming Co., both of Chicago. 

Hearing on action has been 
scheduled before U. S. District 
Judge John P. Barnes of Chi- 
cago on June 2. Following 
companies had been named as 
defendants: Shell Oil Co., So- 
cony-Vacuum Oil Co., Wadhams 
Division, Cities Service Oil Co., 
Continental Oil Co., Pure Oil 
Co., Sinclair Oil Co., Mid-Conti- 
nent Petroleum Corp., Phillips 
Petroleum Co., Skelly Oil Co. 
and Globe Refining Co. 


Ask ICC To Reopen 
Pipeline Hearings 


N.P.N. News Bureau 

WASHINGTON, April 22. 
Five respondent pipeline com- 
panies have filed individual 
“show cause” answers and have 
joined in petition urging Inter- 
state Commerce Commission to 
reopen for further hearing its 
crude oil pipelines rates and 
gathering charges investigation 
(ICC Docket 26570). . 

Companies are—Standard Oil 
Co. of Louisiana, pipeline divi- 
sion (formerly Standard Pipe- 
line Co.); Oklahoma Pipeline 
Co.; Transit and Storage Co. 
(formerly Imperial Pipeline Co., 
Ltd.); Ajax Pipeline Co., and 
Tuscarora Oil Co., Ltd. 

Companies told ICC they al- 
ready have reduced rates below 
level contemplated by commis- 
sion and either have or are 
willing to establish 10,000 bbls. 
minimum tender. Stating in- 
dividual answers filed meet com- 
mission’s order to show cause 
by April 23 why ICC should 
not establish maximum rates 
on 8% return basis and 10,000 
bbls. minimum tender, com- 
panies said reopening of hear- 
ings is necessary to submit tes- 
timony relating to “certain 
erroneous principles adopted by 
commission for future applica- 
tion.” 





Marketing Areas Expanded, 


Texas Ups Truck Load Limit 


(Continued from page 7) 
said, “it enables us to compete 
more nearly with refiners in 


Oklahoma, Kansas and New 
Mexico, who operate under a 
more liberal truck limit and 


whose transportation costs have 
been reduced thereby.” He 
pointed out that Texas had the 
lowest truck load limit of any 
state in the U. S. prior to March 
24, when the limit was liberal- 
ized, 


Can Increase Gallonage 


Another Texas refiner said 
the liberal load limit will enable 
him to increase by 100% the 
gallonage obtained from one of 
his former accounts, but who 
has been forced to obtain sup- 
plies from Oklahoma and Kan- 
sas due to the more liberal load 
limits in those states. 


In summarizing the effect of 
the liberalized Texas limits, one 
refiner stated that this will put 
Texas refiners “on an equal 
basis, and we shall be able to 
take care of competition and 
shall sell our products in the 
territory that normally belongs 
to Texas” and which had been 
serviced by neighboring states 
because of “inequities” and 
“man-made barriers” resulting 
from the old truck load limit. 


‘Gas’ Trucking Increases 


In a state where the former 
limitations placed truck capaci- 
ty at 1100 gals. of gasoline, 
truck transports with capaci- 
ties of 2500 to 3000 gals. are now 
pulling into Texas. refinery 
docks, loading up and hauling 
the gasoline to destinations in 
Texas and nearby states, it was 
said. 

But the transition from trucks 
of small capacity to trucks haul- 
ing the maximum amount pre- 
scribed by the new law has 
been slow, it is said. In the 
first place, it is almost impossi- 
ble to obtain immediate deliv- 
ery on heavy duty trucking 
equipment from Texas dealers 
who up to now had never had a 
heavy unit on their display 
floors. In the second place, it 
is said manufacturers are ad- 
vising a 60 to 90 day delay in 
delivery of these heavy-duty 
units because of national de- 
fense priorities. 


Trucking ‘Boom’ Starts 


«approximately 90° of Texas’ 
petroleum trucking is by pri- 
vate carrier and utilization to 
the fullest extent of present 
equipment is said to be neces- 
sary. As result of this and due 
to the inability to obtain new 
heavy-duty truck units, these 


NATIONAL 





private carriers are over! 
ing their old ‘truck equip: 
to care for the larger loads 
mitted. Shippers report a 
tual boom is on in those S 
where facilities are avai 
for conversion of these sm.4] 
transports into ‘“full-capac 
4000-gal. units. 


Some shippers indicate t ey 
expect an eventual increase of 
as much as 20% in their gaso. 
line business as result of libe; al. 
ized capacities. But the increase 
is likely to be somewhat grad. 


ual and in some cases the in. 
crease over the next 60 to 99 
days is not expected to total 


more than about 10%, it was in. 
dicated. “This is a widespread 
change the Texas legislature 
made and it will take time fo 
us to revamp our equipment to 
take full advantage of its pro- 


visions and to develop these 
new potential markets,” one re 
finer said. 

Sees ‘Freer Flow’ 


“But in the end,” another ship 
per said, “this legislation will 
create a freer flow of industry, 
with a corresponding saving in 
transportation cost to the buy 
er.” 

One refiner indicated his com- 
pany was considering purchase 
of new “high capacity” trucks 
in order to service his jobber 
customers who buy in small lots. 
From other sources, it was in- 
dicated small jobbers were con- 
sidering “community-type” ar- 
rangements whereby they would 
pool their resources, buy large- 
capacity trucks and_ thereby 
“cash in” on transportation sav- 
ings that might not otherwise 
be available to them. 


Rails meanwhile, have made 
no announcements as to what 
their next move would be in the 
light of the new truck legisla 
tion. They have made efforts 
within the past year to estab 
lish what they thought to be 
“truck-competitive” rail rates, 
but it is admitted these rates 
fell short of their objective. It 
has been indicated that while 
some rails are watching the sit 
uation very closely, they may 
“mark time” to see the extent 
to which the more liberal truck 
limitations affect their tonnage 


Tanker Rates Unchanged 


N. P. N. News Bt 


NEW YORK, April 2! : 
Tanker rates for both “clean 
and “dirty” tonnage were Ul: 


changed the past week, ac« rd 
ing to reports in the trade to 
day. 
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Government Awards 
72-Tanker Contract 


N. P. N. News Bureau 
WASHINGTON, April 21.— 
Maritime Commission has an- 
nounced award of contract for 
72 single screw, high speed, 
commission-designed tankers of 
16,000 deadweight tons to be 
constructed by the Sun Ship- 
building and Drydock Co., 
Chester, Pa., at a cost of ap- 
proximately $180,000,000. 
Tankers will be built with 
lease-lend funds, but Maritime 
officials say they are unable to 
state how many will be turned 
over to Great Britain or whether 
part or all will go to Navy or 
American oil companies. 


Commission meanwhile, to 
provide ways needed for 72 


tankers, has authorized  con- 
demnation of about 50 acres ad- 
joining Sun Shipbuilding yards, 
with 2425-foot frontage on Dela- 
ware River. 

First ship probably will be 
launched 9 months from date 
construction starts, and all 72 
tankers are expected to be com- 
pleted in 2 years, according to 
word from Chester, Pa. Like- 
lihood of 10,000 workers being 
added to Sun’s payroll within 
the next year was seen. 


New Defense Tanker 
Launched by Socony 


N. P. N. News Bureau 
NEW YORK, April 21. The 
“Corsicana”, a _ 16,000-ton de- 
fense-type tanker, was launched 
for Socony-Vacuum Oil Co., Inc., 
April 18 at the Sparrows Point 
yard of Bethlehem Steel Co. 
First of a 6-ship fleet being 
built by Socony under an ar- 
rangement with the U. S. Mari- 
time Commission, the “Corsi- 
cana” has special features re- 
quired by the U. S. Navy. It 
was believed these include gun 
indations, magazine spaces, 
ir for fueling other vessels 
sea, paravane installations at 
stem, Navy-type search 


hts and special lifting equip- 
nt, all of which were included 
the 12 defense-type tankers 
lt during the past 2 years 
Standard Oil Co. of New 
rsey under a similar agree- 
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ment with the Maritime Com- 
mission. 

The “Corsicana” and her 5 sis- 
ter ships, the “Caddo”, “Calusa”, 
“Catawba”, “Colina” and “Con- 
astoga”, have a capacity of 120,- 
000 bbls. each, with the cargo 
space divided into 24 compart- 
ments. A _ single-screw, steam 
turbine-propelled vessel, the 
“Corsicana” is 501 ft. in length 
with a beam of 68 ft. She is de- 
signed to be loaded or unloaded 
in 16 hours. 


ICC Sets Hearings 
On Helpers’ Hours 


N. P. N. News Bureau 
WASHINGTON, April 18. 
Interstate Commerce Commis- 
sion has announced hearings 
will open in Chicago May 19 
before Examiner R. W. Snow 
on maximum working hours to 
be established for mechanics, 
loaders, and drivers’ helpers em- 
ployed by common, contract 
and private carriers in inter- 

state commerce. 

Truckers, meanwhile, are be- 
ing asked to fill out question- 
naires supplying information 
concerning hours of such em- 
ployes. Chicago hearings follow 
ICC decision of March 4, hold- 
ing mechanics, loaders and driv- 
ers’ helpers, like truck drivers, 
are essential to safety and sub- 
ject to Commission regulation 
as to hours. (See NPN, March 
19, p. 23.) 

Although conceding ICC will 
have ultimate control, Wage- 
Hour Division is insisting these 
employes will remain subject 
to its 40-hour week until ICC 
actually prescribes maximum 
hours. 


General Export Licenses 
Issued by Secretary Hull 


N.P. N. News Bureau 
WASHINGTON, April 16. 
Secretary of State Hull has is- 
sued 62 general export licenses 
(eliminating need for shippers 
securing individual licenses) 
which are applicable to petro- 
leum and petroleum jelly, in- 
cluding medicinal, cosmetic, lu- 
bricant, rust-preventives, _ pol- 
ishes, and soap grades, being 
exported to Great Britain, Can- 
ada, Ireland, Greenland, Iceland, 
numerous Latin American na- 
tions, and various parts of Brit- 

ish Empire. 


Petroleum Rail Shippers to Continue 


As Clearing House; Name Is Changed 


By N.P.N. Staff Writer 
HOT SPRINGS, April 19. 
Continuance of Petroleum Rail 
Shippers Assn. as a clearing 
house for transportation prob- 
lems among independent Mid- 
Continent refiners and their job- 
bers was approved at a meeting 
of independent refiner execu- 
tives here today. Under the 
new name of Petroleum Ship- 
pers Assn., the association may 
be expected to widen its scope 
of activities and service to in- 
clude all transportation matters 
of interest to its membership. 
Executives passed a _ resolu- 
tion approving Southwestern 
Freight Bureau proposal 28106 
calling for petroleum rail rates 
85% of the “maximum” rates 
prescribed by Interstate Com- 
merce Commission and repre- 
senting reductions of approxi- 
mately 1c a gal. on gasoline 
shipped from the Southwest to 
the Mid-west and North. 


Hearing at St, Louis 


It was indicated that the pro- 
posal would be heard at St. 
Louis April 22 and would set 
tle, for a number of years at 
least, problems facing independ- 
ent refiners and eliminate dis- 
criminations they complained of 
in the P. R. S. A. complaint. 

Gains in tonnage from inde- 
pendents should more than off- 
set any reductions in revenue 
rails may encounter as a result 
of the reduced rates proposed, it 
is said. 

At the same time, it was indi- 


cated the new rates should dis- 
courage practice of exchanging 
gasoline. This will further bol- 
ster long-haul shipments from 
the Southwest directly into the 
consuming territory, rail execu- 
tives indicated. At hearings at 
St. Louis April 22, refiner ex- 
ecutives are expected to present 
to the rails statistics bearing 
out their contentions that rails 
may be expected to gain ton- 
nage and revenue as the pro 
posed rate scale goes into ef 
fect. 

Organization of the P. R.S. A. 
is to be completed at a meeting 
in St. Louis April 21, it was re- 
ported, where traffic manager 
members of the group will ap- 
point a special committee of 
3 to 5 traffic executives to act 
in conjunction with the execu- 
tive committee of independent 
refiners. 

(See page 15 for’ other 
W.P.R.A. Convention data.) 


ICC CALENDAR 
On Oil Trucking 


DECISIONS 


Joseph J. Dawes and Glenn D. 
Newton, doing business as Dawes 
and Newton, Oregon, Wis. (MC 
21000, sub. 1). Issuance of a certifl- 
cate approved, upon compliance by 
applicants with certain conditions, 
to operate as a common carrier of 
petroleum products from Lemont, 
Ill., and points in Illinois and Indi- 
ana within the commercial zone of 
Chicago, Ill., to all points in Colum- 
bia, Dane, Green, Iowa, Rock, and 
Walworth Counties, Wis., over ir- 
regular routes 
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Anti-Fire Aid 
Is Aim of OPM 


N. P.N. News Bureau 
WASHINGTON, April 18.— 
Protection of oil industry’s pro- 
duction and storage facilities 
against fire resulting from sabo- 
tage and other causes will be 
subject of a special bulletin to 
be issued shortly, Office of Pro- 
duction Management’s division 
of state and local co-operation 
announced today. 


Bulletin will outline specific 
steps for local authorities and 
fire departments to take in in- 
suring adequate fire protection 
where oil industry is concerned, 
OPM state and local co-opera- 
tion division says, adding pub- 
lication will be based on vari- 
ous reports including one now 
being prepared by American 
Petroleum Institute’s oil stor- 
age protection committee, sug- 


gestions of federal agencies, 
and information received by 
government from European 


war zone. 
Aim of Survey 


Local fire chiefs, pending pub- 
lication of technical bulletin, 
are being urged by OPM to 
make surveys to determine fire 
hazards involved in production 
of petroleum products. Such 
surveys, according to general 
bulletin entitled “Suggestions 
for State and Local Fire De- 
fense,” which has just been 
published by state and local co- 
operation division, should cover: 


Location of storage _ tanks, 
concentrations. 


Construction: dyked, undyked 
(over or underground). 

Fire-fighting equipment: 
fixed, portable. 

Pipe lines. 

Methods of distribution. 


Method of drawing off con- 
tents during emergency. 


General bulletin declares one 
of 4 primary problems in fire 
defense program is “guarding 
of oil and _ gasoline storage 
plants which by their na- 
ture constitute a dangerous fire 
hazard unless properly guard- 
ed.” 

State and local defense fire 
chiefs are told in general bul- 
letin that Interior Department 
is interested in protection of 
natural resources, including pe- 
troleum, and that they should 
arrange to co-operate with field 
representatives of Bureau of 
Mines, General Land Office, Na- 
tional Park Service and Civil- 
ian Conservation Corps, for ade- 
quate fire protection of min- 


erals, natural gas, petroleum 
products, gas and _ petroleum 
pipelines, and storage tanks 
and refineries. 

State fire chiefs also are 


urged to start educational fire 
protection programs in collab- 
oration with Bureau of Mines 
for benefit of natural gas and 
petroleum industries. 


Safety Rules Set 
For Oil Shipment 


N.P.N. News Bureau 
WASHINGTON, April 17. 
Commerce Department today 
announced promulgation of new 


safety rules which completed 
its regulations over all pack- 
aged petroleum and products 


shipped by water. New rules, 
which became effective April 9, 
will be enforced by Bureau of 
Marine Inspection and Coast 
Guard and will leave unchanged 
present Bureau of Marine In- 
spection regulations applying 
to bulk petroleum shipments in 
tankers. New rules will super- 
sede former Interstate Com- 
merce Commission rules cover- 
ing packaged petroleum and 
products. 

In promulgating new regula- 
tions, Commerce Department 
has adopted rules formerly used 
by ICC regarding definitions, 
descriptive names, labeling, con- 
tainer specifications, packing 
and marking. 

Rules, according to Depart- 
ment, apply to all vessels flying 
both American and _ foreign 
flags in any navigable waters 
under U. S. jurisdiction, except 
tankers, workboats, and pleas- 
ure vessels. 

Special provision covering 
transportation of combustible 
liquids on passenger’ vessels 
are contained in regulations, 


Aluminum Priority Rating 
Hits Refining Industry 


N. P.N. News Bureau 
WASHINGTON, April 21. 
Office of Production Manage- 
ment today stated B-4 aluminum 
priority rating given petroleum 
refining industry means indivi- 
dual refiners, in buying alumi- 
num gaskets for pipe still head- 
ers and other similar equipment 
are subject to restrictions on 
amounts they can secure, be- 

ginning in May. 

B-4 rating limits purchases, 
figured on basis of average of 
1940 orders, to 60° for high- 
grade and 90% for low-grade 
aluminum. Companies pooling 
purchases may continue this 
practice, it was stated. 


Government Not Planning 
Oil Synthesis From Coal 
WASHINGTON, April 17. 
Interior Secretary Ickes today 
told his press conference he 
knew of no official plan for gov- 
ernment, or of any plan in pri- 
vate industry, to build experi- 
mental hydrogenation plants 
for production of synthetic oil 
from coal. 


Federal Contracts For ‘Gas’ 
Down in 53 Out of 66 Cities 


N. P.N. News Bureau 
WASHINGTON, April 18. 
Prices which the Treasury Pro- 
curement Division will pay for 
gasoline to supply federal gov- 
ernment agencies during the 
April-June quarter are lower for 
53 out of 66 cities than prices 
stipulated in contracts for the 
January-March 1941, according 
to NPN’s analysis of the pro- 


curement division’s awards. 
Largest decline in award 
price is at Key West, Fla., 


where the TPD will pay 7.0c 
in the second quarter of 1941 
as against 7.6c in the first quar- 
ter. Other reductions range up- 
ward from 0.0lc per gal. 

In 7 cities, second 1941 quar- 
ter prices are higher in amounts 
ranging from 0.1c to 0.56c, with 
Providence award price up from 
4.97c in the first quarter to 5.53c 
for the April-June quarter. At 
6 points, prices are the same for 
both quarters. 

Prices are lower for all cities 
in the second quarter of 1941 
as compared with the same 


April-June 


period of 1940, with declin: 
ranging from 0.06c to 1.97c p: 
gal. Largest decline is at Cha: 
tanooga, off from 9.29c to 7.32 


Comparative Prices 


Comparative prices for the 

quarters are tabulated belo, 
Maximum or top price is give 
with posted price basis in pare: 
thesis —- government will b 
billed at whichever price is lov 
er on date of delivery. If th 
price based on tank car or tan! 
wagon price postings should hb 
lower than the maximum pric 
government would buy on that 
basis; otherwise the maximun 
price holds. Contracts call fo: 
R-70 gasoline with minimum 70) 
octane ASTM. Most contractors 
supply their house-brand regu 
lar gasoline under these con 
tracts. Contraets call for tank 
wagon delivery. 
NPN’s Analysis of Tank Wagon 
Gasoline Contracts by Federal 
Government For April-June 
Quarter as Compared with Pre 
vious Quarter follows: 


April-June Jan.-March 


1941 1940 194 

(Figures in cents per gallon; tc, tank car; tw, tank wagon) 
Bridgeport, Conn. 5.68 (te + .5) 6.90 (te + .5) 5.58 (te + .5) 
New Haven, Conn. 5.69 (te + .5) 6.80 (te + .5) 5.59 (te + .5) 
Wilmington, Del. 5.89 (te + .5) 6.82 (te + .5) 6.0 (te + .5) 
Baltimore, Md. 5.53 (te flat) 6.44 (tc flat) 5.64 (te + .5) 
Worcester, Mass. 5.87 (te flat) 7.26 (te + .5) 5.43 (te + .5) 
Boston, Mass. cos. ae (0e: Tat) 6.75 (te + .5) 4.94 (te + .5) 
Jersey City, N. J. 5.63 (te + .5) 6.54 (te flat) 5.7 (te + .5) 
Newark, N. J. .... 5.63 (te + .5) 6.54 (te flat) 5.7 (te + .5) 
Buffalo, N. Y. ... 6.12 (te flat) 7.19 (tc flat) 6.12 (te flat) 
Rochester, N. Y. 6.12 (te flat) 7.27 (te flat) 6.12 (te flat) 
Brooklyn, N. Y. 5.56 (te flat) 6.56 (te flat) 5.64 (te flat) 
Flushing, N. Y. .. 5.56 (te flat) 6.56 (te flat) 5.64 (te flat) 
Jamaica, N. Y. ..... 5.56 (te flat) 6.56 (te flat) 5.64 (te flat) 
Manhattan, N Y. . 5.56 (te flat) 6.56 (te flat) 5.64 (te flat) 
Philadelphia, Pa. .. 5.46 (te flat) 6.87 (tc flat) 5.56 (te + .5) 
Harrisburg, Pa. , 6.2 (te + 5) 7.33 (te flat) 6.29 (te + .5) 
Pittsburgh, Pa. .... 6.37 (te flat) 7.33 (te flat) 6.5 (te flat) 
Providence, R. I. 5.53 (tc + 5) 6.74 (te + .5) 4.97 (tc + .5) 
Richmond, Va. 5.74 (te flat) 6.85 (te + .5) 5.88 (te + .5) 
Norfolk, Va. 5.47 (te flat) 6.65 (te + .5) 5.58 (te + .5) 
Birmingham, Ala. 6.0 (tw 10) 7.7 (tw 1.0) 


Jacksonville, Fla. .. 5.78 (tw flat) 


Key West, Fla. 7.0 (tw 1.0) 
Miami, Fla. 5.77 (tw flat) 
Tampa, Fla. .. 5.65 (tw flat) 
Pensacola, Fla. 5.99 (tw flat) 
Atlanta, Ga. 6.6 (tw 1.0) 
Louisville, Ky. . 6.0 (tw 1.0) 
New Orleans, La. .. 5.1 (te flat) 
Charleston, S. C. 5.93 (te flat) 
Chattanooga, Tenn... 7.32 (tc 2.0) 
Nashville, Tenn. 7.18 (te 2.0) 
Memphis, Tenn. 6.15 (te flat) 
Chicago, Ill. ~«- 6.17 (te + 2.0) 
Indianapolis, Ind. 6.8 (tw oo) 
Des Moines, la. -. 68 (tw 1.5) 
Grand Rapids, Mich.. 7.49 (tw 1.5) 
Detroit, Mich. ......6.8 (tw 1.5) 
Minneapolis, Minn...6.9 (tw 1.5) 
St. Paul, Minn. --69 (tw 1.5) 
Kansas City, Mo . 6.03 (tw 1.5) 
St. Louis, Mo. -- 6.29 (tw 1.5) 
Omaha, Neb. 6.6 (tw 1.5) 
Toledo, O. . 6.5 (tw 3.25) 
Akron, O. 6.5 (tw 3.25) 
Cleveland, O. 6.33 (tw 4.17) 
Columbus, O. 6.25 (tw 3.25) 
Cincinnati, O. . 6.15 (tw 3.0) 
Milwaukee, Wis. 6.71 (tw 1.5) 
Albuquerque, N. M. 6.29 (tw flat) 
}\kKlahoma City, Okla. 5.44 (tw flat) 
San Antonio, Tex. 5.75 (tw flat) 
Dallas, Tex. 5.24 (tw flat) 
Denver, Colo. 6.94 (tw 56) 
Missoula, Mont 8.98 (tw 1.0) 
Salt Lake City, Utah. 8.41 (tw 2.0) 
Phoenix, Ariz. ~ tact LOM 3.0) 
Sacramento, Calif. 5.31 (tw flat) 
Berkeley, Calif 1.95 (tw flat) 
Oakland, Calif. 4.95 (tw flat) 
San Francisco, Calif. 4.95 (tw flat) 
Los Angeles, Calif. . 5.0 (tw 1.0) 
San Diego, Calif. 5.23 (tw 4.0) 
Portland, Ore. 5.43 (tw flat) 
Spokane, Wash. 7.5 (tw 3.0) 
Seattle, Wash. 5.34 (tw fiat) 


NATIONAL 


6.25 (tw — 3.0) 


6.61 (tw flat) ».79 (tw flat) 


, hoa 7.6 (tw flat) 
6.89 (tw flat) 5.78 (tw flat) 
; Junta 5.75 (tw flat) 
P : ; 6.0 (tw fiat) 
8.4 (tw 3.0) 7.1 (tw flat) 
7.4 (tw 1.0) 5.873 (tw flat) 
6.3 (tc + .5) 5.35 (te flat) 
6.79 (te flat) 6.1 (te + .5) 
9.29 (te + .5) 7.48 (te + 2.0) 
8.68 (te + .5) 7.34 (te 2.0) 
7.27 (te + 1.0) 6.5 (te flat) 
6.99 (tw 1.0) 6.2 (tw — 2.0) 
7.5 (tw 1.5) 7.0 (tw — 1.5) 
7.4 (tw 1.5) 6.99 (tw — 1.5) 
8.0 (tw 1.5) 7.18 (tw — 1.5) 
7.46 (tw 1.5) 6.98 (tw — 1.5) 
7.7 (tw 1.0) 7.06 (tw — 1.5) 
7.75 (tw — 1.5) 7.06 (tw — 1.5) 
6.6 (tw 3.8) 6.08 (tw — 4.22) 
7.1 (tw — 1.5) 6.33 (tw — 1.5) 
6.97 (tw flat) 6.65 (tw 1.5) 
7.25 (tw 3.125) 6.5 (tw — 3.25) 
7.25 (tw 3.125) 6.5 (tw 3.25) 
7.19 (tw 2.5) 65 (tw 3.25) 
7.29 (tw 3.125) 6.5 (tw 3.25) 
7.125 (tw 3.875) 6.22 (tw 1.0) 
7.47 (tw 1.5) 6.81 (tw 1.5) 
7.39 (tw flat) 6.5 (tw flat) 
5.5 (tw flat) 5.6 (tw flat) 
7.0 (tw flat) 5.9 (tw flat) 
6.0 (tw flat) 5.4 (tw flat) 
7.5 (tw flat) 7.07 (tw flat) 
9.3 (tw flat) 
9.0 (tw 2.0) 8.75 (tw — 2.0) 
7.9 (tw 3.0) 7.17 (tw — 3.0) 
5.68 (tw 3.0) 5.49 (tw flat) 
5.34 (tw 3.0) 5.09 (tw flat) 
5.34 (tw 3.0) 5.09 (tw flat) 
5.34 (tw 3.0) 5.09 (tw flat) 
5.5 (tw 3.0) 5.0 (tw 3.0) 
5.95 (tw 3.0) 5.45 (tw — 3.0) 
5.9 (tw 3.0) 5.61 (tw flat) 
8.3 (tw 3.0) 7.9 (tw flat) 
5.66 (tw 3.0) 5.52 (tw flat) 
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January-February 
Motor Fuel Demand 
Is At 20-Year High 


N. P.N. News Bureau 
CLEVELAND, April 21.—Do- 
mestic demand for motor fuel 
January and February, 1941, 
vas 9,670,000 bbls. greater than 
for the same two months of 
1940, according to report of 
U. S. Bureau of Mines this 
month. February’s daily aver- 
age demand this year increased 
17% over last year, helping sub- 
stantially to make this year’s 
increase for the first 2 months 
greater than any increase for 
a similar period in the past 20 
years. 

Accompanying graph (Num- 
ber 1) shows how sharply de- 
mand has increased the first 2 
months of this year compared 
with the first 2 months of 1940. 
It also shows that this increase 
is much larger than any other 
in the past 20 years. The other 
graph (Number 2), covering the 


Graph 2 

Motor Fuel Demand for 

January and February 
(Millions of Barrels) 
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January-February Demand 


Increase 
fueldemand or Decrease 


(000) barrels (000) barrels 


same 20-year period, shows to- Year 
tal motor fuel demand for Jan- ‘pap 
uary and February combined, tn a 
by years, since 1921. It indicates 1937 
the continued rising curve of 1936 
motor fuel demand throughout 1934 
these years. a 
January motor fuel demand 1931 
this year was greater than de- ea 
mand for the entire first 6 1928 
months of 1920, and the demand 1922 
figure for the first 2 months of 1925 
1941 was more than equal to on 
the demand from January 1922 
through September in 1921. —— 
Graph | 


Increases in Motor Fuel Demand for January and February 


(Millions of Barrels) 
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Nation-Wide Daylight Saving 
Viewed as ‘Defense Measure’ 


N. P. N. News Bureau 
WASHINGTON, April 18. 


House Interstate and Foreign 
Commerce Committee has asked 
federal agencies concerned to 
submit on nation-wide 
daylight saving time as a de- 
fense measure. Agencies are 
Interstate Commerce Commis- 
sion, Office of Production Man- 
agement, and War and Navy 
Departments. 


views 


Most vocal federal official ad- 
vocating daylight saving for en- 
tire country is Interior Secre- 
tary Ickes, who says everyone 
should have more opportunity to 
get out and enjoy fresh air and 
recreation. White House re- 
ports President Roosevelt has 
made no statement this year 
on daylight time, as a national 
defense measure, or otherwise. 


House interstate commerce 
committee, meanwhile, has two 
daylight saving bills under con- 
sideration, one of which by Rep. 
McLean, N. J., (HR 3789) would 
re-enact World War law setting 
nation’s clocks ahead an hour 
between fourth Sunday in March 
and fourth Sunday in October. 
Second bill by Rep. Keogh, N. 
Y., (HR 4206) would start day- 
light time a month later on 
fourth Sunday in April. 


Sees Need Now 


Rep. McLean, who recently 
delivered speech urging enact- 
ment of his bill over nation- 
wide radio hookup, declares 
same need now exists for day- 
light saving as existed during 
World War. 


Legislation such as proposed 
by Reps. McLean and Keogh is 
necessary before federal day- 
light saving could be put into 
effect, according to Interstate 
Commerce Commission, which 
points out that repeal of World 
War statute in 1919 has left 
Commission powerless to estab- 
lish daylight time, although it 
still has authority to determine 
exact boundaries of the East- 
ern, Central, Mountain and Pa- 
cific standard time zones. 


Rep. McLean states daylight 
saving is popular in industrial 
regions and cities, opposition be- 
ing confined to farming areas. 
Its establishment ‘will enable 
us to do more in the early hours 
of the day and have more time 
for recreation in the afternoon 
while it is yet daylight,” he 
Says. 

New Time Plan 


New Jersey representative re- 
ports one substitute for day- 
light saving has come to his 


attention. This is so-called 
“Chattanooga plan”, originating 
in the Tennessee city of that 
name, which would reduce time 
zones in United States from four 
to three by eliminating moun- 
tain zone. Under this plan, east- 
ern zone would be extended 
west to Mississippi River and 
central zone to eastern borders 
of Arizona, Utah, and Idaho. 
All states west of central zone 
would be on Pacific standard 
time. No bill embodying “Chat- 
tanooga plan” has been intro- 
duced in Congress as yet. 

Such local daylight saving 
time as has been in effect since 
World War days under state and 
city law, has been limited large- 
ly to New York, New Jersey, 
Pennsylvania and New England 
states, although it was in use 
last summer in parts of Dela- 
ware, Michigan, Illinois, In- 
diana, Georgia, Idaho, and Ten- 
nessee. Among cities observing 
daylight time this summer will 
be Chicago, Philadelphia, New 
York, Buffalo, Boston, Pitts- 
burgh, and Memphis. 


Crude Rubber Use 
Up 33.1% In March 


N. P.N. News Bureau 

NEW YORK, April 21.—U. S. 
rubber manufacturers con- 
sumed 66,821 long tons of crude 
rubber during March, according 
to statistics by the Rubber 
Manufacturers Assn. This 
March figure, the highest 
monthly total on record, is 9.5% 
above February and 33.1% over 
the March, 1940, figure. 

Rubber consumption for the 
nation is expected to continue 
running at capacity levels with 
monthly takings reported very 
heavy due to the national de- 
fense program. Total U. S. rub- 
ber stocks were 
373,581 long tons at the end of 
month, while stocks in 
government hands were up 
18,032 long tons to 163,602 long 
tons. Industry and dealer sup 
plies amounted to 209,979 long 
tons. 

At the end of March, 140,228 
long tons of crude rubber were 
afloat to this country, compared 
to 136,955 long tons for the pre- 
ceding month. According to the 
Department of Commerce esti- 
mates, the March gross imports 
were 87,123 long tons, or 17.8% 
above the past February, and 
17° over March, 1940. 


increased to 


last 
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Above picture was taken about three minutes after photo at right aid shows workers hurrying to their cars. 
six days a week. Some of these men drive as much as a total of 1)0 miles a day to and from the defense plants. 
one at right were taken from the scaffold of a three-story building which will house Du Pont administrative officials 


This is the 7th in series of NPN articles 
on how defense projects are affecting oil 
marketing in various sections of U. S. 
Last week's article was based on defense 
activities in Virginia. 


Joliet, a city of 42,365 population in 
Illinois, located 40 miles southwest of 
Chicago in the heart of the mechanized 
farm equipment belt, is now another 
American community where oil mar- 
keters are viewing defense munitions 
plants and their effect upon the local 
oil industry. 

Two defense plants, both within 12 
miles of Joliet, are being built at a 
cost of $48,760,000. And without ex- 
ception, increased demands upon the 
oil industry are being made every hour 
of the night and day since construc- 
tion began last September, by some- 
body, somewhere, in connection with 
these projects which are spread over 
37,120 square miles. 

To the city of Joliet and to the many 
surrounding towns, this has meant a 
weekly payroll of $1,000,000—a global 
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figure, part of which is being spent 
for petroleum products. While mer- 
chants are unusually busy 6 days in 
the week, Saturday buying between 12 
noon and 9 o’clock in the evening, 
presents a scene not unlike the night 
before Christmas. 

While the government’s defense pro- 
gram has cleared the Joliet area’s re- 
lief rolls that at one time totaled 
around 6000; while the new defense 
plants are expected to remain perma- 
nent users of Joliet labor; and while 
new industrial plants are being attract- 
ed to this area, all is not a bed of roses 
for local oil marketers. 

Although more automobiles will be 
run to carry workers greater dis- 
tances and although these cash-paying 
customers don’t hedge at paying top 
price for accessories such as tires and 
batteries for their “new” second-hand 
cars, price-selling private brand opera- 
tors and price-cutting national brand 
stations are going after the new gaso- 
line gallonage in an aggressive man- 
ner. 

However, some stations selling na- 
tional brands are registering much 






This scene is duplicated 
This picture and 


Illinois Defense Workers Start Boom] F;, 


better than average increases and at 
the same time collecting the full 
posted price for each gallon sold, but 
NPN’s reporter found many stations, 
in this area, which seemed satisfied 
with whatever nominal increased busi- 
ness happened to come their way. 


Construction personnel at these 2 
plants now totals 13,500. Operating 
employes who will commence work 
around the last of this year, will total 
9000, according to the Ordnance De- 
partment of the United States. 

Hotels are filled with permanent 
guests and the transient is lucky if he 
gets even a small room, to say noth- 
ing of bath or shower. 


The 2 defense plants are known as 
the Elwood Ordnance Plant and the 
Kankakee Ordnance Works. 

The Elwood plant is 1 of 6 shell load- 
ing plants being built under the Na- 
tional Defense program. Here large 
shells and bombs will be loaded. San- 
derson & Porter were awarded the 
contract and commenced actual con- 
struction last September. About 2500 
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Thousands of defense workers commute daily in automobiles to the two munitions plants 

in the Joliet, Ill. area. Above picture was taken at 4:30 in the afternoon and shows 

workers on the way to the time clocks. In the background are workers leaving trucks 
which carry them from their jobs to the administration area 
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women will be employed at the El- 
wood plant. 

The Kankakee plant is 1 of 3 T.N.T. 
plants being built. Here, T.N.T. and 
D.N.T. (di-nitro toluene) will be man- 
ufactured and used by the Elwood 
plant and shipped to the other 2 shell 
loading plants in the U. S.—Ravenna, 
Ohio, and La Porte, Ind. Stone and 
Webster Engineering Corp. have the 
construction contract and operations 
are in the hands of E. I. Du Pont de 
Nemours & Co. Plant construction 
here commenced late in November. 


Because of excellent locations of 
these plants, insofar as transportation, 
labor supply and other manufacturing 
factors are concerned, indications are 
that expansion programs of private in- 
dustry will be responsible for bringing 
an increased number of permanent 
workers to the Illinois area. 

From an oil marketing standpoint, 
service stations all over this area have 
enjoyed a general increase, slightly 
better than the state average of 9.14% 
for January of this year. 

A few stations have shown increases 
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miFor Local Oil Marketers 


ranging from 20 to 100% and more. 
Stations showing these higher in- 
creases were, for the most part, being 
operated by men who made it part of 
their job to go after the greater gal- 
lonage potential rather than content- 
ing themselves with the normal in- 
crease being thrown at them. 

To date, there has been little sta- 
tion construction, although some re- 
modeling has been and is being done 
as a result of the defense boom. 


One large oil marketer with service 
stations in many of the towns sur- 
rounding the defense area, reports that 
“these defense workers buy what they 
need when they need it and don’t ‘hem 
and haw’ over prices”. 

One instance cited by this same 
marketer was of a defense worker 
who recently needed a tire. “How 
much for your best?”, he asked. When 
told that a first line tire and tube 
would cost around $17, he replied: 
“How long will it take you to put 
it on?” There was no talk of a dis- 
count, or even if he would be allowed 
50c or $1 on his old tire. 
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Joliet. Ill., La Porte, Ind., and Ravenna, O. 
are the location of 3 shell loading plants. 
Joliet also has a T.N.T. and D.N.T. plant 


This marketer’s first line tire sales 
this past March were reported 92% 
over total tire sales during his boom 
month of July, 1940. February tire 
sales were $1200 over sales of last 
July, this marketer said. 

Most service station operators in 
this defense area said that the greater 
percentage of their gasoline sales were 
for regular and premiums grades. 
“Ethyl’s a great seller’ said one man. 
“T don’t even carry a third grade.” 

Moreover, tendency of most defense 
workers is to “fill ’er up”, rather than 
asking for “5 gallons”. Then, the first 
line of batteries and other accessories 
are favored by these men whose hour- 
ly wages range from $0.90 to $1.50 
and up. With time and one-half be- 
ing paid for over-time and with over- 
time practically the order of every 














“Profitable” is the word at this station located on one of the 

roads leading to the Joliet area defense plants. Trucks hauling 

crushed rock are the largest customers and the operator reports 
a gasoline gallonage between 30,000 and 35,000 a month 


week, most weekly pay checks are for 
$50 and over. 

A steady demand is reported for op- 
erators of metal working machines, 
turret lathes, hand and automatic 
screw machines, gear hobbing ma- 
chines, milling and others. 

Reports the Joliet Herald-News, lo- 
cal newspaper: “Joliet Sets The Job 
Pace In Illinois”. In January, 2302 
jobs were filled, which was an all-time 
high record for that month. A _ head- 
line in the Joliet newspaper March 30 
said: “Joliet Leads All Downstate 
Cities In Employment Gains”. 

Prior to the construction at the 2 
defense plants, unemployment in Joliet 
and surrounding towns had made a 
long WPA list. This was attributed to 
the fact that several large steel mills 
had shut down a few years ago and 
the former steel employes had been 
unable to find other work. 

Construction at both of these ord- 
nance plants is expected to be com- 
pleted late this year. Operations will 
commence immediately. While the to- 
tal operating personnel will be less 
than the construcuon personnel, it is 
estimated that within a short period 
of time, the increased number of work- 
ers in new private industrial plants 
will exceed present construction per- 
sonnel of 13,500. 

At present, the American Steel and 
Wire Co. has almost completed instal- 
lation of a new rod rolling mill at a 
cost of about $500,000. This plant, it 





Located in the heart of Joliet. nearest city to the government's 
two defense plants, the operator of this station is doing an 
aggressive selling job and as a result is doing between 500 
and 600 lube jobs a month. 


Gasoline gallonage is good also, 


ranging around 20,000 monthly 


is said, “is a part of the company’s 
plan to make Joliet the wire center 
of the U. S.” 

Another company is_ considering 
Joliet as the city in which to build a 
factory for manufacture of Army 
tanks. Other industries have inquired 
for suitable plant sites. “Our indus- 
try is of a permanent nature”, writes 
the head of one of these firms, ‘‘and is 
not dependent upon defense orders.” 

teports the Joliet newspaper: “The 
fact that the War Department select- 
ed the Joliet area for the T.N.T. and 
shell loading plants is said to have 
prompted private industrialists to con- 
sider the advantages of this locality 
for manufacturing purposes.” 

Asked how long the defense plants 
will be in operation, estimates varied 
from 4 to 5 years. One Joliet busi- 
ness man said these plants would be 
last in the country to shut down. If 
a disarmament agreement follows the 
present European war and this coun- 
try ceases to manufacture munitions, 
it’s assumed that these plants will be 
converted to the manufacture of peace- 
time commodities. 

It’s rumored that Du Pont could use 
the factories to make plastic products. 
With investments running over $28,- 
000,000, Joliet’s city officials believe 
the plants would be converted to some 
peacetime use and that the operating 
personnel would remain about the 
same. 

While gallonage at most stations in 
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and around the defense plants is show- 
ing increases, some local marketers 
are reportedly faced with 2 problems: 
(1) the volume of business being 
drawn into price-selling stations mar- 
keting private brands; and (2) dis- 
counts being given by stations selling 
branded products of major companies. 

Reason given for many workers 
buying from price-sellers is that many 
of these workers were unemployed for 
years and became accustomed _ to 
patronizing stations where petroleum 
products were sold at cheaper prices. 

While the practice of giving dis 
counts by stations selling major com- 
pany products is not wide-spread, the 
reason for it is said to be the answer 
to the price-sellers’ challenge. Dis- 
count cards are given munitions work 
ers, on the face of which appears the 
following: 





JOIN FREE AND SAVE $$S$$ 


This is to Certify that ALL AMMUNI- 
TION WORKERS have shown ample 
evidence of ability and intention to 
take care of obligations and are 
therefore registered in our... Club 
with a PREFERRED DISCOUNT RAT- 
ING and are entitled to special 
privileges therein accorded. CASH 
ONLY. 











Name of this club is intentionally 
omitted above. Also on the face of 











Located within the defense area proper, these two filling stations pump 2500 gals. of gasoline daily, plus from 500 to 700 gals. of 
diesel fuel. Station on the left services official defense cars, while station on the right services trucks and other large motorized 
equipment. Tractor here is getting fuel direct from an oil company’s tank truck 
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is another reason 
why they are used by 


LEADING OIL COMPANIES 


The dials on Rapidaytons are large and easy to read. Both 















the motorist and the station attendant have complete visibility 






during the entire transaction. 






Large, white numerals on a rich black background give 






unusual visibility, by night as well as by day. (The dial faces, 






being finished in white porcelain, are easily kept clean.) 






The exact amount of the sale, in dollars and cents, is plainly 






visible in its movement to the pointer over a space of several 






inches. There are no quick, flipping figures to confuse the 






operator and the customer. Both see the sale figures as they 






approach the pointer and the operator can stop right on 


the “dot.” 


Write TODAY for your copy of the booklet fully describ- 






ing the many other features of the world’s most modern pump. 


RAPIDAYTON 


i 
THE 1. PUMP & ‘l CO., DAYTON, OHIO 
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The modernism of its stepped-back parapets 
and harmonizing canopy make this Butler 
Boulevard Building outstandingly attractive 
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Note the gleaming steel interior surface of this Butler Boulevard Building. 
Outside the steel walls have been veneered with steel tile squares. 
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This Butler Boulevard Builangg : 
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With its air of simplicity, this Butler Boulevard Building looks a : service bay ts 
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Here are two inviting exteriors and the interior of one of many Butler Boulevard Buildings housing Band Box Hamburger =\al" 





urgeshow window of this Butler Boulevard 
wing pushes accessories to the front between 
,eanopied pump islands and four service bays. 
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PACEMAKERS OF 
HE MODERN TREND 


ners for Butler Boulevard Buildings tell 

nteresting and significant story of the 

nto all steel structures. Steadily orders 

e poured in almost from ocean to ocean 

among them some of the largest single 

es for service station buildings. With in- 

sing momentum the trend is spreading 

ther types of wayside enterprises—from 
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dings. In them there has been developed 

feld proved a unique but simple, func- 
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te factory-fabricated, double steel-panel 
utural system of Butler Boulevard Build- 
speedily locks together fire-safe struc- 
rs which will last a long time but which 
e taken down and re-located with 
ally full salvage. The double-steel-panel 
is give Butler Boulevard Buildings a 
oth steel interior and exterior with 
‘et insulation and dead air space be- 
tn. It is as easy to keep these smooth, 
ning surfaces spic and span as washing 
‘polishing a motor car. In fact, your 
rate in ‘‘house clean’’ with car wash- 
a. On any avenue, traffic lane, downtown corner or 
boulevard—this strikingly beautiful Butler Boule- 
vard Building makes a businesslike appeal. 


Send for Four-Color Catalog! 
In it a dozen engineering drawings 
in perspective give you every detail of 
construction — show the simplicity of 
erection. To save time, select the type 
of building shown here which you like 
and send along an outline of the size 
you need. Butler engineers will tailor- 
measure it to your needs. Three But- 
ler factories enable us to offer delivery 
schedules that are still favorable. 


BUTLER MANUFACTURING COMPANY 


SALES OFFICES: Kansas City Minneapolis 
New York Chicago Washington Cleveland 
Shreveport Tulsa Houston Denver 











ard Building stands out as the neighbor- s ‘ 5 
, 24 other service stations within a few Send all inquiries to either Kansas City, Mo., or 
addition of detached service bays are Minneapolis, Minn., to insure prompt handling. 
pand it to handle growing volume. 





Increasingly large gasoline, diesel and lube oil demands are being made these days 
by many types of motorized equipment on Uncle Sam’s defense projects. Above 


Pictures were taken at the Kankakee Ordnance Works, near Joliet, Ill. Buses shown 


in picture third from the top in left-hand column transport workers about the plant area 


and were formerly used on the New York World's Fair grounds 


this card is the name of the service 
Station, plus a decal. In this case, the 
decal was of a well known major oil 
company. 


Gasoline discounts given to holders 
of these cards were “2c off on reg- 
ular and Ethyl”. Regular at some 
major company stations ranged from 
19.1¢e to 19.6c, while pump postings for 
premium (Ethyl) ranged from 21.1c 
to 21.6c. Other discounts given in- 
cluded 5c a quart off for oil, either 
canned or bulk; 20% off on acces- 
sories; 35% off on lubrication; and 
50% off on radios and heater installa- 
tions. 


One major company station opera- 
tor, near the Kankakee plant, reported 
his gallonage up 100% for each month 
this year, as compared with the same 
months in 1940. Another station di- 
rectly opposite, also selling a major 
company brand, reported “increased 
sales” but preferred not to divulge 
either gallonage or percentage figures. 


One station on the road leading to 
both defense plants, caters, for the 
most part, to truck drivers. Only 1 
grade of gasoline is sold at a posted 
price of 19.3c. This is said to be a 75 
to 80 octane product and is sold to reg- 
ular customers at 17c a gal. Average 
monthly gallonage is now running be- 
tween 30,000 and 35,000. In addition, 
350 to 400 gals. of oil are sold each 
month. No percentage figures were 
available on this station, but it was 
said that gallonage and oil sales ‘‘were 
up considerably”. 

As most trucks are individually op- 
erated in this area—drivers being paid 
for the number of loads they carry 
each day—this has opened the truck- 
ing business to most individual sta- 
tions. Gasoline and oil sold these 
trucks is, of course, in addition to the 
amount of petroleum products con- 
sumed by motorized equipment on the 
plant properties. 


A marketer who supplies one of the 
defense plants with 4000 gals. of gaso- 
line and diesel daily, reports that the 
demands upon his tank trucks were so 
great that he recently purchased 3 ad- 
ditional ones, 2 new and 1 second hand. 
Before he even had time to have his 
name painted on this truck, gasoline 
demand at the defense plant necessi- 
tated his putting it into immediate 
service. This same marketer reports 
that he is now remodeling 2 of his sta- 
tions. In 1 station he plans a 2-bay 
lubritorium and in the other there will 
be 1. 

About 750 cars, trucks, tractors, 
cranes and other motorized equipment 
are reportedly being used on these 2 
defense projects. 


Equipment being run by the 2 large 
construction companies is given reg- 
ular and careful attention. All trucks 
and company cars are lubricated every 
1000 miles. Tractors and other heavy 
equipment are lubricated and greased 
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ere's plenty of sales-appeal about Columbian Modern 
| Service Stations because they have an extra amount 
ye-appeal—distinctive beauty and modern design! 
ht, smooth panels, usually painted a gleaming white, 
the light of sunny days . . . and under floodlights 
ht, they are the brightest spots on highway or street. 
itractiveness means extra gallonage for you! 


bool end termite-proof outer structure. Exceptionally clean and roomy. 


tion workmanship—easy to erect. Many superior construction features. 
tiety of standard models—or individual designs to suit your needs. 
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the Profit Dollars marching ing home 


Columbian Truck Tanks and ‘‘Frameless’’ Semi-Trailers are famous for paying 
extra dividends with greater pay loads. Swiftly and easily they carry more 
gallons than other tanks of the same gross weight. This fact plus their long life 
and trouble-free service due to Columbian's exclusive and unmatched 
construction features, keep extra profit dollars marching your way! 





CO Here again Columbian assures you greater eye-appeal—streamlined 
trimness that means “FREE” advertising as your Columbian Tanks 
travel highway and street. 


Columbian tanks don't cost you a cent more to BUY. . 


. they 
always have cost less to OWN! 
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Columbian Steel Tank Company 
P. O. Box O-4226, Kansas City, Mo. 


| Please send me my free copy of the Columbian 
Metal Building Book. 


Send complete information on: 
Columbian Truck Tanks Columbian Semi-Trailers 
Compartments 
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every 10 hours. Caterpillar tractors 
being run almost 24 hours a day, use 
in excess of 200 lbs. of grease daily. 


Defense plant workers are being 
drawn from a 40 to 50-mile radius 
around the 2 plants. While some work- 
ers are commuting to and from Chi- 
cago by train, others travel daily in 
automobiles. Except for the relatively 
few workers using buses which run 
between the plants and some of the 
surrounding towns, automobiles 
most of them late models—are the 
chief mode of travel. 


As more workers are assured of 
steady employment, indications are 
that more cars, both new and second 
hand, will be driving into service sta- 
tions in the Joliet area. One used car 
dealer reported his February sales 
were 350° higher this year than the 
same month in 1940. Another used 
car dealer, who has been in Joliet only 
a short time, said that from the sales 
he has made to date, he is “expecting 
big things before this year is over’. 
New car dealers reported increased 
business, but “nothing spectacular 
yet”. New car sales are expected to 
be higher in this area during 1941. 


J over seems to have more than its 
share of 1941 cars and one source at- 
tributed this to the fact that Uncle 
Sam, in 1941, paid $3,250,000 to farm 
owners with property in the munitions 
plant area. 


As a direct result of the increased 
amount of business brought about by 
the defense program in this area, 
Baron-Huot Oil Co. has expanded its 
marketing program to acquaint all 
new residents with its products and 
services. 


To all new residents, Baron-Huot 
gives a can of household oil, plus a 
card entitling the holder to a complete 
chassis lubrication also free of any 
charge. To all residents having new 
babies, this company gives a round 
“oil can bank”, plus a card congratulat- 
ing the couple on the arrival of the 
newcomer. 


Baron-Huot has also. started a 
“Know Your Customer” campaign at 
its stations, believing that most men 
and women like to be called by their 
names, and has found that this prac- 
tice has increased business. 


Believing that home owners in this 
nation are “the first line of defense”, 
Defense Housing Co-ordinator C. F. 
Palmer recommended that President 
Roosevelt act to provide defense hous- 
ing for workers on defense-type jobs 
and who are earning $1800 to $3000 a 
year. 

AS a result, co-ordinated defense 
housing programs have been complet- 
ed or are under way in many defense 
areas in the U. S. Approved areas in 
Illinois are: Alton-East Alton, Chi- 
cago, Joliet, Rock Island-Moline-Dav- 
enport, Iowa and Waukegan. Defense 
Homes, Inc., is working on 150 homes 
at present in East Alton, near Joliet, 
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Lube Oil Sales Viewed in 41 States 
For Price-Selling, Price-Cutting 


Good morning. How’s your lube oil 
= business? Much price-cutting? 

NPN recently said that, and asked 
some other questions of 400 indepen- 
dent marketers in 41 states. AS a re- 
sult, considerable information was se- 
cured that should be of interest to any 
marketer. These calls represent a 
good cross section of the nation’s lead- 
ing independent oil marketers. 

Of these marketers 239 said that 
price-cutting and price-selling existed 
in the sale of lubes. Nothing new 
about that. The question is: What is 
being done about it? Who is doing 
it? Is the answer more vigorous lube 
oil selling? Some interesting material 
resulted from this “call” on indepen- 
dent’s ‘400’. 

r‘or instance out of those who re- 
ported what they were doing about it, 
17% said they were fighting fire with 
fire; that is, cutting prices themselves. 

On the other hand, 50% of those who 
answered our query told us they were 
meeting the situation by selling a 3rd 
grade oil. 

Many marketers tell us that they are 
meeting this competition by constant- 
ly improving station appearance and 
with additional sales promotion stress- 
ing quality to the public through deal- 
er education. 

As a matter of fact 99% of those 
answering, summed up their method 
of combatting cut rates with four 
words: Better Selling and Service. 

As an example of how some mar- 
keters feel about cut prices, here are 
the exact words of one company sell- 
ing 1,000,000 gals. of gasoline yearly: 

“We are holding our prices and 
have had a very gratifying year. 

We have improved our service, 

fixed up our stations, built one 

new one and believe that gener- 
ally we are better off than those 
who cut prices.” 


Not only does NPN’s survey indi- 





Here is the first part of a sur- 
vey NPN recently made in 41 
states on the lube oil business 
of 400 marketers. 

This geographical cross section 
covering practically the entire 
nation will enable marketers to 
compare conditions in their own 
territory with that of other lube 
oil sellers. 

This article deals with price- 
cutting and price-selling, shows 
who is doing the price cutting 
and the brands being cut. 

An early issue will give more 
information on this survey and 
tell how marketers are meeting 
this competition, the number of 
brands being handled, the trend 
in bulk and canned oil selling, as 
well as other marketing infor- 
mation. 











cate that 43% of the independent oil 
marketers—who answered its question 
regarding competition—report in- 
creased competitive activity on lube 
oil sales, but also 22% report increased 
competition on industrial oil sales. 
That competitive condition is indicated 
at this time, not on price-cutting com- 
petition, but on straight selling where 
price-cutting does not enter the pic- 
ture. 

Thus, marketers who have licked cut 
rate and price-selling competition by 
educating dealers, by modernization 
and other legitimate selling practices, 
are also faced with considerably more 
of their own kind of competition than 
has been the case in the past. 


Who Does the Price Cutting? 


By tabulating the results of NPN’s 
question as to who is doing the price 
cutting on motor oils, the following 
was obtainable and is based on replies 
of 239 marketers who make it a prac- 
tice to study just where their price- 
cutting competition lies. 

Following are the number of job- 
bers who report price-cutting together 
with the groups following this prac- 
tice: 

168 by Chain accessory stores 
148 by Mail order houses 

119 by Tank truck peddlers 
108 by Tank car stations 

106 by Tire company stores 

75 by Independent marketers’ own 

stations 

73 by Major company lessees 

70 by Major company dealers 

63 by Independent marketers’ dealers 

57 by Independent marketers’ lessees 

49 by Garages 

35 by Major company owned stations 

27 by car dealers 

23 by Parking lots 


It would seem that no one group of 
motor oil sellers is free from _ price 
competition. But in studying the re- 
ports on the various companies in this 
survey and comparing lube oil sales 
with the monthly gasoline business 
reported, those having the least trouble 
and doing the largest gasoline gallon- 
age are the ones upholding prices and 
combating cut rate selling with con- 
stant station improvement and addi- 
tional merchandising effort. 


Kinds of Oils Sold at Cut Prices 


Again 239 marketers had the follow- 
ing answer, so far as their respective 
territories were concerned, as to the 
kind of oil being sold at cut prices: 


Private brand Penna. Grade Oils 


POROEICS DY oc cccisesancccces 52.7% 
Independent marketer brands re- 

NO ME) es wan pase ois a 48.1% 
Major oil company, secondary 

ots: reported BY 4.6 isis. 39.3% 
Reclaimed oils reported by ....29.7% 
National advertised Penna. oils 

POUMUN NT ikke ce awniesunss 29.3% 
Major company nationally adver- 

tised oils reported by ........ 26.8% 
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ORE stations are changing every day to Good- 
year Style B. H. Rubber-Covered Synthetic Tube 
Gasoline Hose because every man who uses it says it is 


the best pump dispensing hose he has ever used — 


easiest to handle—longest wearing — fastest flowing 


— most economical — and absolutely gasoline-proof! 


Wouldn’t a hose like this be a boon to you? 


SEE HOW IT IS BUILT 


GOODYEAR STYLE B. H. GASOLINE HOSE is made 
with the highest quality synthetic tube 
and a tough abrasion-resisting black rubber 
outer cover. It is reenforced with three 
braids of high tensile cotton cords that give 
great strength and flexibility. The middle 
braid is woven with a strand of braided 
copper wire to provide a static bond. 





ON YOUR NEXT ORDER 


GET THE FACTS — write Goodyear, 
Akron, Ohio, or Los Angeles, Californie 
—or phone your hose jobber. 
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Operator Now Making Profits— 
‘Uncle Mose’ No Longer Needed 


NPN’s Short Change-Over Story Complete on this Page 








Here’s a story about a station 
operator named McCohen and a 
marketer named Saul Murphy. 
It’s mostly about McCohen. 

Marketers might find this story 
worth passing on to their own 
operators. Particularly those who 
might be eyeing a National De- 
fense job. 




















Once upon a time there was 
a station operator by the name of Mc- 
Cohen who owed some money at the 
bank. 

Now McCohen thought he was a 
pretty good business man. Every time 
his note came due he went to the bank, 
got a new note, took it out and had 
his Uncle Mose sign it. He then paid 
$2 interest and forgot the whole busi- 
ness for another 60 days when the $200 
note was due again. This had been 
going on for a long time. 

But one day poor old Uncle Mose 
up and kicked the bucket. So after the 
funeral, McCohen went to see the 
banker. The note was due in 30 days. 

Yes, you’re right. Nothing doing on 
the renewal. But the banker did offer 
to carry McCohen 30 extra days, PRO- 
VIDED half of the note was paid on 
the due date. It was up to “Mac” to 
raise that money—or else. 

So this operator went into confer- 
ence with himself about ways and 
means to get the money. There were 
several possibilities: 


Ist. Borrow it somewhere else. 


2nd. Check out of the station and 
get a soft Government job. 


3rd. Give up the station and get one 
of those big paying defense 
project positions. 


4th. Squeeze it out of the station by 
reducing inventory to the bone, 
cutting down on help, lights and 
service, temporarily (7). 


5th. Put on a real promotion cam- 
paign and make the money out 
of his station. 


Now McCohen was nobody’s fool. 
He had been around a lot and had 
plenty of experience. He, like thou- 
sands of other operators, had become 
a “depression-days” operator. Or to 
put it another way, he had gotten into 
a rut. Just getting by and waiting for 
a break. And the war in Europe had 
given him the break. Now everything 
was spoiled. That is unless he could 
figure out the answer. 


So let’s “sit in” on “Mac’s” confer- 


ence with himself, and see the logic 
that he used in reaching a decision. 


Borrowing Money 


The only possible place left to raise 
more money was with a loan shark. 
“Mac” was too smart for that. He had 
seen too many victims of the 3% a 
month “confidential-easy-term” firms 
wrecked physically, morally and finan- 
cially. His supplier was out, for he had 
a past due account at the bulk plant 
now. Of course he could “bridge” that 
account. But marketer Saul Murphy 
certainly was no prospect from whom 
to borrow money. 


Government Jobs 


Chances are, one of these jobs could 
be landed. But aside from highly tech- 
nical or executive positions, as much 
could be made in the station as on a 
Government job. And while one of 
these jobs might last for quite a while, 
when they did end they would end for 
several million other folks at the same 
time. It might be years before all of 
those folks found jobs; and he might 
be one of the last ones. 


Defense Project Positions 


In thinking about this, the patriotic 
angle is out, said McCohen to himself. 
Transportation of men to defense jobs 
and the servicing of any war workers 
automobile is just as vital as any other 
war time activity. The job of maintain- 
ing motor vehicles is of prime import- 
ance in the defense set-up. Educating 
car owners in the importance of prop- 
er lubrication reduces the demand for 
services of expert mechanics so badly 
needed for actually working on cars, 
trucks, motorcycles and so on being 
used on defense projects. Certainly the 
pay is high on the defense projects, 
but the work is temporary. If it were 
a matter of patriotism, that would be 
something else. But a big percentage 
of the 30,000,000 cars running are in 
some way connected with the defense 
program, And some one must keep 
them going. 

“Mac” remembered chucking a 
steady job during the last war to get 
big wages at a shipyard. When the 
bubble burst, another fellow had his 
old job and was taking care of it. He 
was eating well and regularly. So far 
as eating, the contrary was true of 
“Mac” for a couple of years. Those 
Philadelphia soup kitchens were not 
a very fond memory. 


Milking the Station to Get Square 


The McCohens were from a long 
line of merchandisers. ‘Mac” just 
knew that obsolete equipment, tacky 
uniforms and insufficient stock was 
slow suicide. So that idea was not 
given much consideration. He knew it 


was just one of those things that 
wouldn’t work. So that was out. 


Sales Promotion Campaign 


Down in his heart—and from ex 
perience, too—‘‘Mac” knew that Saul 
Murphy, his supplier, was right in the 
constant advice he had been passing 
on to him ever since he took over the 
station. And the many merchandising 
plans Murphy had passed on to him 
were good. He simply hadn’t used 
them. He realized the value of a clean 
station, particularly the rest rooms. 
He simply had been careless in doing 
the things he was asked to do. 


Take that “OPEN FOR BUSINESS” 
sign for instance: It cost Murphy 
$3.75. He could recall offhand a half 
a dozen instances when customers 
would drive off when he was over at 
the hamburger stand next door getting 
a cold drink. He knew that nothing 
“burnt up” a customer more than to 
have that happen. And he knew that 
busy helpers on the drive would in- 
crease the number of people who 
would stop in the station. He also knew 
that solicitation was the backbone of 
getting business, that education in the 
fundamentals of station operation and 
selling was necessary to hold it. He 
realized that almost overnight more 
business could be had from every cus- 
tomer by the simple process of LOOK- 
ING at the condition of the real profit 
plus items: tires, batteries, spark 
plugs, oil filters, radiator hose, hub 
caps and other items—in addition to 
SELLING a complete lubrication job. 


McCohen Goes to Town 


After this 1-man conference, Mc- 
Cohen voted to do a real merchandis- 
ing job. He started immediately. He 
did nothing spectacular; only the rou- 
tine things that Saul Murphy had been 
trying to get him to do. And as a re- 
sult of his intensive spring drive he 
had his note paid in 4 months. Now 
he’s banking a neat little sum every 
month—an after the war “nestegg”’ 
he calls it. 

In rather sheepishly telling Murphy 
about his personal rehabilitation, Mur- 
phy also made a confession. It was he 
who asked the banker to be “hard” 
about renewing the note. 

He knew that “Mac” had it in him 
to do a good job. He knew that it took 
a “jolt” to make him do it. It worked. 
There are perhaps many other “Macs” 
in service stations. They may not owe 
notes. Marketers hesitate to stand in 
their way. So the decision as to wheth- 
er or not to grab a Government or de- 
fense project job at perhaps more im- 
mediate pay is more or less up to the 
operator or helper. But unless these 
men are really specialists who are 
badly needed, using ‘Mac’s” line of 
reasoning is certainly worth thinking 
about. 

There are plenty of these jobs to 
be had. But for those men now em 
ployed who are considering one, it 
might be well to 


“ASK THE MAN WHO HAD ONE 
—in 1918.” 
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VISIBLY clean rest rooms are a modern 
necessity. Dingy, dirty toilets are shunned 
by the best class of trade who inspect the 
rest rooms before ordering “the works’ 
—an oil change, over-all greasing and a 
wash job. Veos tile rest rooms pay for 
themselves quickly out of increased busi- 
ness and savings in maintenance. There 
are 15,000 Veos jobs in the oil industry 
alone —just ask the man who has one. 


The installation of VEOS is a quick, 
fool-proof and permanent job. The in- 
sulating foundation sheet is applied right 
over existing walls and is mechanically 
grooved to insure perfect alignment of 
every tile. The individual tiles are per- 
manently secured to the foundation sheet 
with special 
mastic, and 
the joints then 
waterproofed 


and ** pointed” 








| | ERN IZ Your Rest “Rooms 
and MULTIPLY Your Sales 


...withH VEOS irs gust A ONE Day sos / 


with special grouting cement in colors to 
match or contrast with the tile. The fin- 
ished job is a colorful, gleaming genuine 
porcelain enamel surface—as easy to clean 
as china—with a factory guarantee of 25 
years against surface crazing, cracking, or 
color fading. Do not confuse VEOS gen- 
uine porcelain enamel tile with materials 
having a so-called ‘‘baked enamel’ fin- 
ish, which is only a painted surface. 


VEOS offers you a complete line of 
theft-proof accessories. Skilled applicators 
assume responsibility for the installation 
of Veos walls, flooring and accessory items 
—a turn key job. Consult the Veos Dealer, 
listed in your classified telephone direc- 
tory, or write 


DAVIDSON ENAMEL COMPANY 
DEPT. C CLYDE, OHIO 


VEOS!TILE 
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Locked hoods on 1941 cars call for greater 
effort on the part of station salesmen to 
sell under-the-hood services. Approach of 
salesman is key to opening hoods, mer- 
chandising men believe 


“Ask and it shall be given you" 
— "Seek and ye shall find" —"Knock 
and it shall be open unto you”. 


These biblical phrases from the book 
of Matthew might well be from an oil 
company service station manual giving 
advice to station operators on how to 
get under locked hoods of customers’ 
cars to check water and oil levels, as 
well as to spot the need for service or 
replacement of batteries, fan belts, 
oil filters, and other accessories. 

Experiences of oil company mer- 
chandising managers may provide oil 
marketers, whose dealers are looking 
to them for instruction, with help in 
this fundamental of station merchan- 
dising—getting under locked hoods. 

The increasing difficulty of getting 
under the hood is recognized by Pure 
Oil Co., and it has held a contest 
among its dealers “for the purpose of 
finding the best approach, verbal or 
otherwise, for getting the drivers of 
cars whose hood locks are on the dash 
board to unlatch the lock so that the 
service station salesman can check the 
crankcase level.’’ Results of the contest 
are now being tabulated, and the 
4 dealers submitting the best answers 
will receive cash prizes. The sugges 
tions which seem best in the opinion 
of the judges will be tested by the 
company in represetative service sta- 
tions. 

Standard Oil Co. (Indiana) also is 
asking its dealers to send in their so 
lutions to the problem of getting 
locked hoods open in order to check 
oil, and spot other needed services. 


Merchandising managers of oil com 





Correct ‘Sales Approach’ 


Gets Under Locked Hoods 


It's “not a problem to those dealers who are regularly giv- 


ing plus-services to their customers”, says one merchandising 


manager. 


Service station technique for under-the-hood prof- 


its is told in the following article. 


panies report that there is no “Open 
Sesame” formula. All agree that the 
approach and attitude of the service 
station salesman is the key to whether 
or not the motorist will unlock the 
hood. 

They report that fundamentally it 
is another problem of education—edu- 
cating the motorist as well as the sta- 
tion salesman. 

The former must be educated to ap- 
preciate the extra service provided by 
the station in checking oil, water, bat- 
tery, and other items under the hood, 
and the need for proper oil level, as 
well as a regular drain period. 

The station salesman must be edu 
cated to approach the motorist in a 
manner that will avoid the appearance 
of “high-pressure salesmanship”, and 
to make the motorist feel grateful 
for the extra services provided. He 
should be schooled to determine all 
the motorists’ under-the-hood needs 
virtually at a glance, and be fortified 
with sound reasons why the product 
or service should be purchased by the 
customer. 

“Ask and it will be given you” 
Merchandising managers emphasize 
that if properly approached, permis- 
sion to check oil and water or the 
battery will be readily granted by the 
motorist, unless he is in a hurry. In 
that instance, the first consideration 
of the station should be to sell him 
what he wants as quickly as possible. 

“Checking the water and oil is a 
service to the motorist and he must 
be made conscious of that fact,” states 
the merchandising manager of a large 
company. “Getting under the hood,” 
he adds, “is not a problem to those 





dealers who are regularly giving plus 
services to their customers.” 

He said that company lessees and 
dealers who have found the new locked 
hoods no outstanding problem report 
various methods are employed in get 
ting permission of customers to check 
under the hood. 

After putting gasoline in the tank, 
the majority use some variation of the 
following: “If you will release the 
hood, I’ll make sure that your water 
and oil are up to proper levels.” At 
stations where two employes work on 
a car, the problem is simplified because 
one may inspect under the hood while 
the other fills the tank. Some, this 
merchandising manager reports, con- 
nect the weather or outstanding local 
condition with their request to the 
customer to release the hood. One of 
these appropriate for summer weather 
is: “This hot weather is tough on 
water and oil. If you’ll release the 
hood, I’ll make sure that you’re on the 
safe side.” 

Other operators merely stand in 
front of the car and, with a friendly 
smile, use pantomime in indicating to 
the customer that they would like him 
to release the hood so that they can 
check underneath. 

On cars with unlocked hoods, the 
company recommends that station 
men check oil and water without ask 
ing. It recommends that the station 
salesman, in passing from the tank 
to the front, tell the customer: “I'll 
make sure your water and oil are 
up.” If the customer should reply 
“never mind,’ many operators, this 
merchandiser states, answer the ob- 
jection with the following: “Oh, I 
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@ Like a flash. the message clicked off 
on your Bell System Teletypewriter 
travels 300 yards or 3000 miles — and 
is reproduced instantly in typewritten 
form, exactly as sent. And this swift 
communication is two-way, permitting 
clear, convenient exchange of thoughts. 
A typewritten conversation with car- 


bons in all connected machines to pro- 


vide extra records for routing and filing. 


@ Do you know how many departments 
of your business would profit by the 
speed and accuracy of Teletypewriter 
Service? If you already have it, are you 
using it to the fullest advantage? The 
answer is important and worth a care- 
ful analysis of your present communica- 
tion system. A Bell System representa- 
tive will gladly co-operate. Call your 


local telephone office and talk with him. 


BELL SYSTEM 
TELETYPEWRITER 
SERVICE 










































































don’t mind doing it, it will only take a 
second.” This implies a free service, 
which overcomes all but few objec- 
tions. 


“Speed is all-important in servicing 
the motorist of today,” this company 
official states. “If the service man 
hurries through his work, the custo- 
mer will not be conscious of a wait.” 


He emphasized that the station sales- 
man should always tell the customer 
the level of his oil. Also, the com- 
pany recommends that the salesman, 
when showing the dip stick to the 
customer, ask how long since the oil 
has been changed. If longer than 
1000 miles, the station should give 
simple and sound reasons why it 
should be changed immediately. 


Division merchandising manager for 
another large oil company recommends 
to dealers that they approach the cus- 
tomer with the request to check the 
water level—omitting all reference to 
other services. They have found that 
there is less resistance to the offer 
of free water service than if the sales- 
man also asks to check the oil. Of 
course, while the hood is open the com- 
pany recommends that a complete 
under-the-hood check be made. 


A noruer company recommends 
that its station employes approach the 
customer along the following lines: ‘In 
connection with our complete service, 
will you please open the hood so that 
I can check your water and oil level.” 
This company recommends that station 
salesmen ask to check both the water 
and oil, but the head of merchandis: 
ing states that many of its salesmen 
are, merely through pantomime, able 
to get the hoods up. 


“The greatest problem is not in get 
ting hoods opened, but in getting the 
station employes to request that the 
customer open them,” the company 
official stated. Unless the customer is 
obviously in a very great rush, he said, 
the simple request to the motorist to 
open the hood will in the majority of 
cases give the operator a chance to 
look under the hood. But again he 
added, ‘the problem is to get them 
(station men) to make the request.” 


Another merchandising representa 
tive of a large company echoes this 
statement, feeling that the problem 
lies in getting station employes to ask 
ALL owners of car—whether hoods 
are locked or not—-for permission to 
check oil, water or battery, and to make 
this check a part of regular service 
to all customers. 


The value of checking all cars is 
brought out by the fact that dealers 
who consistently give this service to 
customers have a better ratio of oil 
to gasoline sales than others who do 
a hit-and-miss job of driveway selling, 
this company official added. 


The value of checking oil levels is 
brought out in the following anecdote 
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related by the merchandising manager 
of a large oil company. 


AS an experiment, sales managers 
from all parts of the Mid-West took 
over and operated stations for several 
days. While many of these men had 
come up through service stations, 
their years at desks has resulted in 
their being clumsy, because they were 
completely out of practice. They were 
unfamiliar with the new models, and 
many times they had to hunt around 
for the hood opening mechanisms, for 
the oil measuring stick, or the filler 
Cap. 

The efforts of these sales managers 
on the driveway was aimed at giving 
more service to the customer, and did 
not emphasize added oil sales. The 
stations they took over and operated 
had an average oil ratio of 14 to 17 
gals. of oil per 1000 gals. of gasoline. 
By constant checking of all customers 
the sales managers increased the oil 
ratio of these stations to an average 
of 22 to 1000 gals. 


A LL sales at the station come from 
service given, this merchandising man- 
ager pointed out, stating that while the 
sales managers were in some instances 
a little inept at rendering service, 
nevertheless they increased sales mere- 
iy by giving the service. 


“It is a known fact, but it must be 
constantly repeated to station oper- 
ators, that getting under the hood not 
only will increase the oil ratio, but 
provides the opportunity to make the 
added sales that mean much to the 
station in these days of short mar- 
gins,” adds another merchandising 
manager. 

“Seek and ye shall find’’—one large 
company toyed with the idea of pub- 
lishing for its station men a pocket 
chart outlining proper hood opening 
mechanisms on cars, but abandoned 
it because it found that this was a 
problem for the new men only. “After 
they have been on the drive for sev- 
eral days, they get to know how to 
open them all,” he added. 

Other merchandising managers re- 
lated similar views on whether un- 
familiarity with hood clamps was a 
bar to the station employes getting 
under the hood. One added that un- 
familiarity with a hood open mechan- 
ism can be easily overcome by the 
operator by his complimenting the 
customer on his new car, and frankly 
confessing that he is unfamiliar with 
the opening. 

Another merchandising manager, 
however, feels that to impress the 
customer with his ability, the station 
operator should be thoroughly fam- 
iliar with all types of hood opening 
latches, and recommends that the sta- 
tion make a study of those with which 
he is not familiar. 


(Complete description of hood lock- 
ing mechanisms on 1941 cars was 
carried in N. P. N., Oct. 23, 1940, pp. 
36 and 37.) 















Petroleum Facts and Figures 


Within the next few weeks the 7th 
edition ot Petroleum Facts and Fig 
ures will be published by American Pe- 
troleum Institute. This 1941 edition 
will survey the entire oil industry in 
its 200 pages, relating statistically how 
it functions from oil well to filling sta 
tion, and where its products are used 

The eight sections of the current vol 
ume will contain more than 240 tables 
with a separate section for world data 
Other divisions will cover utilization, 
production, refining, transportation, 
marketing, prices and taxes. In the 
transportation section will be a com 
plete list of U. S. tankers of more than 
500 gross tons, with tonnage figures, 
year built, owner, and cargo capacity, 
in addition to many new tables tracing 
the flow of oil throughout the nation. 

Seven color charts, spotlighting the 
chief facts about each branch of the 
industry are grouped in a pictorial sec- 
tion at the beginning of the edition. 
Price is $1 postpaid and may be or- 
dered in advance direct from the Amer- 
ican Petroleum Institute, 50 West 50th 
St., New York City. 
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The fcllowing are trademark applications 
pertinent to owr field pending in the United 
States Patent Office which have been passed 
for publication and are in line for early 
registration unless opposition is filed prompt- 
ly. For further information address Na- 
tional Trade-Mark Company, Munsey Build- 
ing, Washington, D. C., trademark specialists 


SEP, Ser. No. 438,881, Mark M. Henriques, 
doing business as S. E. P. Oil & Grease Co., 
Los Angeles. Filed: Dec. 16, 1940. For 
lubricating oils and greases. Published 
Feb. 25, 1941. 

PARAPOID, Ser. No. 439,001, Standard 
Oil Development Company, Linden, N. J 
Filed: Dec. 18, 1940. For chemical addi 
tive for use in the manufacture of lubri 
cants and cutting oils. Published: Feb 
95, 1941. 

HOFFMAN-FILPRO, Ser. No. 136,454 
United States Hoffman Machinery Corpora 
tion, New York, N. Y. Filed Sept. 27, 194¢ 
For stills for the distillation of petroleun 
and other solvents HOFFMAN disclaimed 
Published: Feb. 25, 1941. 
Picture of a key and Keystone, Ser. No 
439.870, Kevstone Lubricating Co., Phil 
adelphia. Filed: Jan. 22, 1941. For lubri 
cants comprising oils and greases. Pub 
lished: April 1, 1941. 

MOTH-AWAY, Ser. No. 432,545, O-Cedat 
Corp'n., Chicago, Ill Filed: May 31, 1940 
For insecticide. Published: April 1, 1941 

ALOX, Ser. No. 439,424, Alox Corp., Ni 
agara Falls. N. Y. Filed: Jan. 6, 1941. For 
chemical compounds adapted for use in lu 
bricating oil compositions for improving the 
lubricity of lubricating oils. Published 
April 8, 1941. 

RULANE GAS SERVICE (GAS SERVICI 
disclaimed). Ser. No. 440,792, Rulane Gas Co 
Charlotte, N. C. Filed: Feb. 19, 1941, For 
liquefied petroleum gases. Published: Apri 
8, 1941. 
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ee from the pump 
Island 
Mother provisions the family for the 
week-end in a Super-Market 
Father and Junior shop in a modern 
service station “department store” for 


some needed household tools and a 
pair of skates 
Meanwhile, unless the car is to be 


serviced in the lubritorium, a_uni- 
formed “courtesy man” has parked it 
and left the keys at the store’s cash- 
desk, where the family picks 
them up when shopping is over. 
This is the way trade is handled in 
the new merchandising unit of Ned’s 
Auto Supply Co. of Detroit, at Mt. 
Clemens, a nearby town. The com- 
pany calls the glorified station sales 
room a “Department Store for Motor- 
ists”. However, it goes far outside 
the field of auto supplies, carrying 
household appliances, toys, some kinds 
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of clothing and a wide line of sporting 
goods. A leased-out A & P Super- 
Market is also part of the set-up. This 
unit is an example of what some people 
think the service station of the future 
will be. 

The unit consists of 3 modern de- 
sign buildings, of limestone, buff face 
brick and glass, costing, with the land, 
around $200,000. Buildings cover 
about 24,000 sq. ft. of floor space and 
the entire unit about 37,000 sq. ft. 

It occupies a full city block, in down- 
town Mt. Clemens, a town of 15,000 
population about 20 miles from down- 
town Detroit and on U. S. Highway 
25, a principal thoroughfare into the 
thumb of Michigan and across Canada, 


via Port Huron and Sarnia. 
While its location is such that the 
main entrance to the sales room is 


convenient to sidewalk shoppers, and 
there is ample window display space 
fronting on the street, the manage- 
ment says the greatest proportion of 
its trade comes from motorists park- 
ing their cars at the station to shop. 
Ned’s Auto Supply Co. now operates 
6 stations, or stores, in Detroit. The 
new unit at Mt. Clemens is the first 


This streamlined 


enclose he jepartment store for 
rig’ r complete auto stive servicing 
1nd a food store, at the far end, of Ned 


in downtown Mt. Clemen: 


300 ft 





Is Part of Modern Service Station 


outside Detroit and the first which 
has incorporated a food store as part 
of the unit. 

New principles in design are worked 
out in the sales room, or store, con- 
nected with the station. Four levels 
are provided for the display and sale 
of merchandise. Yet, the arrange- 
ment is such that all levels are open 
to the main floor and activities in any 
sales department can be supervised 
from there. This arrangement makes it 
possible to operate the store with a 
smaller number of clerks than would 
otherwise be possible. The design of 
the store and layout of the entire sta- 


tion unit is described and illustrated 
in this article. 
The Mt. Clemens station provides 


parking space for a small number of 
cars adjacent to the pump island. An 
unusually large service department 
also can take care of quite a number of 
cars, Without inconveniencing its serv- 
icing operations. A corridor, with dis- 
plays on either side connects the serv- 
ice department with the station store. 
In addition to these parking facilities, 
there is additional parking space of 
about 240 by 120 ft. directly across 
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Automotive servicing department of Ned's 





Auto Supply Co 


store at Mt 





Clemens. In 


the front, at the right, is the 40-ft. pit, with traveling track, on which cars are lubricated 


while in motion. 
services are provided. 


family shops in the stores of the unit 


the street from the rear of the sta- 
tion, occupying half a city block. All 
this space is available, without cost, to 
station shoppers. 


When a car drives into the station 
and the driver signifies a desire to visit 
the store or service department, a 
“courtesy” man will park and lock his 


ear. Regardless of where the car is 
left, the keys are placed in an en- 


velope with the license number written 
on it, and the envelope left at the 
cashier’s desk. 


If the car comes in for servicing, 
when the work is done, the job ticket 
goes to the cashier’s desk, with the 
envelope and car keys, and the owner 
goes there to pay his bill and secure 
the release of his car. 


The point in having the car owner 
go to the cashier’s desk for his keys 
is that he must pass by display coun- 
ters, where goods are most likely to 
appeal at that particular time, either 
accessories for the car or seasonal 
sporting goods. Management believes 
this display space is more valuable in 
inducing sales than that on the coun- 
ter near the street entrance to the 
store. 


Ai so, having the driver call at the 
cashier’s desk prevents abuse of the 
station’s parking facilities by those 
who might leave their cars there and 
go elsewhere to shop. <A_ shopper, 
however, may drive his own car to 
the parking lot and leave it there 
without charge, whether he visits the 
station or not. There is no attendant 
stationed on the lot. When a station 
shopper’s car is taken to the parking 
lot, the owner goes to the lot for it. 


The policy of Ned’s stores is to meet 
competitive prices, or to keep within 
5 to 10% above the prices of competi- 
tors. The management believes that 
good selling and convenience of shop- 
ping which their stores can offer, will 
offset other’s lower prices. National- 
ly known lines of radios and electrical 
appliances are handled where the es- 
tablished retail price must be main- 
tained. The company’s advertising 
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rt the rate of 4 ft. 
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Brake testing and aligning and complete battery, tire and lighting 
The space in the foreground is for parking cars, while the 





jriven on a 


slowly 
a min- 


service 


hydraulic jack takes the 


body 


main floor, 


supplies 


room 
Mich., is 


off 


of 


the 


the new merchandising 
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“plays up” these well known lines. 
Its volume of sales allows it to adver- 
tise as “world’s largest independent 
dealer’, for the rubber company whose 
products it sells, for the company 
whose electrical appliances it sells, 
and for its gasoline and oil supplier. 


Ned’s stores also sell some goods of 
lesser known companies in the house- 
hold appliance, automotive and other 
lines. On these, the company sets its 
own prices, to meet local competition. 
Prices are plainly labeled on all goods 
displayed. The stores keep their stock 
moving and their sales are widely ad- 
vertised. 


S TaNDARD Oil Co. of Indiana has 
been the gasoline supplier for the com- 
pany since it started in business. Com- 
pany buys in tank cars and delivers to 
its stations in its own trucks. The 
stations handle regular and premium 
grade gasoline, also a Benzol motor 
fuel supplied from the Ford plant. 
They do not handle “third” grade 
gasoline, to meet the competition of 
motor fuel from some of the Michigan 
refineries, as do some stations in De- 
troit. Gasoline prices are shown only 
on markers on the pumps. 


“Our price is always determined by 
the going prices of other outlets in 
the city on standard brand gasolines,” 
said C. H. Gershenson, president of 
the company. “All our stations sell 
at the same prevailing retail price.” 


Ned’s stations average large gaso- 
line gallonage, even for metropolitan 
stations, yet Mr. Gershenson stated 
that gasoline sales furnish only 25% 
of sales volume. The Gershenson 
brothers have worked out their own 
form of profit-sharing plan which not 
only brings a high class of men to 


Pe FS 


unit of Ned’s Auto Supply Co., at 
There are 4 sales levels, 
Household goods, toys and sporting 
merchandise 
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The four Gershenson broihers run Ned's 
A Supply Co. of Detroit, newest unit 
which is the “department store for 


1t Mt. Clemens. Their father 


he business with a curb pump 
of a meat market in 1918. Left 
A. H., Charles H., 


William, vice-president 


president, 


work for them, but also maintains 
their interest in building sales. Only 
men are employed for sales work, in 
the Mt. Clemens department store. 
They wear a coat to match the uni- 
form of the operators in the service de- 
partment. The company has 350 em- 
ployes at its 7 stations and headquar- 
ters. A sister of the Gershensons is 
personnel manager. 


Ned’s stations have applied the prin- 
ciple of the production line in the De 
troit automobile factories to the meth- 
od of lubricating cars. This method 
is called Conveyorized Lubrication and 
is featured in the company’s sales 
promotion. The set-up is the com- 
pany’s copyrighted design. 


A 40-ft. long pit is used. A conveyor, 
operated by 2 endless metal band 
chains, is completely encased in the 
side walls of the pit, so as not to inter- 
fere in any way with the men working 
there. The car is driven on the con- 
tinuously moving tracks set at floor 
level, on each side of the pit, and move 
on the tracks the length of the pit. 


A small traveling hydraulic lift, 
which takes the weight of the car off 
the springs, moves on a supplemental 
truck, carried forward by the motion 
of the car. This track is set on an 
inclined plane. When the car has 
reached the end of the conveyor, 
enough of the lift has been lost so 
the car again rests on its wheels. 


The rate of speed of the conveyor 
is adjustable, but for normal oper- 
ations is set at 4 ft. per minute, so 
that it requires 10 minutes for a car 
to travel the length of the lubrication 
pit. Five to 7 mechanics work on the 
car. 


Services in addition to lubrication, 
include inflating tires, filling and test- 
ing batteries, checking lights, clean- 
ing glass, oiling door hinges and locks 
and vacuum cleaning the interior. A 
white-uniformed attendant performs 
this last named service. Lubricants 
are dispensed from hose, under pres- 
sure, and a suction method is used 
to drain crankcases. A vacuum sucks 
out old oil, and sludge, dirt and im- 
purities as well. Company says the 
theory of the conveyor is to keep it 
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full of cars, “in an endless line’. 

Chassis lubrication jobs are sold 
for 50c in connection with a car wash, 
75c otherwise. Combination prices are 
made on oil change, grease change and 
lubrication jobs during Change-Over 
drives and at other times. For ex- 
ample, in its Winter Change-Over cam- 
paign, the company offered a “3-Way 
Winter Service Combination” for $1.75, 
on all cars, including a chassis lubri- 
cation “to factory specifications,” 5 qts. 
of motor oil and 4 lbs. of transmission 
and differential grease. 

The company sells brake adjusting 
and brake relining at all its stations. 
Brake testing machines are installed 
in the lubritorium, where cars can 
be driven on them conveniently. In 
its last Change-Over campaign, the 
stations offered brake adjusting for 
7c on small cars, and $1 on most 
others except those with steeldraulic 
brakes. Brake relining was offered at 
from $6.95 to $8.95. 

Ned’s Auto Supply Co. is run by 
“Chuck”, “Bill”, “Air” and “Sam” 
Gershenson. The business was started 
by their father, Ned Gershenson, in 
1918. C. H. “Chuck”, now president, 
and “Bill”, the older sons, took over 
the management when their father 
died in 1920. The 2 younger brothers, 
A. H. and §S. N., came into the man- 
agement when they finished college. 

The first location was on John R. 
St., Detroit, and started with a curb 
pump in front of a 2-store unit which 
their father owned. For 10 years, the 


concern had only this 1 store. For 
5 years, tires were changed for custo- 
mers and batteries serviced from the 
The boys thought the height of 


curb. 





much as 50%. 


Modernig ation YS 


Modernization does more than im- 
prove appearance. It pays cash 
dividends, increasing sales of gas, 
oil, parts and services often as 





luxury had been reached when a gar- 
age was put up at the location and 
this work could be done inside. In 
the meantime, the oil business had been 
conducted from the front end of one 
of the small stores. Then the meat 
business, in the rear, was combined 
with the grocery business in the other 
store and Ned’s Auto Supply Co. took 
over the entire floor space, 40 by 20-ft. 


Tue 2 elder Gershensons had the 
idea, almost from the start, that mer- 
chandise of almost any kind could 
be sold motorists if it were made 
convenient for them to shop when 
they were driving and if the goods 
on sale were displayed to catch their 
attention. Two experiences strength- 
ened this idea. They bought one of 
the first brake testing machines to be 
installed in Detroit. It cost around 
$1700 and, not having room to install 
it indoors, it was placed outside, pro- 
tected only by a tarpaulin, over the 
vehement protests of the equipment 
salesman. Of course, it could only be 
used when the weather was fair; but 
the fact that customers lined up to 
wait for a chance to drive their cars 
on it, convinced the Gershensons that 
merchandise and services sold by a 
service station, should be on display. 

Again, not long after the business 
was started, the boys decided to see 
what seasonal holiday merchandise 
could be sold through a gasoline sta- 
tion. The results led to their taking 
on sports supplies at their stations 
and this is now a principal part of 
their station sales. The new Mt. 
Clemens station, being near Lake St- 


it ale 







A vital part of modernization is The "OVERHEAD DOOR”—mod- 
ern, attractive, made in any size to fit any opening. The efficiency 
of this weathertight door has been tested and proved by more than 
a million users; its fast, easy operation (hand or electric) saves 


time and heating costs. 


There is an “OVERHEAD DOOR” man near you, skilled in expert 


installation. Phone him today. 


OVERHEAD DOOR CORPORATION 


Hartford City, Indiana, U.S.A. 











Clair, put in a display of equipment 
needed for fishing through the ice. 
Now on display are sleds, toboggans, 
skates, skis and other winter sporting 
goods. 

Ned’s second store was established 
in Dearborn. The boys took over a 
service station that had been designed 
by a church architect; but the impos- 
ing, though austere, architecture had 
not been able to overcome driving 
inconveniences in order to attract busi- 
ness. The entrance to the lubrication 
department, for example, was a medi- 
eval archway so narrow that it took 
skillful maneuvering to get a car 
between its columns without damage 
to both. The attendants’ room had 
been furnished so comfortably that it 
was hard to entice the operators out- 
side to sell gasoline and oil. 

Nevertheless, the station was a point 
of interest in the community, particu- 
larly for those who deemed matters 
artistic of greater importance than 
those primarily commercial. When 
the Gerhensons acquired this station, 
they saw the need for tearing it down 
completely and building anew, but they 
thought possibly this might arouse 
feeling in the community. So they 
moved a wrecking crew in and razed 
the entire property in 2 days, remov- 
ing everything that showed a service 
station had been on the site. So 
promptly and thoroughly was the work 
done that one of the Ford family 
driving by, was startled by the change 
and sent his chauffeur to inquire if 
it had been destroyed by explosion. 
Upon learning the facts, he wrote the 
tire supplier of Ned’s Auto Supply, 
questioning the business judgment of 
men who would tear down such an 
imposing station as had stood there. 

But a new station was put up and 
the community has continued to pa- 
tronize. A third station was built 
towards the edge of the city on Jef- 
ferson Ave. and the fourth on Grand 
River Ave., which is also company 
headquarters. 


- _— —_ 


National Credit Cards 
» Good in U. S., Canada 


Arrangements have been completed 
by Standard Oil Co. of Indiana which 
will put into effect a nation-wide credit 
card system, enabling motorists to ob- 
tain credit for gasoline, oil, and other 
service station requirements in all 48 
states and Canada. 

Credit cards will be honored by In- 
diana Standard in the 14 Mid-Western 
states in which it markets, and by deal- 
ers of subsidiaries and other com- 
panies in the remaining states and Can- 
ada, 

Companies participating are: Ameri- 
can Oil Co., Lord Baltimore Filling 
Stations, Inc., Pan American Petro- 
leum Corp., Utah Oil Refining Co., 
Standard Oil companies of California, 
Louisiana, Kentucky, Nebraska, Texas, 
Ohio and British Columbia, Ltd., Un- 
ion Oil Co. of California, Humble Oil 
& Refining Co., Union Oil Co. of Can- 
ada, Ltd., and Imperial Oil Ltd. 








ANNUAL REPORTS 





Pan American Petroleum 
& Transport Co. 

“Slightly lower average realization 
from gasoline sales in 1940 as against 
the previous year was more than off- 
set by increased average realizations 
obtained from other products,’ Pan 
American Petroleum & Transport Co. 
said in reporting a net profit of $5,- 
626,083 for 1940. Profit of the com- 
pany and its subsidiaries compared 
with $5,188,824 in 1939. 

Volume of sales in 1940 increased 
over 1939, and “consumer preference 
was directed toward your company’s 
premium products,” report. stated, 
adding that 1940 was the first year 
since foreign properties of Pan Ameri- 
can were disposed of in 1932 that gross 
sales exceeded $100,000,000. 

During the year, Pan American Pipe 
Line Co. started construction of a pipe- 
line to handle crude from the East 
Texas field to its Texas City line at 
Sinco, near Houston, Texas, which was 
completed in February, 1941. Line 
consists of 58 miles of 10-in. pipe and 
138 miles of 12-in. pipe. 

Total taxes paid by the company and 
subsidiaries in 1940 were $32,278,770. 
‘It will be noted that this amounts 
to nearly 6 times the total net earn- 
ings of the comany,” report said. 

* * 


Continental Oil Co. 


Net earnings of Continental Oil Co. 
and consolidated subsidiary companies 
for 1940 were $4,317,657.65, or 92c per 
share of stock issued and outstanding. 
Earnings of the company for 1939 
were $6,304,504.12, equivalent to $1.35 
per share. 

Crude production of Continental and 
subsidiaries in 1940 was_ increased 
3,000,548 bbls., and 1,150,441 bbls. more 
of refined products were sold than in 
the previous year. “This increase in 
volume of production and sales was 
offset to a considerable extent, so far 
as revenues are concerned, by a lower 
average realization of .66c per gal. on 
gasoline sales, compared with prices 
received in 1939, Revenues were also 
adversely influenced by crude oil price 
reductions in California and by lower 
prices for natural gas and natural 
gasoline,’ report to stockholders said. 

Refinery improvements authorized 
by Continental in 1939 and 1940, which 
were completed during the later year, 
were: installation of a Cross process 
cracking unit at Ponca City, Okla., 
refinery; installation of a catalytic 
polymerization and liquefied gas unit 
at Glenrock, Wyo., refinery; installa- 
tion of a thermal polymerization unit 
at the Wichita Falls, Tex., refinery; 
construction of a plant for solvent 
treating and dewaxing of lubricating 
oils at Ponca City refinery. 

Company reported that work now 


in progress and scheduled for comple- 
tion during second quarter of 1941 in- 
cludes installation of a combination 
catalytic reforming and catalytic poly- 
merization unit at Ponca City refinery 
and construction of a new refinery 
with thermal polymerization and _ al- 
kylation units at Lake Charles, La., 
having a crude processing capacity of 
7000 bbls. per day. 
eK * * 

Mid-Continent Petroleum Corp. 

Consolidated net income of Mid- 
Continent Petroleum Corp. in 1940, 
after all charges and reserves, was 
$2,967,393.93, equivalent to $1.60 per 
share of outstanding stock, compared 
with $2,650,501.59, or $1.42 per share, 
in 1939, according to company’s annual 
report. 

Company’s net income increased de- 
spite a decrease in total volume sales 
from 509,266,443 gals. in 1939 to 507,- 
374,101 gals. in 1940. Production was 
also down from 5,169,697 bbls. to 4,- 
968,354 bbls., and refining decreased 
from 10,174,871 bbls. to 9,824,775 bbls. 

Mid-Continent’s 1205-mile pipeline 
system ran 10,565,941 bbls. in 1940, 
compared with 9,890,555 bbls. in 1939. 
During 1940, company transported 626,- 
522 bbls. of natural gasoline by pipe- 
line to its West Tulsa, Okla., refinery. 

* * a 


Panhandle Producing 
and Refining Co. 

Annual report of the Panhandle Pro- 
ducing & Refining Co. reveals a net 
loss of $31,368.94 after all charges 
for the year ending Dec. 31, 1940, 
compared with net profit of $9536.66 
the previous year. 

“The bad price situation for petro- 
leum products has been general and 
has affected practically all the com- 
panies and most geographical areas. 
It is due to a number of causes, prob- 
ably the most important being loss of 
export markets due to the war in 
Europe, increased imports from South 
America due to the reciprocal trade 
agreements, and some unethical trade 
practices within the industry itself,” 
the report commented. 

“As the new year starts,” report 
continued, ‘“‘the situation in this branch 
of the business is slightly improved 
and with the months of heavy con- 
sumption approaching, the natural 
laws of supply and demand should fur- 
ther improve the situation.” 


* * 


Crown Central Petroleum Corp. 

Net profits for Crown Central Pe- 
troleum Corp. and subsidiaries for 1940 
were reported in the company’s annual 
statement as $221,304.12, up $84,989.95 
from the previous year. Profits are 
those after deducting for deprecia- 
tion, depletion, amortization and tax 
had been made. 
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Mid-Continent 


TULSA, April 19.—Prices for most 
grades of gasoline advanced 0.125c on 
lows in Oklahoma, according to re- 
finers’ reports the past week. Ship- 
ments against contracts continued 
heavy, it was said, with several re- 
finers reporting meeting commitments 
from daily production. 


Quotations reported by Oklahoma re- 
finers at the end of the week ranged 
from 5.50 to 6.125c for 80-82 oct. 
Ethyl, 5 to 5.375c for 72-74 oct., 4.625 
to 4.875c for 63-66 oct., 4.25 to 4.50c 
for 60 oct. & below, and 4.125 to 4.375c 
for 60-62 gravity, 400 end point. 

Purchase of 65 cars of gasoline from 
other refiners to meet commitments 
was reported by a Kansas refiner. 
Bulk of material was said to be 72-74 
oct. Prices paid were not disclosed. 
An Oklahoma refiner reported buying 
at unrevealed prices 20 cars of 72-74 
oct., and 10 cars of 60 oct. & below 
to meet commitments. He said he 
was still 3 days behind on shipments. 
Another Oklahoma refiner said he was 
“in the market” for 63-66 oct., and 60 
oct. and below, remarking, “I can’t 
find any at a reasonable price.” Sev- 
eral refiners said they were turning 
down inter-refinery inquiries. 


Atlantic Coast 


NEW YORK, April 19.—Heavy fuel 
oils were tending higher at all points 
along the seaboard late the past week 
when many suppliers reported ad- 
vances in their posted prices of 10c per 
bbl. At New York, quotations for Bunk- 
er “C” oil were up to $1.35, although 
some companies reported their quo- 
tations unchanged at $1.25 per bbl. 


Widespread advances in other re- 
fined products also were reported dur- 


ing the week. Min. 80 oct. (’39 re- 
search) gasoline was reported 0.5c 
higher at 7.50c at Albany, 7.70c at 


Portland, and 7.60c at Boston and 
Providence. At Philadelphia 72-74 oct., 
was reported up 0.25c to 6.25c at the 
end of the week, and at Portland up 
0.5e to 7.35e. Advances of 0.125 to 
0.375¢e were reported for 68-70 and min. 
80 oct. at many central and southern 
points. 

Early in the week, kerosine was up 
0.1 to 0.2c at northern seaboard points, 
with New York harbor at 5c tank cars, 
ind 4.90e barges, according to reports. 


Pennsulvania 


CLEVELAND, April 19.— Continued 


scarcity of neutral offerings from re- 
finers 


featured the western Pennsyl- 








MARKETS 


vania market the past week. Refiners 
at the same time said they were en- 
joying good demand for all products, 


with the possible exception of kero- 
sine. 
Both neutrals and bright stocks 


were quoted 1c higher by some refin- 
ers, at 25c for 200 vis. neutral, 23c for 
150 vis. neutral, and 17c for bright 
stock, all 25 pour test grades. These 
oils were still offered by several re- 
finers at 24c, 22c, and 16c, respectively. 
All refiners offering neutrals said they 
would sell only to regular customers 
and were offering limited quantities 
only. 


In the upper field, quotations re- 
ported for 74-76 octane gasoline were 
up 0.25¢c at 6.25 to 6.50c, while 36-40 
gravity fuel oil was offered 0.5c low- 
er at 4.75c by one refiner. One other 
upper field refiner reported quoting 
5.25¢ for 36-40 oil. 


In the lower field, quotations re- 
ported for untreated naphtha were up 
0.25¢ at 5.75 to 6c. Some refiners also 
reported advancing their Stoddard sol- 
vent quotations 0.25c to 6.25c; one re- 
finer said he was still offering at 6c. 


Mid-Westean 


CHICAGO, April 19.—-Gasoline, 72-74 
oct., and No. 6 fuel oil were quoted 
higher by refiners and tank car mar- 
keters in Chicago the past week. 
Group 3 quotations reported by refin- 
ers for 72-74 oct. were up 0.125c, rang- 
ing from 5 to 5.375c, and quotations 
reported by two refiners for No. 6 fuel 
ranged from 70 to 75c per bbl., up 5c. 
Group 3 quotations reported by mar- 
keters for 72-74 oct. ranged from 4.50 
to 4.75¢e. No quotations were reported 
by marketers for No. 6 oil. 


Gasoline shipments continued heavy 
against contracts, according to most 
sellers. Industrial fuel demand was 
steady, but supplies were “very 
scarce,” most sellers said. 


Open spot sales reported by two 
tank car marketers during the week 
were: 1 car of 80-82 oct. Ethyl gasoline 
at 5.125c; 4 cars of 72-74 oct., 1 car at 
4.375¢e and 3 cars at 4.625c; 4 cars of 
63-66 oct., 1 car at 4.125¢ and 3 cars at 
4.25c; FOB Group 3. 


Group 3 quotations reported by re- 
finers at the end of the week ranged 
from 5 to 5.375¢e for 72-74 oct., 4.50 to 
4.875¢c for 63-66 oct., and one refiner 
reported quoting 6c for 80-82 oct. 
ethyl. Group 3 quotations reported by 
tank car marketers ranged from 
4.875 to 5.375¢c for 80-82 oct., 4.50 to 
4.75¢ for 72-74 oct., and 3.875 to 4.375¢ 
for 63-66 oct. 
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LOS ANGELES, April 19.—-Higher 
prices for gasoline were reported by 
suppliers on Pacific Coast export mar- 
kets the past week. Quotations on 
cargoes of 390 e.p. blend, 68 oct., were 
said to have advanced 0.125c to a range 
of 5.375 to 5.5¢e; and 400 e.p. blend, 
60 oct. minimum, advanced 0.25¢c to a 
range of 5 to 5.125c. 

No change was reported at a ma- 
jority of independent refineries in the 
Los Angeles Basin in rack prices on 
white gasoline and on third grade with 
a minimum of lead. Quotations on 
these two grades ranged from 4.5 to 
4.875¢c, and 5 to 5.5e, respectively, ac- 
cording to reports. However, a de- 
crease of 0.25c was reported in prices 
of regular and Ethyl grades, bringing 
them to 5.25 to 5.75c, and 6.25 to 6.75c, 
respectively. 


Culf 


NEW YORK, April 19.—-Bunker “C” 
fuel oil and some gasoline were priced 
higher at the Gulf during the week 
ended April 19, according to reports 
here and from the southwest. 

Low quotations reported for min. 80 
oct. (39 research) gasoline were up 
0.125¢e to 5.625c and 72-74 oct. material 
of 400 end point was reported up 0.125c 
to 5.25e. Cargoes of bunker “C” were 
reported 2.5c higher at $0.85 per bbl., 
and late in the week prices for Grade 
“Cc”, ships’ bunkers, were up 5c to 
$0.85, according to reports. Inquiries 
for two cargoes of min. 80 oct. gaso- 
line were reported, one for the first 
half and one for the last half of May. 
Two export inquiries also were re- 
ported, one for 80,000 bbls. of 60 oct., 
and one for 60,000 bbls. of 65 oct., both 
unleaded, for lifting 30 days after ac- 
ceptance. One refiner said he had 
turned down inquiries for a cargo of 
60 oct. unleaded for early May coast- 
wise lifting and a cargo of 68 oct. un- 
leaded on which 5.50c was offered. 

Inquiries for two 75,000-bbl. cargoes 
of Bunker “C”, one for May and one 
for prompt lifting coastwise, and one 
80,000-bbl. cargo of the same grade for 
coastwise lifting the last half of May, 
were reported. Also reported were an 
inquiry for 60000 bbls. of 41-43 w.w. 
kerosine for end of April, coastwise, 
and one for 75,000 bbls. of No. 2 fuel 
oil for coastwise lifting within 30 days 
after acceptance. 

Two open spot sales were reported 
during the week. Slackening of 
movement was ascribed in some quar- 
ters to scarcity of tankers. Reported 
sold were a 70,000-bbl. cargo of Bunker 
“Cc” at $0.85 for early May lifting, 
and a 5000-bbl. barge lot of 43-45 w.w. 
kerosine at 3.625c for immediate lift- 
ing. 
























REFINERY and SEABOARD PRICES 


In bulk lots by Motor Transport, Tank Car, Barge or Tanker as shown 


HOW PRICES ARE REPORTED— 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when 





Refinery and Seaboard prices in National Petroleum News are gathered by PLATT’S 


OILGRAM and are as published in the Monday issue of the 


OILGRAM 


PLATT’S OILGRAM is a reporting service issued in three identics al editions daily 


from News Bureaus at New York, Cleveland, and Tulsa, 


Okla. PLATT’S 


OIL- 


GRAM gathers and publishes what its publisher and representatives be lieve to be 
accurate news of sales, prices and current happenings affecting the oil industry 


and that will be of interest to its subscribers. 


As this information is usually private, 


OILGRAM reports it according to what it is able to obtain from sources deemed 


reliable. 

All information is supplied without guarantee as to its 
time of transmission or promptness of delivery. 

The subscriber receives this information for his private 
further distribution. 

Publisher reserves the right to change the extent 
information at any time. 


nature a 


Prices shown in the tables are quotations (meaning sellers 


prices), or actual sales prices, reported to OILGRAM by refiners for 


transactions, except as otherwise specified. 
Prices arrived at by discounts off a specified price or 


use 


“market date 


completeness 


and not for res 


nd form of showing 


accuracy 


ale or 


this 


general offers or posted 


“open 


spot” 


of shipment,” 


prices named in contracts or prices arrived at in accordance with any arrangement 


made prior to date of sale, are not for “open spot * transac 
not considered in making the price tables. Prices made t 
“Inter-refinery” transactions are also not considered except 
All prices are for 


‘immediate”’ 


tions 
o brokers 
as may be 


ind pric 
noted 


and therefore are 


es in 


shipment except in Gulf Coast bulk transactions 


less than three 


where shipment is generally to be made in ninety davs 


companies 


ure quoting.) 


Prices are FOB 


pipelines, or tanker terminals in districts designated. 





refineries 


Prices shown are for quantities in bulk such as tank car lots. motor transport lots 


or barge lots; and in cents per gallon: 


U.S. gallons; wax and petrolatums are in cents per pound 


or cargoes only are so designated. 


Prices do not include taxes or inspection fees 
the business day. 


heavy fuel oils are in dollars per barrel of sa 
Prices applying to barge 


Prices are published at the close of 


Mid-Western prices in the tables were gathered from refiners with offices located 


in Chicago and the surrounding territory. 
(Oklahoma) 


While the prices are quoted on a Group 
freight basis, this is in accordance with the custom of the oit industry 


which uses Group 3 as a price basis for the ease of comparing prices even when thi 


material originates in another refining district. 


Other refinery 


prices 


are g ive 


by and for the particular refining district where the material is made and from which 


it is shipped. 


When prices obtained by OILGRAM do not conform to these conditions the ex 
ception and the new conditions are noted in the news lead or in conjunction wit! 
the price table by footnote or otherwise, for the particular refinery or sales distri: 


involved. 


Crude oil 


and products covered by OILGRAM’S news 


and price service 


excep 


where noted, have been represented to the publisher as fully up to the custom ry 


trade specifications indicated and 


according to the generally accepted methods of 


test: and all crude oil and all products thereof as having been lawfully produced 


and transported. 


Any apparent error should be reported to the nearest OILGRAM or Nationa 


as no correction will 
Petroleum News 


Petroleum News office at once 


of the OILGRAM or National 


following 


be made 


its publicatic 


after the se 


cond issu 
rn 
























N ‘ , a ‘ ac M4 | . e . 
Summary of Daily Gasoline Prices (Apr. 15 to Apr. 21) 
Latest Prices 
U. S. Motor, (ASTM octane Monday, Friday, Phursday, Wednesday, Tuesday, 
80-82 octane Ethyl Apr. 21 _Apr. 18 _ Apr. 17 Apr. 16 Apr. 15 
are sia b- 0p 45a % ata » 50 6.125 >. 50 6.125 >. 50 6.125 5.50 6.125 5.50 6.12 
Mid-Western (Group 3 basis)... ... 6.00 (1 6.00 (1 6.00 (1 6.00 (1 6.00 (1 
N. Tex. (For shpt. to Tex. & N. M. dest'ns 6.00 (2 6.00 (2 6.00 (2 5 875- 6.00 §$ 875~ 6.00 
W. Tex. (For shpt. to Tex. & N. M. dest’ns 6.125 (1 6.12501 6.125 (1 6.123 (1 6.123 (1 
72-74 octane: - m a 
Oklahoma » OO ». bio >. 00 2.349 1.875-5 .375 (1 4.875- 5.25 1 875- 5.25 
Mid-Western (Group. 3 basis) aoe , 00 3.375 >. 00 5.375 > 00 5 375 5.00 5.25 5.00 5.25 
N. Tex. (For shpt. to Tex. & N. M. dest'ns >. 00 5.625 > 00 5.50 ¢ es75— 5 50 A 875- 5 50 1 875-5 40 
W. Tex. (For shpt. to Tex. & N. M. dest’ns ».00-5.125 (2 ». 00-5. 125 (2 ». 00-5 .125 (2 . 00-5. 125 (2 >. 00-5 . 125 (2 
63-66 octane: : = _ ‘ 
Oklahoma... ; ow 1.625-— 4.87 > 1 625 1 875 $50 1.875 +50 1 4.50 4 875 
Mid-Western (Group ‘3 basis) £50 4.875 £50 4.875 1.50 1.875 4.50 1! 1 50 4 875 
N. Tex. (For shpt. to Tex. & N. M. dest'ns 4.50 >. 29 150 9.125 £50 5.325 150 5 +50 5.125 
W. Tex. (For shpt. to Tex. & N. M. dest'as $.625(2 4.625(2 t.625 (2 1 625 1 62312 
60 octane & below: F : : - 
Oklahoma ; $.25 £50 $.25 £50 #.125- 4.50 1125- 4.50 $.125- 4.50 
Mid-Western (Group. 3 basi 1.25 — 4.50 1.10 1.50 10 1.50 1.10 1.50 1.10 1.50 
N. Tex. (For shpt. to Tex. & N. M. dest'ns 4.125- 4.75 4.125- 4.75 125-— 4.75 4.125- 4.75 8.19S— 4.75 
W. Tex. (For shpt. to Tex. & N. M. dest’ns $.125-4.25(2 4. 125-4.25 (2 #.125-4.25 (2 4.125-4.25 (2 +.125-4.25 (2 
Motor Gasoline, 72-74 octane (ASTM) 
New York harbor. 6.25 7.00 6.25 7.00 6.25 7.00 6.25 7.00 
New York harbor, barges 6.25 6.75 6.00 6.75 6.00 6.75 6 00 6.75 
Philadelphia district 6.25 — 6.375 6.00 — 6.375 6.00 — 6 375 6.00 — 6.37 
Baltimore district 6. 25-6 .375 (2 6.2 6. 25-6. 375 (2 6 25-6 375 (2 6 23-6 375.2 
Motor Gasoline: 
74-76 Octane: (L-3) - : id ; 
Bradford-Warren (Western Penna.) 6.25-6.50 (2 625-6 50(2 6.25-6.50 (2 6 23-6.50 (2 6.00-6.25 (2 
Other Districts (Western Penna.) 5.40 6.00 S. 73 6.00 5.75 6 00 5.75-6.09 5.73 6 00 
Gasoline—U. S. Motor (ASTM Octane) except where otherwise specified 
Prices Effective Apr. 21 Apr. 14 Prices Effective Apr. 21 Apr. 14 i - . Me % my . 
OKLAHOMA KANSAS (For Kansas destinations only Ke rosine, Gas & I uel Oils 
80-82 oct. Ethyl.... 5.50 — 6.125 5.50 — 6.125 80-82 oct. Ethyl 6.25 (1 6.001 Prices Effective Apr. 21 Apr. It 
Ta-16 OCt..... 2060 §.00 — 5.375 4.875- 5.25 72-74 oct 9.25 — 5.375 5.00 — 5.313 OKLAHOMA 
63-66 oct ... 4.625- 4.875 4.50 1.875 63-66 oct 1875- 5.00 $.625- 4.938 ae ess 
60 oct. & below.... 4.25 - 450 4.125- 4.50 60 oct. & below $.375- 4.625 4.25 - 4.563 ro ce sigpentyat ae aoe : ; a 
60-62 400 e.p.......4.125-4.375 (2 1.125 (2 cian" ult ers back. are A ae 
ARK. For shipment to Ark. & La 7 No. 1 P.W. 2s 1123 3°75 112 
MID-WESTERN (Group 3 basis 2-74 oct 00 : 87 A No. | straw 3.375-3.73 (2) 3.375-3.73 (2 
. or scenes 70-72 oct 875 7) No. 2 straw 2 275 2 @69- 2 29= 8 EO" 
9 . a acaaes oo > 875 ns ae >. did 2.0L a oO. 
7. Tacet. _ 5.00 — 5 '373 4.875- 5 3 60 oct. & below 1.5001 1375 (1 No. 2 dark 3.251 S251 
Sead ies rie 4 R72 a ee U.G.I. gas oil 3.2512 3952 
oo ma oe below... - 35 50, 10 30. WESTERN PENNA. (Motor gasoline No. 3 fuel 3.25 = 3.375 3.25 - 3.37 
; - x Bradford-\Warren No. 6 wo $0 TOU] $0 T0C1 
—45 : , , os - ) 6 = (9 14-16 fue $0 85 $0 90/2)$0 85 $0.90 
N. TEX. (For shpt. to Tex. & N.'M. dest’ns 74-76 oct. (L-3 Se Oy Le) See eels 
80-82 oct. Ethyl. a 6 00(2 5 875- 6.00 ike dinthinls MID-WESTERN Group 3 basis 
po ES eee 5.00 >.625 4.875-— 5.50 aa ae . - - =e 11-43 grav. w.w. 1.125 150 4.125- 4.50 
~ Gao Sa 4.50 - 5.23 4.50 - 5.123 24-76 oct. (L-3 ee meee 86 mone Saw 12-44 grav. w.w $25 - 4625 4.25 - 4.62 
60 oct. & below... . 6.125 1.75 4.125 4.75 ‘ 7- . . . . . Range Oil SBT . O75 (1 
- pe. ; ; CENTRAL MICHIGAN FOB Central Mich. re ~ pe newer 
9° a » ” 5 4 i. Pr oO 3. 7a . Ts ) 
60-62, 400 e.p...... 29-4. Tale b. 125-475 (2 finery group basis for shpt. within Mich.; shpts. may » 4 is Sa 1.00 bf — 4.0 
. o. 2 straw 3. 375 3.50 B. 375-— 3.50 
originate at plants outside Central group No 3 a ee: | ee Ages 
W.TEX. (Forshpt.to Tex. & N. M. dest'ns U.S. Motor: (Oct. L-3 No. 8 $0 a $0) $312) $0 "as $0 5 (3 
80 82 oct. Ethyl.. 6.125 (1 6.125 (1 72-74 oct 7.25 7 00 7.25 No. 6 $0.70 $0.75 (2)$0.65-$0. 70 (2 
2-74 oct 3 aes 5.0055 >) 5.00-5. 125 (2 67-69 oct 6 50 6 75 6 50 6 625 
63- 66 oct ag 1 2 4.625 (2 Str. run gasoline, ex N. TEX. For shpt. to Tex. & N. M. dest’ns 
60 oct. & below . oo 4.125-4.25 (2) 4.125-4.25 (2 cluding Detroit shpt 5.00 > 50 4.75 5.25 41-43 grav. w.w. 1 00 173 3 875 47 
agains age : si No. 1 PW. 3.875 (1 3 875 1 
CENT. W. TEX. (Prices to truck transports 5 uo quotations for statewide delivery ‘inet 
80 oct. & above ' ps ris sani" 00d and subject to exceptions for local price disturbances AMARILLO, TEX. (For shpt. to W. Okla. & Tex 
2-74 oct...... ear 5. 00(1 $875 (1 72-74 oct 7.50 7.375 differential territory 
67-69 oct 7 ir 4.5001 ‘.375 (1 ; 3 11-43 grav. w.w. 4.625-4.75 (2) 4.625-4.75 
2 oct. & below... 4.12501 1 Oocl CALIFORNIA U.S. Motor No. 1 straw 1 00/2 100 (2 
58-61 grav., 375-400 — . 
e } — . « KANSAS For Kansas destinations only 
e.p oO above 5.5 ) 6.50 é : ) 
AMARILLO, TEX. (For shpt. to W. Okla. & Tex . ,:P-» 65 oct. & above 2 = eae aa sky ee & 

a 7 : 54-58 grav.. for outside 41-43 grav. w.w. :.25 (1 1.251 
differential territory.) state shipment 1.73 -—-68.50 4.75 — 5:50 42-44 gravity w.w ¢.375- 4.625 4.375- 4.50 
60 oct. & below.... 4.625-4 75(2 4.625 (2 54-58 grav., for instate No. | p.w $.875-4.125 (2) 4.00-4.125 
60-62, 400 e.p... 4.875 (1 4.875 (1 shipment 1 50 >. 00 150 >. 00 No. 6 fuel $0 675- $0.80/2)$0.675-$0.70 
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REFINERY PRICES (Continued) 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 





Kerosine, Gas & Fuel Oil 


(Continued 


Prices Effective Apr. 21 


Apr. 14 


ARK. For shipment to Ark. and La. 
$1-43 grav. w.w.... 4.375 (1 
No. 1 : ie aie a 3.875 (1 
No. 2 ; rr 3.a00 (2 
No. 3 fuel 3.22 





Tractor fuel. for shpt 
to Ark. points only 150(1 ‘.23 Gi 


WESTERN PENNA. 


Bradford- Warren: 


45 grav. w.w ‘ 5.25 5.50 5.25 5.50 
16 grav. w.w 5.625(1 >. 625 (1 
No. 1 fuel 59.125- 5.50 5 .125- 5.50 
not” .. ; 5.00-5 .50(2) 5.125-5.50(2 
No.3 ” 5.50 (1 5.50 1 
36-40 gravity 4.75-5.25(2 5.25 I 


Other districts 





15 grav. w.w 5 
16 grav. w.w > 
17 grav. w.w - 
No. 1 fuel ‘ 1 
No.2 ” ue wil . A 
No 3 ” 1 
36-40 grav., Pittsburgh 
dist. prices excluded 4.50 4.625 4.50 — 4.625 
CENTRAL MICHIGAN (FOB Central Mich. re- 
finery group basis for shpt. within Mich.; shpts. may 
originate at plants outside Central group 
17-49 vravilty wow 5.50 5.75 5.50 a .20 
P.W. Distillate 5.50 5.50 
No. 3 gas oil, Straw 5.00 }. 25 5.00 | 
UG... gas oil 41.25 1.50 $.25 1.50 
Fuel Oils (Vis. at 100)- 
300-500 Vis 100 (2 3.75-4.00 (2 
100-300 Vis 1.375 (1 1.375 (1 


OHIO (S. O. Ohio quotations for statewide delivery 
Kerosine 9.875 9.875 

CALIFORNIA 

10-43 grav. w.w 150 6.00 150 6 00 


San Joaquin Valley 
Heavy fuel $0 575 $0.65 $0.575-$0.65 
Light fuel $0.65 -$0.75 $0 65 -$0.75 
Diesel fuel 3.00 1.00 3.00 1.00 
Stove dist . 3.00 1.00 3.00 5.00 


Los Angeles 


Heavy fuel $0 575 $0 65 $9 


575-$0 65 


Light fuel $0 65 -$0.75 $0.65 -$0.75 
Diesel fuel 2. ae 100 3.20 1.00 
Stove dist 2.75 1.00 2.75 1.00 
San Francisco 
Heavy fuel $0 80 $0. 80 
Light fuel - $0 90 $0.90 
Diesel fuel wlkate eke 1.50 1.50 
Stove dist... ~~ 5.50 5.50 


Vole: All above heavy fuels meet Pacific specifica- 
tien 400; light fuel, spec. 300; Diesel fuels, spec. 200; 
ind stove distillate, spec. 100 


Lubricating Oils 
WESTERN PENNA. 
Prices were given by Penna. refiners as their quota 
tions to jobbers & compounders only. Neutral prices 


were reported by refiners as for lanited sale to their 
regular customers only 





\ sCOUS Neutrals No F 
200 Vis 180 at 100 
0 p.t 28.50 (1 27.50 (1 
10 pt 27.50 (1 26.501 
5 p.t 26 50 (1 25.50 (1 
25 p.t , 24.00-25.00 24.00 —25.00 
150 Vis. (143 at 100) 400-405 fl. 
0 p.t 26 5001 25 .50 (1 
10 p.t 25.5001 24.5001 
15 p.t 24.5001 23.50 (1 
25 p.t 22.00 -23.00 22.00 -—23.00 
( tinder Stocks 
Bert. stk 145-155 vis. at 210°, 540-550 fl., No. 8 col. 
10 p.t 18.5001 18.501 
1 pt 17.50 (1 17.50 (1 
25 p.t 16.00 -17.00 16.00 -17.00 
600 S.R. filterable 9 50 -11.00 9 50 -11.00 
OSKR Let 9 50 -13.00 9 00 13.00 
O00H .. 10.00 —-10.50 10.00 
650! 11 00 -12.00 11.00 -12 00 
MID-CONTINENT F.o.b. Tulsa 
Neutral Oils Vis. at 100° F.0 to 10 PLP 
Pale Oils 
Vis. Color 
60-8 No. 2 5.50 5.73 5.50 5.75 
86-L10—No, 2 5.50 6.25 5.50 6.25 
0—No. 3 8.00 —-10.25 8.00 -10.25 
No. 3 9 00 -10.50 9.00 -10.50 
No. 3 9 00 -11.00 9 00 -11.00 
0—No. 3 10 50 -12.00 10.50 -12.00 
No. 3 11.00 -13.75 11.00 -13.75 
No. 3 12.00 -14.25 12.00 -14.25 








| 


Lubricating Oils (Cont’d) 


Prices Effective Apr. 21 Apr. 14 
Red Oils: 

180— No. 5 9 0011 9 00 (1 
200—No. 5 9 00-11. 00(2) 9.00-11.00 (2 
"80 No. 5 ‘ 12.50 (1 12.50 (1 
300—No. 5 ee . 11.50 -13.00 11.50 -13.00 


Note: Viscous Neutrals, 15-25 p.p. generally are 


quoted 0.5¢ under 0-10 p.p. oils. Non-viscous oils, 


15-25 p.p., generally are quoted 0.25c under 0-10 
p.p oils 
sright Stock—Vis. at 210 
200 Vis. D 19 00 (1 19.00 1 
150-160 Vis. D 
# to 10 p.p 14.50 -16.00) 14.50 -16.00 
10 to 25 p.p 14.00 -15.50 14.00 -15.50 
25 to 40 p.p 13. 50-15.00 (2)13 50-15. 00 (2 
150-160 vis. I 13.50 -15.00 13.50 -15.00 
120 Vis. D 
0 to 10 p.p 13.50 -15.25 13.50 -15.25 
600 SR. Dark Green.. 7.00 (2 7.00 (2 
600 SR. Olive Green 8.00 9 50 8.00 9 50 
631 S.R 12 0001 12 0001 
Black Oil 100-5. 50(2) 4.00-5.50(2 


SOUTILT TEXAS Neutral Oils 
Vis. Color 
Pale Oils Vis. at 100°F 
100 No. 14-2% 9.25 9.50 9.25 9» 50 
200 No. 2-3 7.29 7.20 
300 No. 2-3 4.88 7.75 
500 No. 244-3 % 8 50 8.50 
750 No. 3-4 &%.75 8.75 
1200 No .3-4 8 875 8% 875 
2000 No. 4 9 00 9 00 
Red Oils 
100 No. 5-6 5. 25-5 .50(2 5 .25-5 .50 (2 
200 No. 5-6 7.25 7.29 
300 No. 5-6 2.20 4.40 
500 No. 5-6 ; 8.50 8.50 
750 No. 5-6 : 8.75 8.75 
1200 No. 5-6 8% 875 8.875 
2000 No. 5-6 9 00 9 00 
CHICAGO (From Mid-Continent p.l. crude.) 
Neutral Oils Vis. at 100° F. 0 to 10 p.p 
Pale Oils 
Vis. Color 
60-85-—No. 2 7.202 7.201 
86-110—No. 2 7.25 (1 7.25 (1 
150—No. 3 9 00 (1 9 0011 
180—No. 3 10.0001 10.00 (1 
200—No. 3 10.00 (1 10. 0041 
250—No. 3 1.5001 1.501 
Red Oils: 
180—No. 5 10 0001 10.00 (1 
200—No. 5 10.00 (1 10.0001 
250—No. 5 1 001 1.001 
280—No. 5 12 0001 12 0001 
300—No. 5 12.50 (1 12.50 (1 
Note: Viscous oils, 15 to 30 p.p. are quoted 0.5¢ 
lower: 60-85 and 86-110 No. 2 non-viscous oils. 15 


to 30 p.p., 0.25e lower 


Unfiltered Steam Refined: (Viscosity at 210 


140 ‘ 8.75 (1 8.75 (1 
160 9 5001 9 5001 
200 10 5001 10.5001 
Bright stocks, 160 vis. at 210, No. 8 color: 

0 to 10 p.p 16 00 (1 16 0001 

15 to 25 p.p 15 5001 15.5001 

30 to 40 p.p 14.5001 14.5001 
E. filtered Cyl. Stock 12.50 (1 iS .38 

Note: To obtain prices delivered in Chicago, add 


0.25¢ per gal 


Natural Gasoline 


Group 3 & 
freight 
in any 


treckenridge prices are to blenders on 
basis shown below Shipments may originate 
Mid-Continent manufacturing district 


FOB GROUP 3 


Grade 26-70 3.00 (Sales 2.875 (Sales 
FOB BRECKENRIDGE 
Grade 26-70 cena: “ae oe ee 2.50 (Otns 


CALIFORNIA 


- o- 
Bo, doll 


FOB plants in Los Angeles basin 
375 e Pp for 
blending 7 za ¢.375-— 4.625 4.375-— 4.025 


Naphtha and Solvent 


Prices Effective Apr. 21 Apr. 14 
FOB Group 3 

Stoddard solvent. . . ».875- 6.25 9. 875- 6.25 
Cleaners’ naphtha 6.375-— 6.75 6.375- 6.75 
V. M. & P. naphtha 6.375—- 6.75 6.375-— 6.75 
Mineral spirits ceeee ».379 5.22 2.370 5.¢o 
Rubber solvent : 6.375-— 6.75 6.375—- 6.75 
Lacquer diluent . 6.625- 7.75 6.625-— 7.75 
Benzol Diluent . 7.875- 8.75 7.875- 8.75 
WESTERN PENNA 

Untreated naphtha 5.75 — 6.00 5.50 - 6.00 
Stoddard solvent 6 00 6.z> 6 00 6.25 
OHIO (SO. Ohio quotations for statewide delivery 
V.M.&P. naphtha, D.C. naphtha, Special Varnotene, 


Varnolene & Sohio 


solvent 8.75 8 75 
Rubber solvent $25 8 25 


White Crude Scale 


WESTERN PENNA Bhls. C.L., N.Y 

122-124 A.m.p 3.25 , 50 8.25 8.50 
124-126 A.m.p 3.25 $50 8.25 $50 
OKLAHOMA Bhls. or burlap bags, C.1 

124-6 AMP $375 (1 $.375 (1 
131-3 AMP 50 l 5001 
CHICAGO FOB Chicago district: refinery of one 


refiner, in bags or slabs loose, carloads. Melting points 
are EMP (ASTM) methods: add 3° F. to convert into 
AMP 
Fully refined 
122-124 (bags only » 60 » 60 
125-127 5 60 > 60 
127-129 5.85 5.85 
130-132 6 15 6015 
132-13 6 10 6 Ww 
135-137 7.15 1.40 
Petrolat ; 
etroiatums 
WESTERN PENNA. (Bbls., carloads; tank cars 
0.5e per Ib. less.) 
Snow White > 6.375 5.375 ». 375 
Lily White 1 >. 375 1.625 9.375 
Cream White 5 1.375 3.875- 4.375 
Light Amber 2 8.50 2. 875- 3.50 
Amber 2 8.125 2.625- 3.125 
Red 2 5.00 > 375- 3.00 





Group 3 Freight Rates 





lo Division Headquarters Points of 
Standard Oil Co. of Indiana 








Gasol Distillate-Gas 

Kerosi Oil-Fuel Oil 

Cents Cents Cents Cents 

per per gal. per per gal. 

Cw. 6.6 Ibs. Cwt. 7.4 Ibs. 
Chicago, Hl 10 2.640 2.368 
Decatur, Ill 39 2 2.294 
Joliet, Tl 40 2 2.368 
Peoria, Il 39 2 2.294 
Ouiney, 1 36 21 2.146 
Indianapolis, Ind 8 3 2.886 
Evansville, Ind 16 3 2.738 
South Bend, Ind 19 3 FS 108 

Detroit, Mich . ot 1 3.77 
Grand Rapids, Mich 58.5 3 **3 700 
Saginaw, Mich 66 1 3.922 
Green Bay, Wis 51 3 3.034 
Milwaukee, Wis 5 2 3.453 
LaCrosse, Wis 16 3 2.738 
Minneapolis-St. Paul A6 3 2.738 
Duluth, Minn 22 3 3.071 
Mankato, Minn 16 3 2.738 
Des Moines, la 36 , Be | 2.146 
Davenport, la 9 2.5 2.294 
Mason City, la 42 2 2.479 
St. Louis, Mo 3 2 1.961 
Kansas City, Mo 28 l 1.665 
St Joseph, Mo 2h l 1.665 
Fargo, N ) 65 1 3.737 
Minot, N. D 83 5 1.921 
Huron, S. D a3 3 3.145 

Wichita 

From Ponca City 7.5 *0.495 7.5 70.835 
From Tulsa 12.5 *0.825 122.5 10.925 
From Cushing . il *0.726 il 10.814 


*This rate also includes distillate rate at 6.6 Ibs 
per gal ; 
**This rate applies only to residual fuel and gas oil 
+This rate is exclusive of distillate which is based 
on 6.6 Ibs. per al. from Ponca City, Tulsa and Cushing, 
Okla.. to Wichita. Includes only gas oil and fuel oil 
NOTE: There is no Group 3 rate to Wichita, Kans 


















































SEABOARD PRICES EXPORT AND COASTWISE 


(NOTE—Parenthetical figures after prices indicate number of companies quoting when less than three companies are quoting.) 








(Prices are of refiners, 


District: 
Y. Harb. 


N. Y. Harb., 


Albany... . 


Philadelphia 


Baltimore. 
Norfolk. . . 
Wilmington 
Charleston 
Savannah 
Jac ksonville 
Miami. . 
Tampa. . 
Pensacola 
Mobile. . 
Portland. 
Boston 
Providence 


N. Y. Harb 


N. Y. Harb., 


Albany... 


Philadelphia 
Saltimore. . . 


Norfolk 


Wilmington... 
Charleston. . . 


Savannah 
Jacksonville 
Miami 
Tampa... 
Pensacola 
Mobile. . . 
Portland 
Boston. . 
Providence 


N. Y. Harbor 


Albany... 


Philadelphia 


Baltimore 
Norfolk 
Charleston. 
Savannah 
Jacksonville 


Tampa..... 


Portland. . . 
Boston. .... 
Providence 


New York 


(Penna. Products in 


Prices Effective 


Bright stock: 


Light, 25 p.t. 


Neutral oil: 


150 3 color, 25 p.t. 
600 s.r., untilt. ; 
650 s.r., unfit... 


600 fl. s.r... 
630 f1., s.r 


KEROSINE 
and /or 
NO. 1 FUEL 
5.00 
1.90 





Bunker C Fuel 
Ships’ bunkers 
(Ex Lighterage) 


$1 
$1 


$1 


Apr. : 


26.5 


29 
19 


19.5 
20 
21 


Wax 


(Melting points are AMP, 


Export prices FAS c.1. 
c.l. Seale solid; 





Prices Effective Apr. 21 


te 
wt 


Peporurertedy 
on 


towtototots 
eye eye Oot G8 


Atlantic Coast 


FOB their refineries & their tanker terminals. 
FOB their terminals)—Prices Effective Apr. 21 


MOTOR GASOLINE 


Min. 80 Oct. 
°39 Research 


Lead) 


Diesel Oil 
Ships’ bunkers 
(Ix Lighterage 


RA 


Export Lubes 
bbls. FAS New York) 


Apr. 14 
26.50 (1 


29.00 (1) 
19.00 (1 
19.50 (1 
20.00 (1 
21.00 (1 


3° higher than EMP. 
Domestic prices FOB, in bags, 
fully refined slabs.) 


4 mM. ¥. 
; Domestic Export 
Crude Seale: 
124-6 Yellow 3.25 0 
122-4 White 3.25-3.50 
124-6 White 3.25-3.50 
Fully Refined 
123-5 >. 5.60(2 
e 5.60 
5.60 
5.85 
6.15 
6.40 
108. i i White ands wax (tight bbls. | ee ee 


2 ce. 72-74 Oct 
ASTM 
7.50 6.235 7.00 
7.50 6.25 6.75 
20 
4.48 6.25 6.375 
6:75 6.25-6.375 (2 
4.20 6.00 6.25 
(ee 6.00-—6. 25 (2 
7.00 6.25 (1 
7.00 6.00 (1 
7.00 5.75 (1 
00 (2 
7.00 2.75 (1 
0 1 
50 (2 
7.90 
6.7% 7.50 
7. 35-7 .50 (2 
FUEL OILS 
No. 2 No. 3 No. 5 
1.50 + 70 1.50 70 $1.65 
1.50 + 60 1.50 + 60 
+ 90 1.90 (2 $1.95 (1 
1.50 1.75 1.50 75 $1.37 -$1 
1.50 6.75 1.50 75 $1.47 (1 
1.50 $.50 (2 
1.50 
4.50 (2 
$.50(2 
4.50 +.50(1 
1.50 
1.90 1.90 (2 $1 9501 
+. 80 +. 80 (2 $1.65 (2 
+. 80 +. 80 $1.60 -$1 


Diesel Oil 
Shore Plants 





65 


& of tanker terming! operators, 


68-70 Oct. 


(AS TM) 


6.25 6.50 


50 
50 (2 
875-6.00 (1 
875-6.00 (1 


6.75 (1 
No. 6 
$1.35 
$1.55(1 
25 —$1.35 
25 -$1.35 
Si .35:(2 
$1.30(2 
$1.30 (1 
$1. 3001 
$1.25 (1 
35 —-$1.55 
$1.35 
$1.35 


Gas House 
Gas Oil 


28-34 Gravity 





Quotations 


Pacific Export 


at seaboard, Los 


except where otherwise noted.) 


Prices Effective Apr. 21 


375 e.p. blend, 
390 e.p. blend, 


68 oct. >. 3460 


390 e.p. blend, 66 oct. 5.25 
400 e.p. blend, 65 oct. 

min. 5.125 
S. Motor, under 

65 octane. 5.00 
3840 grav. w.w. kero., 

150 fire point 1.50 

41-43 grav., w.w. kero. 4.75 

14 grav., w.w. kero 5.00 


Diesel fuel, 24 & above $1.25 $1 
Diesel fuel, under 24 $1.15 -$1 


30-34 grav. diesel (gas 


oil) Pac. Spec. 200 $1.25 -$l 


Grade C fuel, Pac. 


Spec. 400 


In Ship's Bunkers, or deep 


Diesel fuel, 
200 


Grade C fuel, 


Spec. 400 


$0.65 -$0 


’ac. Spec. 


Pac. 


70 oct. 5.625- 6.2 


tank lots: 


$1.35 -$1 


$0.70 —$0 


$1.95 4 70-4.80 (2 4.80 (2 

$2.1501 4.90 (1 5.10 (1 

$1.85 

$1.85 1.25 (1 4.25 (1) 

$1.85 4.25 (1 4.25 (1 

$1.85 $.25 (1 4.25 (1) 

$1.785 (1 

785-$1.89 

785-$1.89 

$2.05 1.90 (1 5.00 1 

$1.95 1.80 (2 1.90 (2 

$1.95 1.801 1.901 

Naphtha 

Prices Effective V.M.&P. Mineral 
Apr. 21 Naphtha Spirits 
Baltimore 9.50 (2 8.00 — 8.50 
New York Harbor 9.50 8.50 
Philadelphia district 10.00 (2) 8.00 — 9.00 
Boston 9.00 (2) 8.75 - 9.25 
Providence 9.00 (1 8.75 (2 


cargo lots, 


Apr. 14 
>.625-— 6.25 
9.50 D.40 
5.20 5.50 
§.125- 5.25 
4.75 5.00 
1.50 >. 00 
5.73 >. 00 
5.00 >. 50 

$1.25 -$1.30 
$1.15 -$1.25 
$1.25 -$1.35 
$0 > $0.75 


$1.35 -$1.45 
$0.70 -$0.75 





Pacific Export (Cont'd) 


Prices Effective Apr. 21 
Cased Goods: (Per case 
U. S. Motor.... . $1.35 -$1.45 
375-400 e mys blend, 

65 oct. above $1.50 —-$1.60 
100 e.p. blend. under 

65 oct $1.40 -$1.50 
40-43 grav. w.w. kero., 


150 fire point $1.30 —-$1.40 
Kero., p.w . $1.25 -$1.35 


Tanker Rates 


Apr. 14 

35 —$1.45 
.90 -$1L_60 
10 -$1.50 
30 —$1.40 
23 —$1.35 


Approximate rates. Cents per bbl 


Gulf-N Atlantic: Last 
not E. of N.Y. Paid 
Hvy. Crude & Fuel (10 to 

19.9 gravity ai 57 
Light Crude, (30) grav 

or Lighter ie a0 
Gasoline 50 
Kerosine 53 
No. 2 Fuel 57 


Gulf Coast 


Owners 
Ask 


Prices for sales made or firm offers reliably reported 
for sales pending in cargoes FOB ship at Gulf, for 
minimum of 20,000 bbls. Prices are by refiners only 


to other refiners, export agents, or to large 
terminal operators at the customary trade 


tions noted.) 


Prices Effective Apr. 21 


Motor Gasoline Domestic 


Min. 80 oct. °39 Research, max. 2cc 
lead ee e 
60-62. Gravity, Max. 400 e.p. 
72-74 oct. leaded (ASTM 
70 oct. unleaded - 
68 oct. “ 
65 oct 
60 oct 
41-43 w.w. kerosine. 
No. 2 fuel < er 
Gas Oil—Less than \% of 1% sulfur. 
Below 43 diesel inde x 
43-47 
48-52 
53-57 rs 
58 & above diesel index 
Diesel Oil, ied bunkers ex-lig shterage) 
Bunker C 
Bunker C. cargoes 
Motor Gasoline Export 
60-62 Gravity. Max. 400 e.p. 


72-74 oct. leaded ( AST M) 
70 oct. unles aded 

68 oct. 

65 oct. 

60 oct. " 


61-63 Gravity, Max. 390 e.p. 
72-74 oct. leaded ( AST M) 
60 oct. unleaded 

64-66 Gravity, Max. 375 e.p. 
72-74 oct. leaded (ASTM 
60 oct. unleaded ss 
11-43 w.w. kerosine 


Gas Oil—Less than \% of 1% sulfur. 
Below 43 die se sl index 
43- 4 
48-52 
53-37 os . 


58 & above diesel index 


MID-CONTINENT LUBES 





wwe st 
‘ wit 


oii 


puugu 


WAwwww 


tanker 
specifica 


625-— 6.00 


5 5:75 
5 75 
5.62 
§ .25 
9.12 
3.40 
3.50 
125-— 3.25 
125-— 3.25 
125- 3.37 
25 3.50 
3.625 
55 -$1.50 
85 —$0.90 
85 —-$0.90 
25 5.75 
50 5.75 
50 5.62 
00 5.25 
875- 5.12 
>. 50 
> 50 
375- 3.75 
125-— 3.2: 
125- 3.25 
125- 3.37 
25 3.50 
3.625 


(At Gulf; in packages, FAS.; in bulk FOB terminals 


Apr. 


New 
Steel Drums 
200 vis. D. 210 brt. 
stock ; 26. 00-26. 30 (2 
150 vis. D 210 brt. 


stock 0-10 p.p. 22 .00-—22 .30 (2 


10-25 p.p 91.80 (1) 
100 vis. D 210 brt. 

stock 0-10 p.p.. . - 21.80 (1 

10-25 p.p. 23-3 (3) 
200 vis. No. 3 col. neutral: 

0-10 p.p. ‘ 17.00 (1) 


SOUTH TEXAS LUBES 
t. 0, blk exprt. shp., FOB terminals 


Vis. at 100°, c. 


Unfiltered Pale Oils: Apr. 21 
Vis. Color 

100 No. 3 . 6.00 (2 
200 No. 3 avd 7.50 (2 
300 No. 3 ‘ 8.00(2 
500 No. 3% 9 00 (2 
750 No. 4 7 9 50(2 
1200 No. 4.. ‘ : 10. 00(2 
2000 No. 4 10.25 (1 
Red Oils: 
Vis. Color 

100 No. 5-6... 6 0061 
200 No. 5-6... P 7.50(2 
300 No. 5-6.. ; 8.00(2 
500 No, 5-6.. 9 00 (2 
750 No. 5-6.. 9 50 (2 
1200 No. 5-6..... 10.00 (2 
2000 No. 5-6......... 10.25 (2 


21 


Bulk 
20.30 (2 


16.30 (2 
15.80 (1 


Apr. 14 


6.00 
7.50 
8.00 
9.00 
9.50 
10.00 
10.25 


mtototototsoto 


6.00 
7.50 
8.00 
9.00 
9.50 
10.00 
10.25 


totototueNwtoe 





(a) 0.4c discount generally given for slabs loose. 
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TANK WAGON PRICES 


ommercial or consumer tank car, tank wagon, dealer, and service station prices for gasoline do not include taxes; they do, however, include inspection fees as shown in general 


votnole 


Gasoline tares, shown in separate column, include 1.5¢ federal, and state tares; also city and county tares as indicated in footnotes. 


Kerosine tank wagon prices also 


do not include tazes; kerosine tares where levied are indicated in footnotes. Dealer discounts are shown in footnoles. These prices in effect Apr. 21, 1941 as posted by principal 


marketing companies at their headquarters offices, but subject to later correction. 





S. O. New Jersey 


Esso (Regular Grade) 


Consumer Gaso- Kero- 


Tank Dealer line sine 
Car T.W. Taxes T.W. 
Atlantic City, N. J am 83 £5 7.6 

Newark, N. J 7.1 8.3 1.5 7.6 
Annapolis, Md 7.00 8.85 5.5 9.5 
Baltimore, Md 6.75 3.25 §&.§ 8 
Cumberland, Md 8.15 965 5.5 10 
Washington, D. C. 7 8.5 3.5 9 
Danville, Va. 7.95 10.45 6.5 9 75 
Norfolk, Va 6.75 9.25 6.5 9.5 
Petersburg, Va 7.05 9.53 6.5 4.5 
Richmond, Va 7.05 955 6.5 10.5 
Roanoke, Va 8.25 10.75 6.5 10 
Charleston, W. Va. 7.55 10.05 6.5 11.5 
Parkersburg, W. Va 6.85 9.35 6.5 11.2 
Wheeling, W. Va 7.85 8.9 65 11.8 
Charlotte, N. C. 8.9 9 7.5 10.1 
Hickory 9.45 10.95 7.5 10 
Mt. Airy, N. C ‘ 9.3 8.5 1.0 8.7 
Raleigh, N.C 8.65 9.5 7.2 10 
Salisbury, N.C ; 8.95 8 7.0 4 
Charleston, S. C. 6.75 9.25 7.5 
Columbia, S. C. ; 7.6 10.1 7.3 
Spartanburg, S. C i 8.3 10.8 7.5 


Mineral Spirits V.M.&P. 
TW T 





Newark, N. J 10.5 14.5 
Baltimore, Md : 15 
Washington, D. C. 15 

Fuel Oils—T.W. No. 1 No.2 No. 3 
Atlantic City, N. J 7.6 6 7 6.7 
Newark 7.6 6.7 6.7 
Annapolis Md 7 
saltimore 7 6.5 6 
Washington, D.C 7.6 6.75 6.75 
Norfolk, Va 7.25 6 6.25 
Petersburg 4.2 6 
Richmond 7.3 6 6.5 
Charlotte, N.C 9.1 7 
Hickory 7.5 
Raleigh 9 7.6 
Charleston, S. C 6.6 
Columbia 7.6 
Spartanburg 8.3 


“Effective April 10, °41, minimum retail resale 
om of 11.4ce posted thru New Jersey 
discounts 

Esso gasoline—to undivided dealers, 0.5c off dealer 
t.w. price, thru territory, except New Jersey. While 
ibove posted prices continue at Atlantic City and 
Newark, dealers will pay net price of 8.le per gal. for 
Esso; dealers having pumps marked only Esso, Esso 
Extra and Standard White gasoline will pay 7.6c per 
gal. for Esso 

Kerosene—\c off t.w. price for 25 gals. or more, 
under contract thru territory (Baltimore city contract 
not necessary) except no discount in state of New 
Jersey 

Naphthas—To buyers taking following quantities 
it one time: Newark, 2c per gal. on 200 gals. or more, 
less than 200 gals. 0.5c higher price: Baltimore, 2c off 
on 25 to 100 gals. and 3c on over 100 gals.; Washington, 

off to contract buyers. 


Socony-Vacuum Oil Co., Ine. 


Socony Mobilgas (Regular Grade) 


Com. Undiv. Gaso- 
Com. Cons. Dtr. line 
Ti. F.8. TW. Tones 
New York City 


Manhattan & Bronx. . 4.2 ee 1.2 5 
Kings & Queens... 7.9 7.2 7.9 *5.5 
Ric hmond 7.9 7.2 8 5.5 
Albany, N. Y 8.4 8.1 8.6 5.5 
Binghamton, N. Y 8.8 8.5 9 5.5 
Buffalo, N.Y 8 i 8.2 $.5 
Jamestown, N. Y 8 y Fy i 8.2 5.5 
Mt. Vernon, N. Y Ae 7.4 7.9 5.5 
Plattsburg, N. ¥ 9.4 9.1 9 6 5.5 
Rochester, N. Y 8.7 8.4 8.9 >.> 
Syracuse, N. ¥ 8.5 8.2 8.7 5.5 
Bridgeport, Conn 8.5 8.2 8.7 5 
Danbury, Conn 9 8.7 9.2 1.5 
Hartford, Conn 8.8 8.5 9 1.5 
vew Haven, Conn 8.5 8.2 8.7 5 
ngor, Me 8.4 8.1 94 5.3 
wtland, Me 8 Pe 9 >. 
ston, Mass 7.6 7 8.2 - 
neord, N. H 9.9 9 6 10.1 5.5 
caster, N. H 10.5 10.2 10.7 >.5 
lanchester, N. H 9.1 2 9 o.. 
vidence, R. I 7.6 7.6 8.7 5 
rlington, Vt 9 4 9 1 9 6 5.5 
tland, Vt 9.5 9.2 7.6 5.9 


Mineral Spirits V.M.&.P. 
7. 


, em 
Talo, N.Y 9 8 10.5 
yew York City 9 10 
hester, N. ¥ 10.7 114 
cuse, N. ¥ 11.5 
ton, Mass 11 1} 
igeport, Conn 11.5 12 
tlord, Conn 11 11.5 
vidence, R. I. 1] 12 


Mobil- Mobil- 
Kero- fuel heat 
sine Diesel Fuel 
Yard TW TC TW Yard TW 
New York 
Manhat'n & Bronx Fe 6.9 6.5 
Kings & Queens 5.2. 7.7 6.9 4.9 6.5 
Richmond Die 8.0 6.9 5.3 6.3 
Albany >. 4.4 3.2 7.4 6.2 68 
Binghamton 7 9 6.5 ¢& 
Buffalo 6.3 4 SF. te Ss 2.8 
Jamestown 5.9 8 5.9 7 
Mt. Vernon 5.4 7.9 7.1 $.1 6.7 
Plattsburg 6 { 5.2 2 
Rochester 6 6 8.6 6 4.2 
Syracuse 6.5 8.5 6.3.9.7 
Conn 
Bridgeport 5.3 7.3 5.2 6.2 
Danbury 6 8.6 5.6 6.7 
Hartford 2.2 7 69 4.9 6.5 
New Haven 2 2 8 6.3 
Maine 
Bangor 5.8 8 $5.8 7 
Portland © 7.2 6.3 7.3 33 684 
Mass.: 
Boston 53 7.7 §:2 7.2 8:2 68 
Concord 6.3 8.3 6.3 7.8 
Lancaster 7.4 9.4 7.3 8.8 
Manchester 6.4 8.7 6 7.2 
RK : 
Providence Se 2.2 32 Fe 32 Oa 
Vermont 
Burlington 6 8 5.6 7 
Rutland 6.2 8.2 &.8 7.3 


*Plus 2% city sales tax computed at time of each sale 

tPrices apply to consumers only in quantities over 
1000 gals. annually; for quantities under 1000 gals. 
annually, add 0.5c per gal. 

Discounts: Diesel —On t.w. deliveries, 0.5c¢ for at 
least 400 gals.; le for full tank truck 


Atlantic Refining 
Atlantic White Flash Gasoline (Regular Grade) 


Commer- Gaso- Kere- 


cial Dealer line sine 

14 T.6. Tenses T.0. 
Philadelphia, Pa 7.5 8.5 5.5 95 
Pittsburgh 8 95 5.5 10.5 
Allentown 8 9.5 $.5 10.5 
Erie 8 9.5 5. 10 
Scranton 8 9.5 5.5 10.5 
Altoona 8 9.5 5.5 10.5 
Emporium 8 9.5 $.5 10.5 
Indiana 8 9.5 5.5 10.5 
Uniontown 8 9.5 5.5 10.5 
Harrisburg 8 9.5 5.5 10.5 
Williamsport 8 9.5 5.35 10 
Dover, Del 9 $5.5 10.5 
Wilmington, Del 8.5 5.5 10 
Boston, Mass 8.7 15 oe 
Springfield, Mass 9.5 5 8.6 
Worcester, Mass 9.3 8.5 : Pe 
Fall River, Mass 9 2 1.5 8.3 
Hartford, Conn 9.5 5 8 
New Haven, Conn 9.2 5 8.4 
Providence, R. I 9.2 5 8.3 
Atlantic City, N. J 8.1 5 7.6 
Camden, N. J 8.1 ..5 7.6 
Trenton, N. J 8.1 4.5 7.6 
Annapolis, Md 8.85 5.5 8 
Baltimore, Md 8.25 5.5 7 
Hagerstown, Md 9 35 5.5 7.6 
Richmond, Va 9.55 6.5 9.5 
Wilmington. N.C 9.35 7.5 9 
Brunswick, Ga 9 7.8 *9 
Jacksonville, Fla 8.5 8.5 10 

Mineral Spirits V.M.&P. 
9 T.W.t 
Philadelphia, Pa 12 14.5 
Lancaster, Pa 13.6 16 
Pittsburgh, Pa 14.5 14.5 
Fuel Oils—T.W. 

1 2 3 5 6 
Phila., Pa 7.5 65 65 125 3.50 
Allentown, Pa 8.5 7 7 
Wilmington, Del 8.00 65 6.5 
Springfield, Viass 8 6 69 69 


Worcester, Mass 
Hartford, Conn 8 65 65 


- = - - 9 


*Does not include le Georgia kerosine tax 
tMineral Spirits prices also apply te Stoddard 
Solvent; V.M.&P. prices also apply to Light Cleaners 
Naphtha 
Discounts: 

Gasoline—to undivided dealers, 0.5c off dealer 
t.w., except Georgia & Florida dealer t.w. and un 
divided dealer t.w. prices are same. 

Kerosine—Thru Penna. & Delaware, 2c off t.w. 
price en t.w. deliveries of 25 gals. or more at one time 

Naphthas—Philadelphia, 200 gals. or more at one 
time, 2c off, Lancaster, contract buyers taking 1000 
gals. or more per year, one drum up, 2c off; non-contract 
buyers, 200 gals. or more at one time, 2c off. Pitts- 


burgh, 500 gals. or more at one time, 2c off 





S. O. Ohiott 


*Sohio X-70 Gasoline 
(Regular Grade) 


Con- **Re- Gaso- |Kero- 
sumer sel- line sine 
‘ lers [{S.S. Taxes T.W. 
Ohio, Statewide 11 9 i2.5 5.5 8.5 
Akron 11 8 10 5.5 8.5 
Cincinnati 11 8 15 5.5 8.5 
Cleveland 11 8.5 11.5 5.5 +5 
Columbus il 8.5 11.5 5.5 8 5 
Dayton 11 7.5 10 5.5 8.5 
Marietta il 8.25 11 5.5 8 
Portsmouth il 85 14.5 5.5 85 
Toledo ll 8 10.5 >.> 8.5 
Youngstown 11 8.5 11.5 5.5 t 


Aviation Gasoline—Statewiue 


Consumer Gasoline 





awe Taxes 
Sohio Aviation 14.5 5.5 
Esso Ethyl Aviation 74 Oct is.5 5.5 
Esso Ethyl Aviation 80 Oct 16.5 5.5 
Ksso Ethyl Aviation 87 Oct 17.5 5.5 
Esso Ethyl Aviation 90 Oct 17.5 5.5 
Esso Ethyl Aviation 100 Oct 24.5 5.5 
tNaphthas—T.W. 
State- Lucas 
wide County 
S. R. Solvent 12.75 12.75 
D.C. Naphtha 13.25 13 
V.M.&P. Naphtha 13.25 13 
Varnolene 13.25 13 
Sohio Solvent 13.25 13 
Fuel Oils—T.W. No. 1 No. 2 No. 3 No. 4 
Ohio, Statewide ; 7.5 7.5 7 
Cleveland ag 9.5 9.5 9.0 6.75 


*Renown (third-grade) prices are same as X-70 
unless otherwise noted. 

**Except authorized agents. 

tKerosine prices are ex lc state tax. 
prices are ex 1.5c federal & 4c state tax. 

{Prices at company-operated stations. 

ttStatewide prices are subject to exceptions other 
than those shown. 
Discounts 

Esso aviation—on contract to hangar operators 
and resellers, 2c off consumer t.w 

Fuel Oils—Statewide prices are for t.w. & drum 
deliveries of 50 gals. or more; prices for deliveries of 
less than 50 gals. are 0.5c higher. Cleveland Nes. 1, 
2, and 3 prices are for bulk deliveries of 5 to 99 gals.; 
100 gals. and over are 2c less. Cleveland No. 4 price 
is for full compartment hose dump only. ; 

Naphthas—to contract consumers off t.w. prices 
Statewide: 300 to 999 gals., 0.5c; 1000 to 2499 gals., 
0.75¢; 2500 to 4999 gals., lc; 5000 or more gals., 1.5c 
Lucas County: Less than 50 gals., tank wagon price; 
50 to 249 gals., 0.5c; 250 te 499 gals., 1c; 500 gals. or 
over, Se 


S. O. Kentucky 


Crown Gasoline (Regular) 
Standard (Third Grade) , 
Gaso- Kero- 

tNet Dealer line sine 

Crown Standard Taxes T.W. 


Naphtha 





Covington, Ky 7.2 6.5 6.5 9 
Lexington, Ky 9.5 8 6.5 9 
Louisville, Ky 9 7.5 6.5 8.5 
Paducah, Ky 95 8.5 6.5 6.5 
Jackson, Miss 9 8 7.§ *8OS 
Vicksburg, Miss 8.5 7.5 7.3 *% 
Birmingham, Ala 8.5 7 .S *8.5 8 
Mobile, Ala % 6.5 *9 5 % 
Montgomery, Ala 9 8 *9 5 *9 
Atlanta, Ga 9.5 8.5 7.5 *9 
Augusta, Gia 9 5 8.5 7.5 *B8O5 
Macon, Ga 9 5 8.5 7.5 *% 
Savannah, Ga 8.5 7.9 7.5 *% 
Jacksonville, Fla 8.5 7.8 8.5 8 
Miami, Fla 8.5 7.8 8.5 8 
Pensacola, Fla % z *] 5 8 
Tampa, Fla 8.5 7.8 8.5 % 


*Taxes: In tax column are included these city and 
county gasoline taxes: Mobile, 2c city; Birmingham, 
lc city; Montgomery, Ic city and le county; Pensacola, 
lc city. Georgia and Montgomery, Ala. have lic 
kerosine tax, Mississippi @.5c, not incladed im above 
prices ; 

+Consumer t.w. prices are same as net dealer prices. 


S. O. Indiana 


Red Crown (Regular Grade) 
Standard (Third Grade) 
Red Dealer Prices 
Crown,——’———.Gaso- Kere- 
Cons. Red Stano- line’ sine 
T.W. Crown lind Taxes T.W. 


Chicago, Il 10.6 8.6 6.9 4.5 10 
Decatur, Ill 106 91 6.7 ‘5 8.5 
Joliet, Il 11.6 10.1 7.2 $5 10 
Peoria, Ill 11.6 9.2 8.6 45 1060 
Quincy, Ill 11.4 9.9 8 5 9.8 
Indianapolis, Ind 11.8 9 8 9.4 5.5 *10 
Evansville, Ind 11 6 9.4 8.5 5.5 *9.8 


Continued on next page 
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however, include inspection fees as shown in gener 


These prices in effect Apr. 21, 1941 as posted by principa 


































































































S. O. California 
Standard Gasoline (Regular Grade) 
Flight Gasoline (Third Grade) 


Standard Flight Gast 
Tank Tank lin 
Truck Retail Truck Retail Tax. 
San Francisco, Cal... 12 13 10 11 1 
Los Angeles, Cal.. 2.3 22:5 9.5 30.8 4 
Fresno, Cal. 4 13 14 11 12 { 
Phoenix, Ariz. 14 15 11 i2 
Reno, Nev.... 14 15 12 13 
Portland, Ore... [2:5 23:3 Be.3 32-8. * 
Seattle, Wash. 2.5 313.5 3.3 1.6 6 
Spokane, Wash 14 15 12 13 ( 
Tacoma, Wash 2.5 13:3 Ws 8S 6 


Stanavo Aviation Kerosin« 


Frank Gasoline Tank 

Truck Taxes Truck 
San Francisco, Cal 5..5 1.5 11.5 
Los Angeles, Cal. 15 4.5 10 
Fresno, Cal....... 16.5 1.5 12 
Phoenix, Ariz. it.o 6.5 *12.5 
Reno, Nev pinta 17.5 5.2 13.5 
Portland, Ore. ‘ 16 6.5 13.5 
Seattle, Wash. 16 6.5 13.5 
Spokane, Wash. 19 6.5 16.5 
Tacoma, Wash. 16 6.5 3.5 


*Taxes: Phoenix kerosine price is ex 5c state tax 
Discounts: 

To Resale & Commercial Consumers—3c off posted 
tank truck tax included price on Standard & Stanay 
Aviation, 2c off on Flight. Deliveries less than 40 gal 
to commercial consumer trade, le a gal. above post: 
tank truck tax included price, except single deliveri 


to Marine trade only which are billed at posted tank 
truck tax included price less 3c for Standard & Stanay 
Aviation, and less 2c for Flight. 

Kerosine—Tank car and truck & trailer deliveries, 3 
off posted tank truck price; plant stem deliveries t 
jobbers, 2.5¢ off posted tank truck price 


Canada 
PRICES OF IMPERIAL OIL LTD. 
Per Imperial Gallon, which is 1.2 U. S. Gallous 
3-Star Imperial Gasoline (Regular Grade) 





Kero- 

Casoline sine 

wos pF 
Hamilton, Ont. 16.5 17 
Toronto, Ont... ; 16.5 17 
Brandon, Man. 21 7 23 

Winnipeg, Man.. 20.5 7 22.5 
Regina, Sask.. . 18 7 20 

Saskatoon, Sask 20.8 7 22.8 

Edmonton, Alta. . 18.9 7 20.9 
Calgary, Alta . 16 7 18 
Vancouver, B. C. 16 7 23 

Montreal, Que 16 t 16.5 
St. John, N. B. . 14.50 10 8 
Halifax, N.S.. ‘ 14.50 10 18 


Discounts: Gasoline— Maritime Provinces—undivided 
& divided dealers, t.w. price; British Columbia 
undivided and divided dealers, 2c off t.w. price; balance 
of territory—undivided dealers, le off t.w. price, 
divided dealers, t.w. price. 





Tank Wagon Price Changes 
(These changes have been made 
in price tables) 
S O. New Jersey—Kerosine: 

Charlotte, Hickory, Mt. Airy, Raleigh, & 
Salisbury up 0.3c Apr. 11; Danville ul 
0.75¢c Apr. 12 

Soconyu Vacuum Vobilgas: 
Richmond, dealer t. w. up 0.5¢ Apr. 15 
Atlantic Refining—White Flash Gasoline 

T. C. up 0.5c Apr. 12 at Pittsburgh, A 
toona, Emporium, Indiana, & Unio! 
town; Erie t. c. up le same date 

Atlantic Refining Kerosine: 

3oston, Worcester, & Providence up 0 
Apr. 11; Atlantic City, Camden, 
Trenton up 0.2c Apr. 14: Fall Rive! 
Hartford up 0.2c Apr. 15. 

S. O. Indiana Red Crown €& Stanolind 

Detroit up O5e Apr. 17; Grand Rap 
Red Crown t. w. & dealer up 0-4 
Stanolind dealer up 0.4c, Apr. 17; Gre: 
Bay Stanolind dealer up 2.4c Apr. 11 

Humble Oil & Refining Co.—Gasoline: 

Houston & San Antonio up 0.5¢e Apr 

Continental Oil—-Gasoline: 


Little Rock Bronz-z-z up 0.75¢ Apr. 8 


Parca or consumer lank car, tank wagon, dealer, and service station prices for gasoline do not include taxes; they do 
oolnole Gasoline lares, show n in separate column, include 1.5c federal, and stale tazes; also city and county tares as indicated in footnotes. Kerosine tank wagon prices a 
do not include tares; kerosine lares where levied are indicated in footnotes. Dealer discounts are shown in footnotes. 
marketing companies at their headquarters offices, but subject to later correction. 
U 
- . *. . 
S. O. Indiana (Cont'd) S. O. Louisian: 
* » + . 4 . ana 
Red Crown (Regular Grade) E P a 
Stanolind (Third Grade) sso Gasoline (Regular Grade) 
Red ices Bitone Consumer Gaso- Kero- 
Crown —~————~.Gaso- Kero- Tank Dealer aline sine 
Cons. Red Stano- line sine Car Tew. Taxes T.W. 
T.W. Crown lind Taxes T.W. oo Orleans, La 5.75 8.25 8.5 *9 
South Bend. Ind 11.8 10.3 9.3 5.5 *10 saton Rouge, La..... 6.25 8.75 8.5 9.5 
Detroit, Mich "10/6 01 7 1s 8 a La i — 25 8.75 8 5 *O 5 
Grand Rapids, Mich. 10.9 9.4 8.9 15 9.1 preg ee La 0.9. —_— 3.5 "9 
Sesinaw, Wich 10.9 014 39 1s 91 a harles, La 6 25 8.75 8.5 *O 
Green Bay, Wis 124 109 104 5.5 10.8 renee, 2 +S . > 
Milwaukee, Wis 11.8 10.3 9.8 .5.5 10.2 rs Some te Hm. > 5 
“tay peas Ti }2 105 10 5's 10.4 Vemphis enn. 6.5 8.5_ 8.5 10.5 
Minneapolis-St. Paul. 12 10 2 73 45 104 ittanooga, Tenn 9 8 85 8.5 11 
Duluth, Minn 24 109 104 45 108 eS aae ee Cae 
Mankato, Minn 12 10.5 9 4.5 9.5 Bristol. Tenn 2 ao 9.0 3.5 12 
Des Moines, la 11.4 9.9 $4 1.5 9 8 Little Rock, Ark 6.19 9.25 8 10 
Davenport, la ll.6 10.1 9 6 45 10 *Louisiana kerosine prices are ex le state tax 
Mason City, Ta 11.8 10.3 7.8 4.5 *10.2 Discounts 
St. Louis. Mo 10.7 92 7s 4 & 9 6 Esso Gasoline—To individed dealers, 0.5¢ off dealer 
Kansas City, Mo 10.9 coe 6.9 *4.5 8.6 tw 
Ss Joseph Mo 10.9 9 5 "45 8.4 
Fargo, N. D : 3.2 MT 68.5 §.5 11.6 
Huron, Ss. D . 22.5 10.5 5.5 10.9 
Wichita, Kans 9.8 8.3 6 1.5 7.2 
. . . a] 
Stanavo Aviation 73 Octane Humble Oil & Refining Co. 
ne ree 14.9 Humble Motor Fuel (Regular Grade 
Jetroit, Mich , 16.5 15 iftane ; . 
Milwaukee Wis 31 .‘s Thriftane (Third Grade) 
Minneapolis, Minn. 5.3 4.5 Humble = Thriftane Gaso- 
Si. Louw. Mo eee 145 #45 “Tank Re- *Tank Re- line 
Kansas City, Mo 14.1 #45 Wagon tail Wagon tail Taxes 
Fargo, N. D 16.5 5.5 Dalles, Tex 16.5 9.5 75.5 8 5.3 
Huron, S. D ; 15.8 5.5 Ft. Worth. Tex 6.5 10.5 5.5 8.5 5.5 
Oleum V.M.&P. Stani- Houston, Tex . l2 - 2 2:8 
ete Be ib San Antonio, Tex 8 12 6 9 5.5 
Spirits Naphtha sol *Tuxes 
(Prices are base prices before discounts Kerosine 
Chicago 12.7 13 12 4 45 *Tank Wagon Retail 
Detroit 15.2 14.2 15.7 4.5 Dallas, Tex 6 10 
K. C., Mo 12.9 13.9 13.4 1s Ft. Worth, Tex 7 11 
St. Louis is.2 14.2 1? 4 1.5 Houston, Tex 8 11 
ene 13.8 14.8 14.3 5.5 San Antonio, Tex... 7 ll 
innep'ls 14 15 12.7 _ 1.5 74 Oct. Aviation Gasoline, Clear Tank Car 
_ Fuel Oils T.W. FOB Baytown, Tex ; 8.5 
Standard Heater Oil “r } ; 
Dhionees lo all classes of dealers & consumers 
1-99 pals. Baie it: 8.75 1 Disc ounts to dealers only: Humble le; Thriftane 
100-149 gals Ee tera 7.75 —_ 
Pe, MONE, Boeichesds dies akew arcs 
Stanolex Stanolex 
No. 1 Furnace Oil a fa hl ~ 
150 gale aya aps The Texas Co. 
100-149 gals 75 75 . ; 
dae ~ é os £.9. Gasolin —D aler T.W. Gaso- 
400 gals & over 6 73 ‘ a Fire-Chief Indian line 
‘a ‘ (Regular) (3rd Grade) Taxes 
Stanolex Stanolex Dallas, Tex 6.5 5.5 &« 
Fuel Oi1 A Fuel Oil B Ft. Worth. Tex 6 - : = se 
1-99 gals y vt Wichita Falls, Tex 7 5.5 5 5 
100-399 gals 6.5 6.5 Amarillo, Tex 7.5 5.5 5 5 
100-749 gals 5.5  s Tyler, Tex 4.5 §.5 5.5 
750 gals. & over 4.75 475 Kl Paso, Tex 9 8 5.5 
Stanolex Bunker © Fuel Oil we Angelo, Tex if 5 5 5 3.5 
1-399 gals oe, Toe — _— aa 
6 Austin, Tex 8 6 5.5 
100-999 gals 5 pra 
1000 gals. & over : Houston, Tex 8 6 5:5 
als. San Antonio, Tex % 6 5.5 
ou ~~ Stanolex Stanolex Port Arthur, Tex 8 6 2.5 
t ver oints: No. | Furnace Oil Less le temporary allowance to all dealers 
Indianapolis tt] ons 0.5 
1-99 gals a PSS »¢ temporary allowance to all dealers 
Ss. e < > 
100 gals. & over... . "7.5 
Detroit 
1-99 gals. 7.8 
100 gals. & over.. : 28 . 4 ° 
Mileetne: - 7.8 Continental Oil 
1-99 gals... : 9.2 8.7 . 
100 gals. & over , 8.2 7 9 Conoco De- 
Minneapolis Bronz-z-2 mand = Gaso- Kero- 
1-99 vals 8.2 8.2 (Regular) (3rd Grade) line sine 
100 gals. & over...... 75 fTank Wagon Taxes T.W 
100-199 gals ie Loy Denver, Col 8.5 oe a2 10.5 
_ 200 gals. & over 7.3 Grand Junction, Col 12 11 5.5 12 
St. Louis Pueblo, Col 85 7.5 5.5 9 
1-99 gals 8 7 5 Casper, Wyo 11 10 5.5 2.5 
100 gals. & over 7 6.5 Cheyenne, Wvo 10 9 5.5 11 
Kansas City Billings, Mont 11 10 6.5 12 
2-9 gals 7.8 Butte. Mont iD 9 6.5 13 
50 gals. & over a 6.8 Great Falls, Mont 10 9 6.5 12 
1-99 gals. ee ee ; 7.8 Helena, Mont 10 9 6.5 12.5 
100 gals. & over... .. 6.8 Salt Lake City, Utah 1Lo5 10.5 5.5 14 
_*Taxes: In gasoline tax column are included these Boise, Ida 13.1 12.1 6.5 16 
city taxes—Kansas City, St. Joseph, and St. Louis win Falls, Ida 4.1 AS. 6.5 16.5 
le. Indiana kerosine and fuel oil prices are ex Albuquerque. N. M 10 2 : 9.9 
state tax: lowa kerosine prices are ex 3e state tax Roswell, N. M ° $ os : 
In naphtha tax column are included 1.5c¢ federal tax Santa Fe. N. M > ? 1.8 9.5 
and state taxes. + ge Ark # 9.75 >.5 6.5 
le Rock, Ark 8.75} 5.5 3 4 
itt r 5.5 8 ; 
. T Pexarkana, Ark 8 "55 
S. O. Nebraska liechaapee, Olle 15 65 8.5 7 
Standard Red Crown Gasoline Oklahoma City, Okla 7 6.5 5.5 7 
(Regular Grade) Pulsa, Okla r 6.5 5.5 7 
Gaso- Kero- *Taxes: In gasoline tax column are included these 
_ ine sine city taxes —Albuquerque, & Roswell, 0.5c; Santa Fe, 
r.W. Dealer Taxes r.W. lc. Texas 4e state tax applies within city limits of Tex- 
Omahe lL 4 99 ‘ ae arkana, Ark.: Okla. de state tax applies within city 
6.5 8 : 
MeConk. il 8 4 6 5 8 = limits of Ft. Smith, Ark 
merge 11.5 9 9 65 Oo 9 tTo consumers & dealers 
North atte 5 » > S 
Senntebialt ¢ + : "= 6.5 10.2 Discounts: To dealers only — Cheyenne 1.5c¢ on 
: 6.5 9.5 Bronz-z-z & Demand 
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Prices in $ per bbi. of 42 


CRUDE OIL PRICES 


U.S. gals. at the well. 








A. P. I. gravity. Prices are effective as of 7 a. m. of dales as given 





EASTERN & CENTRAL STATES FIELDS 
PENNSYLVANIA GRADE 


Posted by Jos. Scep Purch. Agency (Jan. 27. °41) 
Bradford-Allegany $2.30 
I ooo oe ce a bah vin ecb $1.95 
Eureka (West Va.) ; $1.89 
Corning, O Apr. 1, ‘41 Pe $1.17 
Posted by Tide Water Assoc. Oil Co. (Jan. 27. °41) 
Bradford-Allegany - ieee $2.30 
Posted by The Pennzoil Co., (Jan. 27, °41) 
National Transit $2.23* 


Posted by Valvoline Pipe Lines (Jan. 27, 1941) 


Bradford (Elk & McKean Counties, Pa.) ..-$2.30 
Warren, Forest, Venango, Clarion & Butler 
Counties, Pa ; ne 2.23 
Allegheny, Beaver, Washington & Greene 
Counties, Pa. oer $1.95 
West Virginia seh heiglah ie a chorts Bie wns ek Gea aa $1.89 
amen Temmteis TIO. oa... ccs occccccocnccs 600% $1.85 


*Applies to Cochran, Franklin, Hamilton & Doo- 
little districts; prices in other lower districts range 
flown to $2.18 per bbl. at well. 
MICHIGAN 
Posted by Pure Oil Co. 


Midland, Midland County... 
Sherman, Clare-Freeman 


April 1, "41) 


Posted by Simrall Corp. (April 1, °41) 


Greendale, Porter, Vernon, Crystal & Wise... .$1.27 
Buckeye, Bentley, Edenville, Beaverton & 
Monitor (sweet crude type).......... ooeeSlh Zo 
Freeman, Redding, Lincoln & Winterfield. ...$1.22 
West Branch-Arenac. .. ; ‘Te $1.07 


Hamilton-Grout..... Jah eee $1.12 
Posted by Sohio Corp. (Mich. Div. 





Traverse crude in Allegan, Kent, Ottawa & Van 
Buren Cos April 3, “41 re Raters $1.28 
Trenton crude, Monroe Co April 3, “41 a ee 
Posted by Bay Pipe Line Corp. (April 1, "41 
Saginaw & Wise 1.27 suckeye, Bentley & 
Kawkawlin.....$1.25 
Clare $0.96 Adams...... .. 91.10 


ILLINOIS-INDIANA-KENTUCK Y-OHLO 


Posted by Sohio Corp. 


Illinois Basin, including Griflin pool (April 10,41) $1.22 
Carmi Storms, Ill. area (April 10, °41).... » Bibs 
Birk City, Ky. area (April 1, ’41)....... ‘ 1.15 
Corydon, Ky. area, Henderson (April 1, ’41).... 0 1.15 
Posted by Ohio Oil Co. (Apr. 7, “41 
Illinois Basin ‘ ; 2 $1.22 
Eastern Ill & Western Ind ; 1.07 
Posted by Carter Oil Co. (April 1, ‘41 
Louden, Fayette Co. Il . . $1.22 
Posted by Mohawk Oil Lines, Inc. (April 10, “41 
Southern [linois $1.22 


Posted by Ashland Oil & Transp. Co. 
Somerset oil in Ash. Lines, Ky.: (Aug. 21, °40) 


Big Sandy River $1.12 Kentucky River. .$1.20 
Posted by Owensboro-Ashland Co. 
Owensboro, Ky. area (April 1, "41)......... $1.15 
Posted by S. O. Ohio (April 1, 41 
Lima, O : mine ‘ .. $1.05 
Cleveland, Lodi & Chatham (O.) areas... $1.10 


MID-CONTINENT 


OKLAMOMA-KANSAS-NORTIL TEXAS 


See below for companies posting and dates) 
=- sn Se =- =. 
o6 a rn a 
£2 £2 4 £4 =2 

(,ravity t. t. aA St t. 
Below 2] $0.75 $0.65 $0.60 $0.68 
1-21.9 77 ot ss] 70 
1-22 .9 79 71 66 72 
3-23 9 a | 74 69 74 
1-24.9 83 77 72 76 
5-95 9 85 80 $0.63 75 78 

26.9 87 83 68 Tt BO 

297.9 89 86 i3 a | 82 

28.9 9] 89 Tt 8 B4 

1.29 9 93 9? 83 87 86 
10.9 95 95 87 90 88 
51.9 97 97 91 92 90 
» 9 99 99 95 94 99 
3 9 1ol 2.0t Lol 96 91 
4 9 1.03 1.03 1.038 98 96 
, 9 1.05 1.05 1.05 1.00 98 
6.9 1.07 1.07 1.07 1.02 1.0 

7) 1.09 1.09 1.09 1.04 1.02 

, 9 1.11 1.11 1.11 1.06 1.04 

9 9 1.13 1.138 1.13 1.08 1.06 

& above 1.5 «62.15 1.158 1.10 1.06 
\bove schedules posted by: 

No. 1: S. O. Indiana April 1, 41 in Okla. & Kans 
tinental Apr. 1, “41 in Okla. & Kans. with lowest 
le Below 29 at $0.91 

No. 2: Carter & Magnolia Apr. 1, “41 in Okla 

Shell Apr. 1, “41 nm Okla. & Kans. (exclusive of 
rter Co., Okla 

No. 3: Sinelair-Prairie Apr. 1, 41 in Okla. & Kans 

No. 4: Shell Apr. 1, “41 in Carter Co., Okla 

No. 5: Stanolind Apr. 1, ‘41 in N. Texas. Mag- 

olia Apr. 1, "41 in N. & N. Central Texas. The 

exas Co. Mar. 29, “41 in N.-N. Central Texas. 

“inclair-Prairie Apr. 1, "41 in Mexia & N. Central 

Kus Continental Mar. 29, "41 in N. Texas. 
vi 


‘gnolia, Sinelair-Prairie, & Continental sched- 
s begin with Below 29 at $0.84. Texaco schedule 
ins with 28-28.9 at $0.84. 











TEXAS & NEW MEXICO FIELDS 


Posted by Humble Oil & Refining Co.—( March 29, 1941 











Saxet, Taft, & Tom O'Connor fields. 


Texas East West Panhandle, 
Gulf Central Central W. Texas& Uawkins 

Gravity Refugio Coast Mirando Anahuac Dickinson Texas Texas New Mex. Texas 
Below 20 $0.98 $0.96 $0.93 $0.88 $0.83 $0 60 $0.73 
20-20.9 1.00 98 95 90 85 62 75 
21-21.9 1.02 1.00 97 92 87 64 77 
> 9 1 04 1.02 99 o4 89 66 79 
23.9 1.06 1.04 1.01 96 91 68 81 
24-24.9 1.08 1.06 1.03 98 93 70 83 
25 & above aes ai we 85 

25-25 1.10 1.08 1.05 1.00 95 $0.87 $0.78 72 

1.12 1.10 1.07 1.02 97 89 80 74 

1.14 1.12 1.09 1.04 99 91 82 76 

1.16 1.14 1.11 1.06 1.01 93 84 78 

1.18 1.16 1.13 1.08 1.03 95 86 80 

1.20 1.18 1.35 1.10 1.05 97 88 82 

..= 1.20 1.17 1.12 1.07 99 90 &4 

1.24 1.22 1.19 1.14 1.09 1.01 92 86 

1.26 1.24 1.2) 1.16 1.11 1.03 94 88 

1.28 1.26 1.23 1.18 2.33 1.05 96 90 

1.30 1.28 1.25 1.20 1.15 1.07 98 92 

1.32 1.30 1.27 1.22 1.17 1.09 1.00 94 

1.34 1.32 1.29 1.24 1.19 1.11 1.02 96 

1.36 1.34 1.31 1.26 1.21 1.13 1.04 98 

39-39 .9 1.38 1.36 l.so 1 28 1.23 1.15 1.06 1.00 

10 & above 1.40 1.38 1.35 1.30 1.25 1.17 1.08 1.02 

Refugio: Includes crude purchased in East White Point, Greta, Melon Creek, O'Connor-McFaddin, Plymouth, 


Texas Gulf Coast: Includes crude purchased in Amelia, Clear Lake, Goose Creek, Hastings, Magnet, Mykawa, 
Mykawa New, Raccoon Bend, South Thompsons, Sugarland, Thompsons, & Webster fields 


Mirando: Includes crude purchased in Blanchard, Bridwell, Colorado, Comitas, Eagle Hill, Escobas, Fitzsimmons, 
Glen, Government Wells (North & South), Heyser, Hoffman, Kelsey, Kohler, Loma Novia, Lundell, Manila, Mirando 


Valley, Placedo, Randado, Sarnosa, & Tesoro fields. 


Anahuac: Includes crude purchased in Anahuac, Angleton, Cedar Point, Fishers’ Reef, Hull (Old & New), Pierce 


Junction, Red Fish Reef, & Turtle Bay fields. 


Dickinson: Includes crude purchased in Dickinson, Gillock, Hardin 


League City, & Rowan fields 


East Central Texas: Includes crude purchased in Anderson, Cherokee, Limestone, & Navarro Counties, and 


Navarro Crossing field. 


West Central Texas: Includes crude purchased in Brown, Callahan 


Jones, Shackelford, Stephens, & Throckmorton Counties. 


Panhandle. West Texas & New Mexico: Includes crude purchased in Carson 
Andrews. Crane, Crockett, Ector, Gaines, Glasscock, Howard 


Counties 


Counties, Texas; Lea County, N. 


Hawkins: Includes crude purchased in Hawkins Field, Wood County, 


Conroe $1.33 East Texas & Flag Lake $1 
Tomball 1.30 Flour Bluff, E. Flour Bluff. | 
Van 0.98 Salt Flat, N. Salt Flat I 
Taleo 0.72 Darst Creek, Hilbig. Carroll 


MAGNOLIA PETROLEUM CO. 
April 1, “41 


Panhandle. Tex. Same as Humble except Magnolia 
begins with Below 29 at $0.78. 


West Texas In Crane, Upton, Howard, Glasscock 
Mitchell, Winkler, Cochran, Hockley, Yoakum & 
Gaines Same as Humble except Magnolia 
begins with Below 25 at $0.70. 


Cos 


N. Mexico —In Lea Co.—Same as Humble except 
Magnolia begins with Below 25 at $0.70 & ends with 
360 & above at $0.94. 


Cass & Panola Cos., Tex.— Below 25 at $0.78, plus 
2c per degree of gravity to 40 & above at $1.10 





Mirando, Tex.— Same as Humble. 

East Texas $1.15 Lytton Springs $1.07 

Darst Creek 1.04 Cleveland-Liberty 

Luling 95 Cm... 1.16 
Tomball 1.30 
Talco..... 72 

SINCLAIR-PRAIRIE OIL MARKETING CO. 


April 1, “41 


West Texas, Texas Panhandle & Lea Co., N. M. 
Same as Humble except Sinclair-Prairie begins with 
Below 25 at $0.70 


Texas Gulf Coast— Same as Humble. 


East Texas $1.15 Long Lake, Tex. $1.15 
Eddy Co., N. M. 84 
STANOLIND OTL PURCHASING CO. 
April 1, ‘41 
Clinton, Tex.-Same as Humble, Tex. Gulf Coast 


except Stanolind begins with Below 21 at $0.98 


Fairbanks, N. Houston & Rosslyn 
as Humble Dickinson schedule. 


Tex.—-Same 


E. Texas. .$1.15 Satsuma & Tomball, Tex. $1.50 
STANOLIND OIL & GAS CO. 
April 1, ‘41 


W. Beaumont, Tex.-Same_ as 


Humble Tex 


Jefferson Co., 


Gulf Coast. 


Spindletop, Jefferson Co. & High Island, Gal- 
veston Co., Tex.--Same as Humble Tex. Gulf Coast 
except Stanolind begins with Below 21 at $0.98. 


Hendrick & Henderson, Winkler Co., Tex. Same 
as Humble Panhandle except Stanolind begins with 
Below 26 at $0.72. 


Comanche, Eastland, Fisher, Haskell 


Giray, Hutchinson & Wheeler 
Reagan, Upton, Winkler, & Yoakum 
Texas 
15 Clark, Zoboroski $1 01 
23 Alice, Benavides (N. Sweden), Sun 1.25 
ot Ben Bolt, Clark-Muil, Tom Graham. 1 25 
ot Yates (Pecos 0 85 
THE TEXAS CO. 
March 29, ‘41 
Panhandle, Tex. Same as Humble except Texaco 
begins with 34-34.9 
W. Texas & Lea Co.. N. M. Same as Humble 
except Texaco begins with 23 & below at $0.68 and 
ends with 36 & above at $0.91 
Texas Gulf Coast Same as Humble except Texaco 
ends with 34 & above at $1.26 


Duval-Mirando, Tex. Same as Humble Mirando 


except Texaco ends with 28-28.9 at $1.11 
Pexac o ends 


Refugio, ‘Tex. Same as Humble except 


with 28-28.9 at $1.16. 

Fast Texas $1.15 Cass Co.. Tex... $1.10 
Darst Creek, Tex. 1 04 Conroe, Tex. 1.33 
Hockley & Cochran Cos., Tex. 77 


SHELL OLL CO., INC. 


March 29, ‘41 
West Texas & Lea Co., N. M.-Same as Humble 
except Shell ends with 36 & above at $0.94 
Fisher Co... Tex. Same as Humble W. Centra 


Texas except Shell begins with Below 25 at $0.76 


East Texas $1.15 Pecos Co., Tex., except 
Yates Shallow pool $0 85 
Pecos Co., Yates Shallow 


Livingston area, 


Potk Co,., Tex. 1.15 


"9 
i- 


CONTINENTAL ODL CO. 
Mar. 29, °41 
Carson & Hutchinson Cos., Tex. Same as Humble 
Panhandle except Continental begins with Below 29 


at $0.78 


Mirando, Tex. 
begins with Below 21 
Wade City, Tex. Same as Humble Refugio except 
Continental begins with Below 21 at $1.00 

Clara Driscoll, Tex.-Same as Humble Refugio 
except Continental begins with Below 21 at $1.00 and 
ends with 30 & above at $1.20 

Alfred & Magnolia City, Tex., $1.15 


Eddy Co., N. M.-—Below 29 at $0.68, plus 2e por 
degree of gravity up to 40 & above at $0.92 


Same as Humble except Continenta 
at $0.95 


PAN AMERICAN PIPE 
Apr. 1, ‘41 


Hastings & S. Houston, Tex. 
Tex. Gulf Coast except Pan Am, 
21 at $0.98. 


Texas $1.15 


LINE CO. 


Same as Humble 
begins with Below 


Fast 


Cayuga (Anderson, Freestone & Henderson Cos., 
Tex. 


85 



































CRUDE OIL PRICE 





(Continued from 
preceding page) 



















All gravilies avove those quoted take highest price offered in 


CALIFORNIA Posted by 





Standard Oil of California 


the field. Prices effective March 12, 1941 
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. 2 = a ry Ae c - = = # © x) = - 2 - oe - - 6 =e = S= 6 g 6 = 
Gravity are Te = & oc <= & e Bat 2 BE of oc) SO £s S822 Oo © 2 
14-14.9. $0.65 $0. - $0.63 $0.64 $0.65 $0.61 $0.65 $0.61 $0.61 $0.62 $0.63 $0.65 $0.65 $8.65 $0.65 
15-15.9. 65 .63 64 65 61 F 65 61 .61 62 .63 65 65 65 65 
65 é 64 .63 64 65 61 65 61 61 62 63 65 65 65 65 
.65 .64 .63 68 65 61 65 61 .61 62 .63 65 65 65 65 
.65 .64 63 71 65 65 68 61 61 62 63 65 65 65 65 
.69 64 .67 75 70 69 72 61 .65 62 63 65 65 67 65 $0.65 
yt 64 72 79 76 74 75 65 69 62 67 : 65 69 70 65 65 
78 .64 .76 .82 sl 78 79 69 73 62 .72 $0.63 65 7 74 67 6 
.82 .69 81 86 36 82 82 73 Pe ie | .66 76 63 68 79 78 70 65 
. 86 et] .85 89 92 86 $0.71 86 78 82 71 81 67 71 84 82 74 68 
.90 . 80 .90 93 .97 90 77 89 82 86 75 85 72 75 89 86 7é 71 
95 . 86 94 96 1.62 95 82 93 86 90 80 89 77 79 94 90 82 75 
.99 91 99 1.00 1.08 99 88 .96 90 94 84 94 82 83 99 95 85 
1.03 .97 1.03 1.04 1.03 94 1.00 94 98 89 98 87 $0.83 $0.92 87 1.04 99 89 
1.07 1.02 1.07 1.07 1.07 99 1.03 98 93 1.02 A 86 95 91 1.09 1.03 92 
fue 2.00 3 + 1.10 1.10 1.04 1.06 1.02 98 1.06 96 89 .97 95 1.14 07 94 
2.4 1.12 1. 1.14 1.14 1.09 1.09 1.02 1.10 1.01 92 .99 99 1.19 1.11 97 
: : 1.17 . Ba 1.14 Elwood Terrace 1.07 1.14 1.05 95 1.02 1.02 99 
Kettleman Hills 1.20 & 1.20 1.19 F. O. B. ship. 1.11 1.18 1.09 98 1.04 1.06 1.02 
. $l. ms — 1.24 $1.13 . Bed 1.22 1.36 1.01 1.07 1.04 
1.08 & 1.29 1.16 1.20 1.26 1.19 1.04 1.09 1.07 
1.12 Sn 1.34 1.19 1.24 1.23 Poy 3.42 
1.25 1.39 1.28 1.27 1.10 1.14 
1.19 a) 1.44 1.33 1.3] 1.23 2.26 
S x 1.37 1.36 1.16 1.19 
= 5 1.42 1.19 
s 1.59 1.46 
PD 1.50 
7 1.54 
= 1.59 
- 1.63 
1.67 
1.71 
est! Segundo prices same as Signal Hill. Wilmington prices same as Signal Hill, except below 19 gravity prices are: 14-16.9, $0.60; 17-17.9, $0.62; 18-18.9, $0.64. 
Includes Newhall, McKittrick, Kern River, Round Mountain and Kern Front, schedule for which ends with 19-19.9. Mountain View schedule begins with 19-19.9. 
1 » ~ee nes ' ae . . “EF €7 t _ 
LOUISIANA-ARKANSAS | LOUISIANA-ARKANSAS (Cont'd ROCKY MOUNTAIN FIELDS 
: Posted by Shell Oil Co., Inc. (Apr. 1, > > : : ~ , 
Posted by S. O. Louisiana, Apr. 1, *41 Iowa District, Ia meer lle seven 4 * ah oak Wocaele Ghine: 
: ‘ Below 18.$0.80 — 23-23.9. $0.94  29-29.9. $1.09 Grass Creek Heavy, Hamilton Dome, & Iles 
= . 8% 18-18.9 82 97 30-30.9.. 1.11 Apr. 1, °41) 
. = . . BY 7 ° 
< an g 8 “oa 19-19.9 84 l 1.13 Salt Creek (except Tensleep crude), Midway & 
: pe é _ = Bo 20- 20.9 86 1 3S Dutton Creek, Wyo. 
isk a ow 21.9.. 88 Liz | 
on s. he 4 oe O68 9 91 1 »>1.19 | Below 29.$0.86 32-32.9. .$0.94 36-36.9 + 02 
st 3s 2 de 2 22 | 20-29.9.. _88  33-33.9.. .96 37-37. 04 
ts 3s % 8 35 s te Roanoke District, 30-30.9.. 190 3434.9.. (98  38-38.9.. 1.06 
yravity < - = & = ~~ Below 18.$0.75 23-23.9. . $0.89 29-29 .9. $1.04 31-31.9.. .92 35-35.9.. 1.00 39-39.9.. 1.08 
40 & above $0.98 $1.08 $1.10 $1.20 $1.20 18-18.9 77 24.9.. 92 30-30.9 1.06 40 & above 1.10 
39-39.9.. 96 1.06 1.08 1.18 1.18 19-19.9 79 29.9 95 31-31 1.08 7 eee 7 Sener s 
38-38.9... o4 1.04 1.06 1.16 1.16 20-20.9 81 9 98 3: 20 | ~yeeminet a 
37-37.9. 92 1.02 1.04 1.14 114 21.9 83 27-27.9.. 1.00 1.12 | Tensleep Crude. . .$0.6315 Grass Creek Light $0.90 
36-36.9 90 1.00 1.02 1.12 1.12 9 86 28-28.9.. 1.02 >1.14 | Frannie Light 65 Grass Creek Heavy .4 
35-359. 88 98 1.00 1.10 1.10 i lit ar Frannie Heavy 12 Elk Basin 4 
35 & above A an ee $1.26 Black Bayou & White Castle Districts, La.— Hamilton Dome. 10 Iles, Colo 9 
34-34.9. 86 96 98 1.08 1.08 1.24 Same as lowa District, except Black Bayou, etc. Posted by S. O. Indiana (June 5, °39 
SBHE3.20. 1M 9k 86 Les Egg Lge | becae with Below 29 at 0.08 uaa. ‘wr 
31-31.9 ‘Se (et Les ie: 1 is ee Se, emegee Bee, La. $1.09 Posted by Ohio Oil Co. (Oct. 11, °38 
30 & below : 116 appytown field, St. Martin Par., La. 1.05 Elk Basin, Wyo... $0 90 
30-30.9 78 88 90 1.00 1.00 Posted by Arkansas Fuel Oil Corp. Grass Creek, Wyo. Light , 30 
: 26 86 88 “O8 08 Picante “hae Vk 14) - Rock Creek, Wyo. (April 1, °41 05 
= ania, Li pr P $1.05 4 A - Q 
74 .b4 . 86 96 96 Lance Creek, Wyo. (April 1, ‘41 b2 
72 82 84 94 94 Posted by Continental Oil Co. (Apr. 1, °4 Dry Creek, Mont... . 92 
70 80 82 92 92 Tepetate, La $1.08 Sunburst, Mont. (Nov. 16, °37) 90 
68 8 80 90 90 Ville Platte, La 1.10 Posted by Continental Oil Co. (April 1, “41 
66 = ™ “88 Lake Arthur, La 1.08 Ft. Collins & Wellington, Col. 
” , 
-ville Below 29. $0.86 : $0.94 36-36 .9. . $1.02 
= 86 Abbeville, La. 99-29 9 88 96 37-37.9 1.04 
60 34 Below 36.$0.97 37-37.9. $1.01 39-399. $1.05 30-30 .9 00 98 38-38 .9 1.06 
Sa aes 21 38 m3 36-36.9 99 38-389 1.03 10 & above 1.07 31-31.9 92 1.00 39-39 9. ; 4 
. : 10 & above 0 
Atlanta schedule inc “Te ag kner, Magnolia, Village CANADIAN FIELDS Canon City & Flo- ‘s Big Muddy, Wyo. .$0 es 
& Schuler (Jones Sand), Posted by Imperial Oil Limited rence, Col $0.95 Lance Creek, Wyo. aie 
Western Ontario (Nov. 6, 1939 Cat Creek, Mont... 1.15 
Caddo schedule includes De Soto, Sabine, Fouke Petrolia 2.10 Oil Springs $2.17 
Homer, Miller Co., & Sugar Creek. ? 
Turner Valley Crude Oil (Sept. 12, °40 
Rodessa schedule includes Cotton Valley & Shreve (Prices FOB producer's tankage 
port (Cross Lake). 33-33.9. .$1.08 44-44.9. $1.30 55-55 .9. .$1.52 
34-34.9 1.10 45-45 ..9 1.32 56-56 .9 1.54 
Bunkie schedule includes Kola & Olla. 35-35.9.. 1.12 1.34  57-57.9.. 1.56 
36-36 .9 1.14 1.36 58-58.9.. 1.58 
a - a © 
Darrow schedule includes Bayou Mallet, Choctaw, is a 4 + : 09.9 . 1.60 
Tennune Li Ss. canabed 38-: 1.40 60-60.9.. 1.62 
leaner tte, Lirette, > Crowley, Port Barre, 39-399 1 20 142 61-61.9 1 64 
Potash, Roanoke, & St. Martinville. 40-409 1.29 144 62-62.9.. 1.66 
41-41.9 1.24 1.46 63-63 .9.. 1.68 
Big Creek, Dorcheat, McKamie Distillates 42-42 .9 , 26 1.48 64 & over 1.70 
(Sour) . AB $1.05 43-43 .9 1.28 1.50 
Heavy Smackover Crude 76 
Cotton Valley Distillate. . 1.20 
Cotton Valley (Holloway Sand Crude) 1.15 Absorption Gasoline (Jan. 5, 1938) | 
Ses ; 90% Rec., 20 Ib. Reid v.p. ee $1.94 | 
(Continued in next column) a eR ON se rrr eee 2.08 




















NATIONAL 





PETROLEUM 












Address all Blind Box Number ads to Na- 
tional Petroleum News, 530 Penton Build- 
ing, Cleveland, Ohio, unless otherwise spec- 
ified 


Positions Wanted 


Sales Executive, age 34, Graduate Petroleum 
Engineer, thoroughly experienced in Refin- 
ng, Marketing and Sales Promotion. Have 
been employed for past five years in tank 
ar and distributor sales by Major company. 
Have a clean, outstanding sales record. 
Box No. 882. 





An eminently successful sales 
manager for automotive and in- 
dustrial lubricants for a Pacific 
coast company is desirous of act- 
ing as sales agent for high grade 
line of lubricants or petroleum 
specialties. Box No. 883 











Lubricating Engineer, 25 years experience, 
well Known to the trucking and industrial 
trade Central and Southern states, seeks 
position with reliable manufacturer of 
ubricants. Box No. 884. 


Classified Rates 


“For Sale,” “Wanted to buy,” “Help 
Wanted.” “Business Opportunities,” 
“Miscellaneous” classifications, set in 
type this size without border—10 
cents a word. Minimum charge, $3.00 
per insertion. 

“Position Wanted”—5 cents a word. 
Minimum charge $1.00 per insertion. 

Advertisements set in special type 
or with border—$4.00 per column inch. 


Copy must reach us not later than 
Saturday preceding date of issue. 

All advertisements carried on this 
page are payable in advance. 
No agency commission or cash dis- 
counts on classified Advertisements. 





CLASSTFIE 








For Sale 


Bulk Plant complete or in part. Excellent 
condition. Gage Petroleum Co., Inc., Cazeno- 
via, NN. F. 

800 Gal. tank on Int., Chassis—side racks 
barrel racks—side oil tank—good condition. 
Write to Rice Oil Co. Johnstown, Ohio. 





One 2%” Dual Blackmer Pump, Gen- 

eral Electric Explosion Proof Motor. 

Three 2%" L type Bowser Meters. 

One 2%” Centrifugal Worthington 

Pump and Motor. 

Wheaton Brass swing joints fittings. 

Real Bargain. 

Service Fuel Oil Co., 100 River Road, 
Delawanna, N. J. 


For Rent 


Bulk Gasoline Storage Plant 
Exceptional location for service 
station using railroad siding for 
tank car delivery. Fronts heavily 
travelled city highway 100 x 200 
feet. 70,000 gallon storage tanks 
gravity fill. Ready to go, rent 

reasonable. 
Paul L. Houston, 2 Ross Street, 
Pittsburgh, Pa. 











Situation Open 


Professional Services 





ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 


Specialists on Petroleum Products 
961-976 Frelinghuysen Ave. 
NEWARK, N. J. 

Telephone Bigelow 3-4020 








HUNTLEY & HUNTLEY 
Petroleum Geologists and Engineers 
L. G. Huntley J. R. Wylie, Jr 


Grant Building Pittsburgh, Pa. 











TANK-TRAILER MAN NEEDED 
Position of Assistant Manager of 
Tank-Trailer Division open to 
man with both engineering and 
sales experience in Tank-Trailer 
field. Good personality necessary 
as work involves field contacts. 
Address application to Tank- 
Trailer Division, Fruehauf Trail- 
er Company, Detroit, and give 
full qualifications and details. 





ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 


511 Eleventh Street, N. W. 
Washington, D. C. 

















ACCURATE LABORATORY TESTS 
GASOLINE OrL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 
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This index is published as a convenience 

the reader. Every care is taken to 
make it accurate, but National Petro- 
eum News assumes no responsibility for 


ors or omissions, 
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S. A. White, Cleveland, National Re 
fining Co., and R. D. Rogers, New York, 
Tide Water Associated Oil Co., have 
been appointed members of American 
Petroleum Institute’s committee on 
marketing equipment. E. V. Weber, 
Cincinnati, president of Ohio Petroleum 
Marketers Assn. is chairman of the 
group. 

ot * + 

W. C. M. Lessing, Newark, manager 
of Coastal Oil Co., announces that 
Norman Ball has been added to the 
company’s Sales staff. 

* * * 

Each year the “Holmes Inn” chap- 
ter of the Phi Delta Phi, international 
legal fraternity, initiates two honor 
members. Since the Oklahoma chap- 
ter was formed back in 1912, these 
honorary memberships have been be- 
stowed only to teachers of law and 
judges. But this year—and it is be- 
lieved to be the first time in the history 
of the chapter—an individual prac- 
titioner received the bids as honorary 
member. Having received this signal 
honor, Alvin Richards, extreme left, 
Tulsa, chief counsel for Pure Oil Co., 
together with Federal District Judge 
Eugene Rice, are shown here receiving 
last-minute grooming and instructions 
prior to their induction as honorary 
members. Instructing the two _ inia- 
tites is the be-wigged “Esquire” James 
S. Watson, extreme right, with Julian 
C. Monnet, dean of the Oklahoma law 
school, looking on. 

A few minutes after this picture 
was snapped, the two initiates were 
escorted before a chancellor and four 
“benchers,” all garbed in the robes and 
wigs of early English jurists, to re- 
ceive further instructions. At the end 
of a secret ritual, the two initiates were 
proclaimed honorary members. 


Alvin Richards Eugene Rice 


Former assist- 
ant financial ad- 
visor to the Brit- 
ish Commander- 
in-chief of Bag- 
dad, P. L. Grif- 
fiths, was recent- 
ly elected a vice- 
president in 
charge of the fi- 
nancial  depart- 
ment of Ethyl 
Gasoline Corp. 
Mr. Griffiths has 
been with Ethyl 

since February, coming from Gen- 
eral Motors where he has’ done 
financial work for the past 15 years. 
While with GM, he was named treas- 
urer Of GM Peninsula. Ethyl’s new 
vice-president joined GM in Madrid, 
Spain, later becoming treasurer of GM 
Continental and then treasurer of the 
entire Overseas Division. 

In the World War, Mr. Griffiths was 
active with the British Army in France 
and Mesopotamia, becoming a major 
before the Armistice was signed. He 
was deputy field comptroller for the 
Forward Area in Mesopotamia and 
later became assistant financial ad- 
visor to the commander-in-chief in 
Bagdad. After peace was declared, 
Mr. Griffiths served as European audi- 
tor for Armour & Co. before joining 
General Motors. 

* * * 

Service awards have been given to 
Kansas, Oklahoma and New Mexico 
employes of Gulf Oil Corp. and Gulf 
Refining Co. by Rush Greenslade, vice- 
president, during a recent banquet at 
Tulsa’s Mayo Hotel. Throughout the 
nation, 30 such gatherings will be held 
this year at which a total of 5633 Gulf 
employes will receive awards. Present 


at the Tulsa meeting in addition to 
Mr. Greenslade was H. A. Gidney, Pitts- 
burgh, vice-president and comptroller 
of Gulf companies. 

* * * 

Tulsa’s Geological Society has 
brought to Tulsa what is thought to 
be one of the very few complete sets 
of Canadian Geological Survey publi- 
cations in the United States. Execu- 
tives of the society saw an opportunity 
to place the library of some 200 items 
at the disposal of the public, purchased 
the set, and presented it to the Tulsa 
Public Library. J. L. Borden, Pure 
Oil Co., is president of the Tulsa so- 
ciety, with John G. Bartram, Stanolind 
Oil & Gas Co. and Ronald J. Cullen, 
Sun Oil Co., vice presidents. Herbert 
H. Kister, Stanolind Oil & Gas Co., is 
secretary-treasurer and John L. Fergu- 
son, Amerada Petroleum Corp., is edi- 
tor of the society’s geogolical digest. 


* ok * 


As new chair- 
man of the Illi- 
nois Boxing Com- 
mission, Sheldon 
Clark, Chicago, 
vice-president of 
Consolidated Oil 
Corp., is aiming 
to get the Windy 
City back in the 
“big-time” fight 
area. He wants 
to bring the Joe 
Louis-Billy Conn 
bout to Chicago’s 
stadium. This oil man, a_ noted 
sportsman and yachting enthusiast, 
has been closely associated with the 
sports world for many years. He is 
commodore of the Yachting Assn. of 
America and president of the Navy 
League of the U. S. As National Com 
modore of the Sea Scouts of America, 
he believes that scouting builds char- 
acter. He is also a member of the 
Boy Scout Council for the Chicago 
district. 


Sheldon Clark 
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R. L. Brickey, formerly district sales 
manager for Colonial Beacon Oil Co 
(New Jersey Standard _ subsidiary) 
has been promoted to sales assistant 
for the Rochester division and has 
complete charge of sales in Albans 
Syracuse, Rochester and Buffalo dis 
tricts. W. M. Keppel has taken th 
place vacated by Mr. Brickey and C 
W. Fairbanks succeeds Mr. Keppel as 
personnel manager. 
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